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WOULD YOU LIKE TO NETWORK WITH LIKE-MINDED 
PACKAGING TECHNOLOGISTS, DESIGNERS AND ENGINEERS?

ARE YOU A MEMBER OF THE AIP?

JOIN THE AIP TODAY AND BECOME A PART OF THE PACKAGING COMMUNITY
 
  
  

BECOME A CERTIFIED 
PACKAGING 

PROFESSIONAL©

AIP: PEAK PROFESSIONAL BODY FOR PACKAGING EDUCATION & TRAINING IN AUSTRALASIA



AIP MEMBERSHIP  

The Australian Institute of Packaging (AIP) is the peak professional body for packaging education and 
training in Australasia; helping to shape the careers of generations of packaging professionals - from 
packaging technologists to international packaging business leaders along with a host of people in 
associated disciplines - sales and marketing, purchasing, production and environment.  The AIP was 
founded in 1963 in response to a need for packaging technologists to interact and provide a professional 
identity for individuals within the packaging industry. Having served the industry for 60 years the AIP 
is the only professional body designed to provide professional and personal development to all levels 
of the packaging industry; educational offerings include the Diploma in Packaging Technology, the 
Certificate in Packaging, the Master in Food & Packaging Innovation, Certified Packaging Professional 
(CPP) Designation, Fundamentals of Packaging Technology course, training courses, conferences, 
technical forums, site visits, Influential Women’s Mentoring program, internship program and more. 
The AIP covers Australia, New Zealand and parts of the ASEAN region.

What is the  Australian Institute of Packaging
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Membership to the AIP is open to any persons interested in packaging and the industry in general.  
Membership levels are graded by a committee of Fellows and peers in industry.  Membership is personal 
and can be invaluable when seeking employment or promotion, as  the qualification standards are a clear 
indication of the level of academic achievement and packaging industry experience.  The post nominals 
as indicated below can be used by all Members on their business cards, resumes and portfolios.

ASSOCIATE (AAIP): Those people generally with less than eight years’ experience within the packaging 
industry, or people in a role where packaging technology is not a core employment activity.

MEMBER (MAIP):  Those people with at least eight years’ or more experience in a position involving 
various aspects of packaging technology; also possibly complemented with some form of relevant 
academic qualification.

FELLOW (FAIP):  Those people that have made significant contributions to the packaging industry 
over many years and have considerable knowledge of various aspects of packaging technology.  Once 
again, also complemented with some form of relevant academic qualification.

CERTIFIED PACKAGING PROFESSIONAL IN TRAINING (CPIT)® 
The Certified Packaging Professional In Training (CPIT)® designation is designed for people wanting 
to jumpstart their packaging career, new to the industry or looking to gain non-technical knowledge 
and understanding of packaging.   The CPIT® designation is also suited to people who have less 
than six years experience in the industry.  The CPIT® designation is the first stage in attaining 
the internationally recognised Certified Packaging Professional (CPP)® designation.

CERTIFIED PACKAGING PROFESSIONAL (CPP) ®
Attaining the CPP® designation is an excellent investment in your professional development and the 
credential defines the packaging professional and allows organisations to seek out and hire the right 
professional based on verified knowledge, skills and industry contributions. Using the CPP® program 
to assess and evaluate one’s professional competency validates you as internationally proficient as a 
packaging professional; a cut above your peers.

Who can be a  Member of the AIP?
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The AIP organises the Australasian Packaging Conference, Australasian 
Packaging Technical Forum, an extensive array of training courses, technical 
seminars and site visits with strong support from the packaging industry, to 
add value to not only Members, but also the wider industry.  More recently 
the AIP has opened up both events to all of our Members across Australasia 
through the virtual world which has enabled everyone to attend.

In addition the AIP strives to provide educational programs that can be alongside of tradeshows 
and exhibitions, within partner association events, site visits, workshops, courses, training,  
forums and more throughout the year.  These events provide excellent opportunities for 
networking, as well as for informed discussion on current topics of interest.

* = 1  
CPP PT

PER HOUR

Educational Events
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The AIP’s flagship event is the biennial Australasian Packaging Conference which 
alternates between Sydney, Gold Coast and Melbourne.  More recently the AIP 
has opened up the Australasian Packaging Conference to all of our members 
across Australasia through the virtual world which has enabled everyone to 
attend.  More recently the conference was transferred to a virtual edition with 
live streaming, recordings and concurrent breakout sessions.  The virtual edition 
enables more people from across Australasia to attend.

The AIP brings together some 60 to 70 leading international and regional experts in a variety of 
fields to cater for everyone in the food, beverage, manufacturing and packaging industries. 

Keynote speakers are world-renowned experts in their fields and the program provides an extensive 
array of educational and technical opportunities for everyone in the industry.  The Australasian 
Packaging Conference is open to both Members and non-members and is the largest educational 
conference of its kind in the packaging industry.  A not-to-be-missed event every two years. 

A PACKAGING WEEK EVENT

Australasian  Packaging Conference

* = 1  
CPP PT

PER HOUR
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The AIP have been running their Australasian Packaging Technical Forum for 
over 26 years and the biennial event is the second largest event for the Institute.  
More recently the AIP has opened up the Australasian Technical Forum to all of 
our members across Australasia through the virtual world which has enabled 
everyone to attend.
 

Held every two years and alternating between New South Wales, Victoria and Queensland, the 
Australasian Packaging Technical Forum is designed to update AIP Members and the wider industry 
with relevant, informative and leading-edge education on packaging innovation and design 
development. 

The forum is designed to bring together Australasian Packaging Innovation & Design (PIDA) & 
WorldStar Award winners to showcase new and innovative packaging designs and Best Practice 
Examples from across the globe.  

A PACKAGING WEEK EVENT

Australasian Packaging  Technical Forum

* = 1  
CPP PT

PER HOUR
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The AIP strives to run packaging forums and workshops across Australia and 
New Zealand, in physical, hybrid and virtual options.  These events are in the 
forum of alongside key tradeshows and exhibitions, other industry association 
events and more.  More recently the AIP has opened up the packaging forums 
and workshops to all of our Members across Australasia through the virtual world 
which has enabled everyone to attend. 

Bringing together a number of speakers on a nominated and relevant topics and issues, the technical 
seminar events are open to both AIP Members and non-members on a regular basis. 

Each packaging forum and workshop is themed around a popular topic of debate in industry and 
the topics are sourced from our Members each year.  This series of events is not only an additional 
way to gain insight into relevant topics, but are also designed as a networking opportunity for 
Members and non-members to get to know each other.  

* = 1  
CPP PT

PER HOUR

ANZ  forums & workshops
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AIP Training Courses

The AIP runs a broad range of technical training courses across Australia and New 
Zealand and Asia.  The courses are run virtually and physically.  The Training courses 
can also be run in-house at your site and customised to suit your needs and staff.  
All of the training courses are written and presented by qualified experts within 
their respective fields and are people who are currently working in the packaging 
industry.  The AIP can run a customised in-house version of any of the 28 courses 
available through the Institute for businesses in Australasia.  All of the courses are 
internationally recognised and attendees attain 12.5 Certified Packaging Professional 
(CPP) points for each course towards their Designation.

 
  

Topics include:
  1. Introduction to Circular & Sustainable Packaging Design
  2. Introduction to Accessible & Inclusive Packaging Design
  3. Introduction to Active & Intelligent Packaging
  4 Introduction to Corrugated Boxes
  5 Introduction to Packaging Materials
  6. Introduction to Packaging Economics
  7. Introduction to Pharmaceutical and Cosmetic Packaging
  8. The Use of Lifecycle Assessment Tools for Sustainable Packaging 

Design
  9. Introduction to the Australasian Recycling Label program and 

the 2025 National Packaging Targets
10. The New World of Plastics Technology: Polymers & Recycling
11. Flexible Packaging: Now & Into the Future
12. Future of Sustainable Labelling
13. The value of Active & Intelligent Packaging
14. Packaging in the Cold Chain

15. How to incorporate Recycled Content into your packaging
16. Implementing Sustainable Packaging Guidelines  

Within Your Business
17. The Role of Packaging In Minimising Food Waste
18. Modified Atmosphere Packaging and Barrier Materials
19. Food Safety-Packaging Standards and Regulations
20. Packaging for Product Life Extension
21. Certified Compostable Packaging: Now and into the future
22. Fundamentals of Plastics in Packaging
23. Packaging for Transport
24. Packaging Specifications 
25. Packaging in the Beverage Industry
26. Advanced Plastic Packaging
27. Advanced Circular & Sustainable Packaging Design
28. Advanced ARL & PREP

The AIP team was excellent to work with and are very knowledgeable across all areas of 
packaging.  Food South Australia collaborated with AIP to develop a program of workshops 

and every one we did with them came across clearly and was easy to understand and digest.  AIP 
specifically tailored the content to suit the food and beverage industry with relevant information on 
sustainable packaging options in different food categories.  The speakers provided valuable guidelines 
in developing smart packaging designs and material selections to achieve improved shelf life, lower 
material costs, and environmentally-friendly selections that have provided greater economic value.  
The AIP are always prepared to help, guide and mentor those involved.  The feedback received from 
participants has been very positive. Catherine Sayer, Chief Executive Officer 

FOOD SA
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All regions of the AIP run a program of site visits that are designed to show 
Members real-life applications of technology in production environments.  More 
recently all site visits have been transferred to virtual editions which enables all 
of the AIP Members across Australasia to attend tours, no matter where they live.   

Site visits are run across Australia and New Zealand throughout the year and 
are one of the most popular events on the AIP calendar.  Site visits are also a 
means of industry showing their support to the AIP.  

* = 1  
CPP PT

PER HOUR

Regional  Site Visits
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As a part of the AIP’s commitment to the SAVE FOOD Initiative by FAO, the National Food Waste 
Strategy and the United Nations Sustainable Development Goal 12.3, the AIP activities are 
focused on education & training programs to assist industry’s understanding of the important role 
packaging plays with minimising food waste and loss globally.  The AIP are a founding member 
of the Stop Food Waste Australia governing body and are a core participant of the Fight Food 
Waste Cooperative Research Centre, and Members of SAVE FOOD Org and Friends of Champions 
12.3.  The AIP are a long-standing supporter and contributor to Foodbank Australia through a 
Christmas hamper packing program that has packed close to 18,000 hampers to the value of over 
$1 million over the last eleven years. 

AIP Helps Fight Food Waste

MEMBER

FULL MEMBER

SUPPORTING SIGNATORY CORE PARTICIPANT FOUNDING PARTNER SUPPORTER
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AIP Welcomes   New Member 

1.  Why did you join the AIP?  What benefits do you believe the AIP offers 

all their members?

Becky:  I joined the Australian Institute of Packaging (AIP) because I wanted 

to deepen my knowledge and experience in the packaging field.  I 

have been working in a packaging company (at Visy) since 2019, and 

I believe that being a member of the AIP will help me stay up-to-date 

with the latest industry trends, technologies, and best practices.  The 

AIP offers various educational and training programs that can help 

me improve my skills in packaging design, materials selection, food 

safety, and sustainability.  Moreover, the AIP provides networking 

opportunities where I can meet other packaging professionals, exchange ideas and experiences, and 

potentially find new job opportunities.  By joining the AIP, I hope to broaden my understanding of 

the packaging industry, enhance my professional development, and contribute to the advancement 

of this field in Australia.

2.  How long have you been in the industry? What are your areas of expertise?

Becky:  I have been in the packaging industry since 2019, and my primary focus is on metal packaging for 

products such as beverages and food.  My areas of expertise include the metal packaging analysis 

and risk assessment, materials selection, troubleshooting and investigation the cause of leaking cans 

and corrosion.  I am also knowledgeable in microbiology and food safety practices related to metal 

packaging.  I am committed to staying up-to-date with the latest packaging technology and trends 

and continuously improving my skills and knowledge in the field 

3.  What is your current job role and what are your responsibilities?

Becky:  As a Senior Microbiologist/Food Technologist/Primary Packaging Analyst for Visy Industries,  my 

primary focus is on metal packaging for products such as beverages and food.  I conduct analysis 

of primary packaging materials with respect to their integrity and conformity to specifications, and 

my areas of expertise include metal packaging analysis and risk assessment, materials selection, 

troubleshooting, and investigation of the cause of leaking cans and corrosion.

T he  AIP  would like to take this opportunity to welcome Becky 

Mingxin Yang MAIP, Senior Microbiologist/Food Technologist/

Primary Packaging Analyst, Visy Corporation  to the Institute and 

share a little bit about who she is and what she does in the industry.  

Please join with us in welcoming her to the AIP.

Becky Mingxin Yang  MAIP

Senior Microbiologist/Food Technologist/

Primary Packaging Analyst 

Visy Corporation 
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Behind the Design: Sustain’s OzHarvest Collection
Discover the story behind the artistic designs of Sustain's OzHarvest Collection

Since the beginning of time, art has been used as a medium of storytelling. Cultures around the 

world used have used visual mediums to pass down histories and myths between generations.  

From Ancient Greece to the Roman Empire, Mesopotamia to the Renaissance, art has always been 

an important vehicle for representation and meaning in society.

In contemporary contexts, art is often used for 

social commentary or to bring awareness to global 

issues – and the art depicted on Sustain’s OzHarvest 

Collection is no different. The sustainable range of 

disposable cups come in three unique designs crafted 

with iconography that draws attention to different 

areas of our environment and encourages customers 

to consider the various elements of sustainability.  

So, what do each of the designs represent?

The Four Seasons

Australia supplies a large variety of fresh produce 

both domestically and internationally and Australian 

Agriculture accounts for over half of Australia’s 

total land use (over 300 million hectares in total)2.  

Farmland is a crucial part of our country and 

promoting sustainable land practices and sustainable 

management of farmland is pivotal to creating a 

better environment for us and future generations.  

Split into four panels showcasing the changing 

seasons across the same farmland, the Four Seasons 

cup was designed to reflect Australia’s strong 

agricultural elements. Seen through the lens of the 

seasonality of produce, the long-life of the supply 

chain, and the importance of well-managed land in 

maintaining that beautiful environment.

Australian Fauna 

Koalas are an instantly recognisable national 

symbol of Australia and Australian wildlife.  Due to 

land clearing, logging, increasing carbon dioxide in 

the atmosphere3 and the unpredictability of longer 

bushfire seasons – which has consistently been 

attributed to rising global temperatures4 – the iconic 

marsupials are currently facing unprecedented 

threats to themselves and their habitat.  The koala 

was chosen to be a part of the design as both a 

symbol of Australia and to represent the continued 

efforts of many businesses and organisations to 

better protect and manage our forests in the fight 

against climate change.

Mindfulness

The third and final design in the collection depicts 

a large tree set against the backdrop of a beautiful 

setting sun.  Sunsets are a continuous occurrence 

that can be seen from almost any city and are one 

of the most recognisable images in the world.  Every 

morning sunlight is scattered by molecules in the 

Earth’s atmosphere making it difficult to distinguish 

during the hustle and bustle of the day, but when the 

sun reaches its lowest point at end of the day more 

rays can pass through the atmosphere – causing 

warmer tones to become visible and resulting in a 

sunset. 

The silhouettes are of a large tree shadowing a 

singular figure who is admiring and contemplating 

that light in a moment of stillness – and all comes 

together in representation of mindfulness.  

Sustain’s OzHarvest Collection displays an array of 

meaningful and powerful symbols that showcase the 

importance of sustainable action in Australia. Paired 

with sugarcane pulp lids that are both renewable 

and recyclable, the collection puts the solution into 

your hands.

Explore Sustain’s OzHarvest Collection Here

[2] Australian Agricultural and Grazing Industries Survey, 2016, ABARES; Catchment scale land use of Australia – update December 2020, ABARES; ABS 

Agricultural Commodities, Australia, 2019–20 (cat 7121).[3] Koalas. National Geographic. https://www.nationalgeographic.com/animals/mammals/

facts/koala. cts on Bushfires. 2022, December. AdaptNSW. New South Wales Government.

The AIP is proud to be partnering on a new campaign helping 

SMEs to put the ARL on their packaging.

Small businesses can access:

The ARL Marketplace:  

new educational hub featuring  

free AIP training videos and the  

Packaging Impact Calculator.  

Expertise from four campaign  

partners: the Australian Packaging  

Covenant Organisation, the National 

Retail Association, and the Australian 

Food and Grocery Council.

To find out more register* today at  

arlmarketplace.org.au 

Weekly ARL drop-in session: 

Register for the online sustainable 

packaging discussion.

COMING SOON: a new online  

directory of approved packaging  

that’s ready to label with the ARL.

1.

2.

3.

4.

*Please tick the AIP from the drop-down box when you indicate 

where you heard about this program on the registration link.

Australian Institute of Packaging  

Helping small to medium-sized enterprises  

adopt the Australasian Recycling Label

FINALIST

MARKETING
DESIGN OF THE YEAR

Regularly attending and participating in AIP functions provides the opportunity to meet industry 
players and to develop a strong networking group within the industry.  Networking is a fringe 
benefit and value-add of attending AIP functions.  Don’t underestimate the value this can bring 
to you and your company.  The AIP strives to provide every Member with the opportunity to learn 
from their peers.

The AIP has a monthly on-line e-Newsletter which is designed to keep Members and industry contacts 
abreast of all AIP events across the country.  The e-Newsletter also provides a technical corner for 
presentations, partner news, articles and case studies from industry.  The e-Newsletter is available 
via email and on-line eleven times a year.  If you would like to register to receive the e-Newsletter 
please email info@aipack.com.au and request to be added to the database list.
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2023 AUSTRALASIAN PACKAGING INNOVATION & DESIGN (PIDA) AWARDS

& BEYOND

Winners to be announced on the 28th of March as a part of the 2023 
AUSTRALASIAN PACKAGING CONFERENCE

Finalists for the 2023 round of the annual Australasian Packaging Innovation & Design (PIDA) Awards 

have been announced with a significant number of outstanding innovations being recognised across 

11 categories.  
Coordinated by the Australian Institute of Packaging (AIP) the PIDA awards are designed to recognise companies 

and individuals who are making a significant difference in their field across Australia and New Zealand. 

The Packaging Innovation & Design of the Year company awards recognise organisations that have designed 

innovative packaging within six categories:1. Food Packaging Design of the Year2. Beverage Packaging Design of the Year  3. Health, Beauty & Wellness Packaging Design of the Year
4. Domestic & Household Packaging Design of the Year
5. Labelling & Decoration Design of the Year6. Outside of the Box Design of the YearThere are four special awards also available:1. Marketing Design of the Year2. Sustainable Packaging Design of the Year3. Industry Packaging Professional of the Year4. Young Packaging Professional of the Year5. ABA Scholarships

The PIDA Awards are also the exclusive feeder program for Australia and New Zealand for the prestigious 

WorldStar Packaging Awards run by the World Packaging Organisation.  All 2023 PIDA winners will be 

automatically eligible for entry into the 2024 WorldStar Packaging Awards competition.

FINALISTS ANNOUNCED FOR THE
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Finalists announced for 2023 Australasian Packaging Innovation & Design (PIDA) Awards
2023 Industr y Packaging Professional of the Year award is designed 

to r e co g n i s e  a n d  a c k n ow l e d g e  t h e  o u t s t a n d i n g  a c h i eve m e n t s  a n d 

contribution by an individual currently working within the Packaging 

industry in Australia and New Zealand.  The judges look for individuals 

who have demonstrated vision and leadership, shows innovation and 

not afraid to take risks.  This award is for significant and continued 

contribution of an Individual to the industry over a minimum period of 

20 years.    
Finalists are Anhely Millán MAIP, Founder,  Sustainabil ity for Kids and 

Michael Dossor MAIP, Managing Director, Result Group.

2023 INDUSTRY PACKAGING PROFESSIONAL OF THE YEAR 

FINALIST

INDUSTRY PACKAGING PROFESSIONALOF THE YEAR

Anhely Millán MAIP

Michael Dossor MAIP

The purpose of the Young Packaging Professional of the Year Award is 

to provide incentive and recognition to young professionals who are 

both currently working in and wish to continue their career path within 

the Packaging industry in both Australia and New Zealand.  This can be 

within any industries such as Food, Beverage, Health, Beauty & Wellness, 

Domestic & Household.    Finalists are Fredie More Pablo, Operations Project Manager, Pact Group, 

Huzaifa Mohsinally, Packaging Manager, Goodman Fielder NZ, Lars M. Ljung, 

Sustainability Manager, Planet Protector Packaging, Pippa Corry MAIP, Founder, Philo and Co and Sarish 

Shashidhar, Industrial Designer, BioPak.

2023 YOUNG PACKAGING PROFESSIONAL OF THE YEAR 

FINALIST

YOUNG PACKAGING PROFESSIONALOF THE YEAR

Fredie More Pablo Huzaifa Mohsinally Pippa Corry MAIP  Lars M. Ljung Sarish Shashidhar
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BACK IN PERSON IN 2023

The AIP Australasian Packaging Conference will be held in person in on the 28th and 29th 

March 2023.  This will be the first time since the pandemic that the AIP has been able to run 

this important industry event in real life. 2023 is also a very special year for the AIP in that the 

Institute will be celebrating its 60th Anniversary.

The 2023 AIP Australasian Packaging Conference will be held at the Crown Promenade, Melbourne 

on the 28th & 29th of March and will be designed to deliver a 68 speaker, 2-day  educational program 

that will cover a broad range of topics relating to the theme 2025 & BEYOND.  

The conference will look at how the various industries are heading towards the 2025 National 

Packaging Targets and will cover topics such as refusal, reduction, reuse, recycle and circularity.  

The speakers will also look at what is beyond 2025 and what the industry needs to do to design out 

waste, eliminate problematic materials, reduce single use plastic and ensure that we are capable 

of collecting, sorting, recovering and recycling all the materials and packaging formats in Australia 

and New Zealand.

Hear from lead experts in all areas of the waste hierarchy and the opportunity to network with like-

minded professionals who are working towards, and beyond 2025.  

AIP AUSTRALASIAN PACKAGING CONFERENCE

& BEYOND

MARCH 2023
TUE WED

BOOK YOUR TICKET

http://aipack.com.au/event-registration/?ee=387

SILVER PARTNERS

PACKAGIN G

GOLD PARTNERS

PLATINUM PARTNER

COORDINATED BY

BRONZE PARTNERS

PARTNER ASSOCIATIONS

MEDIA PARTNERS
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2022 Australasian Packaging Innovation & Design 

(PIDA) Awards winners announced

T he winners of the 2022 Australasian Packaging Innovation & Design (PIDA) 

Awards were announced at the first hybrid edition of the awards with over 250 

people in attendance. 

Coordinated by the Australian Institute of Packaging (AIP) the Annual Australasian 

Packaging Innovation & Design (PIDA) Awards have been established to recognise 

companies and individuals who are making a significant difference in their field across 

Australia and New Zealand. 

The Packaging Innovation & Design of the Year company awards recognise organisations that 

have designed innovative packaging within six categories:

1. Food Packaging Design of the Year

2. Beverage Packaging Design of the Year  

3. Health, Beauty & Wellness Packaging Design of the Year

4. Domestic & Household Packaging Design of the Year

5. Labelling & Decoration Design of the Year

6. Outside of the Box Design of the Year

There are six special awards also available:

1. Marketing Design of the Year

2. Accessible and Inclusive Packaging Design of the Year

3. Save Food Packaging Design of the Year 

4. Sustainable Packaging Design of the Year

5. Industry Packaging Professional of the Year

6. ABA Scholarships

The PIDA Awards are also the exclusive feeder program for Australia and New Zealand for the prestigious WorldStar 

Packaging Awards run by the World Packaging Organisation. All 2022 PIDA winners will be automatically eligible 

for entry into the 2023 WorldStar Packaging Awards competition.

Watch the 2022 PIDA AWARDS 

https://vimeo.com/showcase/9670603
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AIP Australasian Packaging Conference Back in Person for 2023

28 MARCH

You are Invited to Attend the
2023 AUSTRALASIAN PACKAGING INNOVATION 

& DESIGN (PIDA) AWARDS GALA DINNER
28th March 2023

2023 AUSTRALASIAN PACKAGING 
INNOVATION & DESIGN (PIDA) AWARDS

FINALISTS ANNOUNCED FOR THE

MEMBER

FULL MEMBER

SUPPORTING SIGNATORY CORE PARTICIPANT FOUNDING PARTNER SUPPORTER

& BEYOND

2023 AIP AUSTRALASIAN
PACKAGING CONFERENCE

BACK IN PERSON IN 2023

28 & 29 March 2023 
Crown Promenade, Melbourne

Networking in the  Wider Packaging Community

Monthly  e-Newsletters
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Corporate  Partnering Program

Businesses can opt for a tailored training program that focuses on their specific 
requirements and provides a bespoke learning experience for a specific group 
of employees or an entire workforce.  The Corporate Program is available for 
individual companies who wish to select specific components from the Certificate 
in Packaging or Diploma in Packaging Technology programs for the purpose of 
in-company training.  

This type of training is important not only for technologists, engineers, quality assurance personnel, 
but also buyers, sales and marketing staff.  The individual components are available in assessable or 
non-assessable format enabling participants to progress towards the complete qualification.  The 
programs can be tailored to meet company requirements in conjunction with a flexible delivery.  
This allows the program to be delivered with minimal interruption to company operations.

 
  

I would like to express gratitude on behalf of Bryce, myself and staff at Caspak Products for 
the in-house training courses organised by the AIP for 2019.  All 3x courses were presented 

with passion from the trainers, and comprehensive understanding of every single aspect outlined 
was remarkable and contagious. The trainers suggestions and contributions were extremely 
helpful; but, most significantly, they have instilled all of us here with an understanding of the 
real value of packaging and a commitment to creating the best knowledge that we can. I can 
confidently recommend AIP’s high quality, professional work. If you are wanting to send your 
staff to any of the course or having an in-house course, I can say for sure that you are in great 
safe hands with the AIP. Amanda McIntyre

Customer Service Manager,  Caspak Products

With the 2025 National Packaging Targets coming up Regional Development Australia 
Murraylands and Riverland engaged the AIP to deliver a workshop and individual business 

appointments to be proactive and get businesses moving towards the Targets.  AIP’s professional 
approach was valuable as many businesses were not aware of the legislation coming in, and were 
keen to learn how they could adopt the Targets into their businesses.  Participants said they were 
thankful on how the technical experts gave them new insights to add value to their businesses and 
also where they could access suppliers.  The AIP Education team are very thorough, informative 
and knowledgeable. Sheree Cameron

Regional Manager. Regional Development Australia (RDA)
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At its foundation the AIP has one core purpose: to provide education & training to the packaging 
industry no matter where this takes the Institute.

The AIP has particularly expanded their training programs into the ASEAN region and supports 
many World Packaging Organisation Member associations in the region including the Philippines 
Institute of Packaging and the Indonesian Packaging Federation.

The education portfolio can be customised to suit the needs of the attendees and includes 
training courses, workshop, the new Global Packaging Forum and seminars.

The Institute is also a Member of the Asian Packaging Federation and works very closely with 
Thailand, Indonesia and the Philippines to enhance packaging education in the region. 

Fostering Education & Training  in the Asean Region
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Certified Packaging  Professional in Training (CPIT)®

ARE YOU WANTING TO JUMPSTART YOUR PACKAGING CAREER? NEW TO THE INDUSTRY? 
LOOKING TO GAIN NON-TECHNICAL KNOWLEDGE AND UNDERSTANDING OF PACKAGING?

The Certified Packaging Professional In Training (CPIT)® recognition is now available in 
Australasia through the Australian Institute of Packaging (AIP).  Isn’t it time that you were 
recognised as a packaging professional who is serious about a long-term career in the industry.  
The Certified Packaging Professional In Training (CPIT)® designation is a registered trademark of 
the Institute of Packaging Professionals (IoPP) and is now internationally recognised by both IoPP 
and AIP.  More importantly your CPIT® designation is the first stage in attaining the internationally 
recognised Certified Packaging Professional (CPP)® designation; a credential that validates your 
competency as a truly qualified packaging professional at an international standard. 

WHO IS ELIGIBLE?
• Individuals new to the packaging industry.
• Individuals looking to expand their non-technical knowledge of packaging.
• Individuals wanting to jumpstart their packaging career.
• Individuals who may not have Degrees in Packaging, Food or Engineering.
• People serious about a long-term career in the packaging industry.

WHAT ARE THE BENEFITS?
• Gain a broad base of non-technical knowledge of packaging in a short amount of time.
• Learn practical applications for packaging.
• Learn about an extensive amount of packaging substrates and applications in everyday language.
• Better understand packaging terminology, packaging functions, brand identity and design, printing, 

environmental issues, sustainable packaging, packaging substrates, closures, adhesives, machinery, 
applied packaging, law, economics of packaging and much more; all developed by industry experts 
working in the industry.

• First stage of attaining the internationally recognised Certified Packaging Professional (CPP)®  Designation.
• Those attaining the CPIT® recognition are permitted and encouraged to use the suffix CPIT®  after their 

name, on their business cards and resumes.
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ISN’T IT TIME THAT YOU JOINED RECOGNISED PACKAGING EXPERTS FROM AROUND THE WORLD WITH 
THE INDUSTRY’S LEADING PROFESSIONAL DESIGNATION?

Attaining the CPP® designation is an excellent investment in your professional development and the 
credential defines the packaging professional and allows organisations to seek out and hire the right 
professional based on verified knowledge, skills and industry contributions.  Using the CPP® program 
to assess and evaluate one’s professional competency validates you as internationally proficient as a 
packaging professional; a cut above your peers.  The Certified Packaging Professional designation is 
the leading mark of excellence internationally and a must-have recognition of industry proficiency 
and achievement for packaging professionals.  The CPP program is owned by the IoPP in the US and is 
exclusively delivered through Australasia via the AIP, South Africa via IPSA, Nigeria via IOPN and Spain 
via AESPACKAGING and is internationally recognised by the World Packaging Organisation (WPO).

Certified Packaging  Professional (CPP)®

WHAT ARE THE BENEFITS?
· International and public recognition for the qualification.
· CPP® post nominal that is globally recognised.
·   CPP® recognises the designation as a commitment to excellence in the packaging profession.
·   CPP® credential demonstrates that a packaging practitioner possesses packaging knowledge, experience 

and skills to the degree that they deserve recognition as a true packaging professional.

WHO IS ELIGIBLE?
Peer reviews of each individual in multiple dimensions:
·  Educational background.
·  Industry experience.
· Professional accomplishments.
·  Specific and relevant training.
·  Practical experience.
·   Professional contributions.
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NEEDING TO FILL KNOWLEDGE GAPS?  NEED A BROAD INTRODUCTION TO PACKAGING? 

IOPP’S INTERNATIONALLY RECOGNISED ON-LINE & RESIDENTIAL TRAINING CURRICULUM 
EXCLUSIVELY AVAILABLE IN AUSTRALASIA THROUGH THE AIP. 

In today’s challenging packaging environment, you can’t afford to make mistakes 
or overlook the critical details that cost precious time and money.  You need the 
knowledge—from materials properties and selection to transport packaging 
issues—that can help you make better decisions regarding your company’s 
packaging dollars—now.

The Fundamentals of Packaging Technology on-line modules are set-up for the convenience of 
busy working professionals, and the training platform is functionally intuitive.  Complete your 
training when your time allows, and at your own pace.  Wherever you are, the course goes with 
you!  

The Fundamentals of Packaging Technology course content is developed by IoPP in consultation 
with packaging subject matter experts at leading global consumer packaged goods companies 
who face packaging challenges just like yours.  

Take the complete course and learn about all the major segments of packaging—and beyond.  
Or customise your training by selecting from 12 lesson bundles organised by topic, or from 
single lessons as short as 30 minutes.  Fundamentals on-line spans 42 modules and 27 hours of 
content that is recognised for its quality by the World Packaging Organisation.  

The Fundamentals of Packaging Technology course is ideal training to prepare for the Certified 
Packaging Professional (CPP) exam offered through the AIP and the IoPP.  The AIP are also offering 
the FPT course as a 4x Semester, 2-day per Semester residential program over 12 months.

Fundamentals of  Packaging Technology
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The Master of Food and Packaging Innovation is an inter-disciplinary degree 
that explores food processing, entrepreneurship and innovation in product 
and packaging design at an advanced level.
• Enhance your business acumen and creativity to lead the way in food 

design.
• Learn the food science fundamentals of food processing, safety and quality.

• Analyse innovative food product and packaging design, from concept to delivery.
• Gain complementary business skills in project management, creative and critical thinking, 

value creation, entrepreneurship and leadership.
• Investigate key industry research topics and their practical application in commercial settings.
• Undertake an industry internship with a leading food manufacture.

WHAT’S IN IT FOR ME?
You will learn the skills necessary to develop valuable and innovative food products that address 
key issues such as transportability, durability, tamper proofing and perishability issues, as well 
as key environmental, economic, social and ethical factors.

MEET THE DEMANDS OF A BOOMING INDUSTRY
Over the next 40 years, the world will need to produce 50% more food to feed a rapidly increasing 
world population. As a graduate of the Master of Food and Packaging Innovation, you will be part 
of addressing this demand. You will learn the skills necessary to develop valuable and innovative 
food products that address key issues such as transportability, durability, tamper proofing and 
perishability issues, as well as key environmental, economic, social and ethical factors.

This unique course forms part of a joint University of Melbourne and Australian Institute of 
Packaging (AIP) initiative. Industry is actively involved in this course, because they want to 
cultivate the skills they require locally.

INTERNSHIP OPPORTUNITIES
Students can choose to undertake an internship as part of the Master of Food and Packaging 
Innovation includes an internship subject.  This unique placement opportunity, provides access 
to some of Australia’s most well-known brands and state-of- the-art facilities. The placement 
may include access to leading manufacturing sites in packaging and innovation.

 
  

Master of Food &  Packaging Innovation
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LEARNING OUTCOMES
• A comprehensive understanding of inter-disciplinary food processing, product, innovation, 

entrepreneurship and packaging at an advanced level.
• Cognitive, technical and creative skills necessary to play a key role within food companies 

and associated organisations.
• Advanced knowledge and skills in the interdisciplinary field of food, food packaging and 

design innovation.
• Demonstrate a critical understanding of environment, economic, social and ethical factors 

related to food production and packaging in Australia and globally.
• Enhance theoretical and critical thinking skills to analyse and problem solve complex issues 

relating to food production and packaging.

DEGREE STRUCTURE
The Master of Food and Packaging Innovation is flexibly delivered via a combination of evening 
and intensive block-release classes as well as traditional semester based subjects. Classes are 
taught across the Faculty of Veterinary and Agricultural Sciences, the Faculty of Business and 
Economics, the Melbourne School of Engineering, and the Melbourne Graduate School of Science 
as well as guest lectures by industry experts provide by the Australian Institute of Packaging (AIP).

SPECIALISE IN YOUR SPECIFIC AREA OF INTEREST
The course involves lectures and site visits that enhance learning as well as an optional research 
project. Choose from a range of electives, to tailor the course to suit your specific interests.

Master of Food &  Packaging Innovation
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Coordinated by the Australian Institute of Packaging (AIP), the 2023 Australasian Packaging 
Innovation & Design (PIDA) Awards are designed to recognise companies and individuals 
who are making a significant difference in their field in Australia and New Zealand.  The 
PIDA Awards are the exclusive award program for all Australia and New Zealand entries 
into the prestigious WorldStar Packaging Awards, which are coordinated by the World 
Packaging Organisation (WPO).  The AIP are the ANZ board member for the WPO. 

The Design Innovation of the Year company awards will recognise organisations that have designed 
innovative packaging within each of these six manufacturing categories:
1.   Food  
2.   Beverage  
3.   Health, Beauty & Wellness  
4.   Domestic & Household
5.   Labelling & Decoration
6.  Outside of the Box

There are four special awards available: 
1.   Sustainable Packaging Design  
2.   Save Food Packaging Design  
3.   Accessible & Inclusive Packaging Design
4.   Marketing

In addition there are up to four awards designed for people who have made specific contributions 
to the packaging industry.  

 These Individual Awards will include:
1.   Young Packaging Professional of the Year
2.   Industry Packaging Professional of the Year
3. ABA Scholarships 

* = 5 
  CPP PTS

Packaging Innovation &  Design Awards (PIDA)
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Scholarship  Programs

The Australasian Bioplastics Association (ABA), in partnership 
with the Australian Institute of Packaging (AIP), has developed a 
new annual scholarship program for Australia and New Zealand.
The Scholarship program will enable one eligible candidate the 
opportunity to undertake a Diploma in Packaging Technology 

and a second person the opportunity to undertake a Certificate in Packaging.  Eligible candidates 
will come from ABA Member companies across Australia and New Zealand. 

SCHOLARSHIP #1 = DIPLOMA IN PACKAGING TECHNOLOGY 
Internationally recognised as the premier qualification in the packaging industry.   
The Diploma in Packaging Technology is a Level 5 PIABC, 51-credit foundation degree-level 
qualification that prepares students to take responsibility for packaging operations at any level 
through the supply chain and can also lead to higher level study.  
The course has been designed to take in to account the experiences of training through the pandemic 
and the results of research undertaken on the ideal learner journey.  The course is comprised of 
short, bite-sized modules that you can study at a time and pace to suit you on a variety of devices. 

SCHOLARSHIP #2 = CERTIFICATE IN PACKAGING 
The ideal first qualification for those working in the packaging industry.  
The Certificate in Packaging  Technology is an introduction to the industry for those starting out 
on an exciting career in packaging.
The Certificate in Packaging is a Level 3 PIABC course that is recognised as giving an excellent 
foundation in, and introduction to, the packaging industry. 
The new course, based on the revised specification released in 2022, provides a level of insight 
and understanding of the packaging industry that adds real and measurable value to careers and 
businesses. 

AIP President’s Annual Scholarship 
The AIP President’s Scholarship has been designed to work in collaboration with the ABA program 
to help one additional person undertake either a Certificate in Packaging or a Diploma in Packaging 
Technology each year.
The Scholarship program will enable one eligible candidate the opportunity to undertake a Diploma 
in Packaging Technology or a Certificate in Packaging.
To be eligible, candidates must be an AIP Member and will come from across the entire Packaging 
Industry in Australia and New Zealand.

Australasian Bioplastics
a s s o c i a t i o n
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INDUSTRY PUBLICATIONS

The AIP has developed a collaborative arrangement with a number of Australasian trade publications 
to ensure that all Members receive each magazine as a part of their annual membership fees.  This is 
one of the many benefits of being a Member of the AIP.  All publications are also available on-line for 
ANZ members to receive.

bi-monthly publication
For Australian Members only

bi-monthly publication
For Australia and NZ Members 

ten times a year
For NZ Members only
Online Only

bi-monthly publication 
For Australian Members only

Jason Cairns Lawrence, state sales 
manager for Queensland at OjiFS. 

“Also, the papers we use come 
from mill in New Zealand, and they 
give us high strength capabilities, 
even in lightweight-grade solu-
tions. The strength of our papers 
is key to supplying a product that 
is fit for purpose, fit for export, and 
fit for complicated supply chains, 
whether frozen or chilled.”The team at OjiFS work closely 

with its customers to find out 
what their requirements are, in 
order to find a fit-for-purpose 
sustainable corrugated packag-
ing solution.“This is achieved by working 

closely with our skilfull and expe-
rienced team at OjiFS, who have 
many years of experience within the 
packaging industry,” added Sheahan 
Perera, account manager at OjiFS.

“We also work on value engi-
neering by identifying the need 
for improvements within the sup-
ply chain, which is then collated 
and analysed by our design team 
to deliver a better packaging solu-
tion for our clients.”OjiFS, part of the Oji Group – 

the fifth largest pulp and paper 
conglomerate in the world, is one 
of Australasia’s leading producers of 
market pulp, paper and fibre-based 
packaging, and has aligned logistics 
and paper recycling services in New 
Zealand to help it close the loop on 
its value chain. It creates shared 
value by harnessing the strength 
of sustainably-managed NZ-grown 
Radiata pine to produce quality 
products that are used every day in 
households and businesses across 
Australasia, as well as in 30-plus 
countries around the world. ■

T HROUGH THE VIRTUAL tour, AIP 
members discovered more 
about the company, how its 

10 packaging plants and six distri-
bution centres across Australasia 
support primary industries, and wit-
nessed how corrugated packaging 
is manufactured at its 5-Star Green 
Star-rated packaging and converting 
facility in Yatala, Queensland.

“We capture all of our water to 
reuse within the facility, we’ve got 
solar panels on the roof to run the 
facility, and all the materials used 
in the facility are all sustainably-
sourced and certified products,” 
explained Tim Slade, state oper-
ations manager for Queensland 
at OjiFS, pointing out that the 
facility also has a number of cer-
tifications, such as the ISO 9001 
Quality Management System, 
ISO 45001 Health and Safety 
Certification and FSSC 22000 
Food Safety Certification.

Australian Institute of Packaging (AIP) members had a behind-the-scenes look at the Oji Fibre Solutions (OjiFS) Brisbane facility, when it opened its doors via a virtual tour in October. Jan Arreza reports.

OjiFS touts sustainability efforts in site tour for AIP

In addition, Slade confirmed 
that the facility utilises OjiFS’ 
fully-certified FSC papers, lin-
ers and mediums to generate 
packaging solutions that meet 
the most demanding of applica-
tions across both the domestic 
and export supply chains.

Since its establishment in March 
2018, the OjiFS Yatala facility 
now delivers on average 1000 pal-
lets from customers as far away 
as Coffs Harbour, to Far North 
Queensland, and over into Darwin.

With a total budget in excess 
of $100 million, it was designed 
to service all the packaging seg-
ments across Queensland, in 
particular, the high-performance 
applications in sectors such as 
horticulture, meat, protein and 
cold chain.

“Beyond the build details 
themselves, the functioning of 
the overall site and the business 
comes down to the capability 
and dedication of our operational 
teams, our logistics teams, and 
our customer service staff,” said 
Wolf Lorenz, general manager for 
packaging Australia at OjiFS.

“Over the past two years, that 

team has managed to deliver prod-
ucts and services of the highest 
quality standards in the most 
challenging business environment 
that we’ve experienced. “I’m confident that collectively, 

they will continue to support the 
business’ objectives, and our 
future success will be under-
pinned by our corporate values 
of partnerships, innovation and 
future focus.”The 35,000sqm facility has 

been designed with a number of 
sustainability features, such as 
utilising stormwater harvesting 
and renewable energy, as well 
as a 100 per cent closed loop 
manufacturing recovery for all 
production waste. The site is also fully food ser-

vice-certified with safety and food 
hygiene accreditations in place in 
order to meet the most demanding 
applications for direct food con-
tact for its food service clients.

“All of our products are 
designed to give the optimum 
pallet efficiencies, so the distribu-
tion channels are maximised for 
ensuring optimised pallet efficien-
cies during the supply chain,” said 

  The strength of our papers is key 

to supplying a product that is fit 

for purpose, fit for export, and fit 

for complicated supply chains.”
JASON CAIRNS LAWRENCE, OJIFS

Main: The facility utilises OjiFS’ fully-certified FSC papers, liners and mediums to create 

packaging for the most demanding of applications.
Top: OjiFS is the fifth largest pulp and paper conglomerate in the world.

Above:  The plant was designed to service all packaging segments across Queensland.

Below: OjiFS’ Yatala facility now delivers on 
average 1000 pallets a year to its customers.
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Incorporating Renewable Materials is just one of 

the ten principles within the Sustainable Packaging 

Design Guidelines that help companies and packaging 

technologists to design sustainable packaging that will 

meet the 2025 National Packaging Targets.

Incorporating 
Renewable 
Materials  
in packaging

So what are Renewable Materials? 

Well, they are materials made of 

natural resources, composed of a 

biomass from a living source, that can 

be sustainably grown and replenished 

continuously. There are a number 

of renewable materials available for 

packaging including sugarcane, bagasse, 

corn starch, wood fibres, bamboo, 

cotton, straw or biopolymers from a 

sustainable source. 

Renewable materials, if sustainably 

grown and certified in the country 

in which the packaging is sold, can 

potentially offer lower environmental 

impacts than non-renewable 

alternatives. Undertaking a Lifecycle 

Assessment before you shift your 

packaging to renewable materials is 

paramount to ensure that the choice of 

material is an appropriate alternative. 

Another important factor in selecting 

renewable materials is the End of Use 

(EoU) of the packaging.  i.e., will the 

packaging be able to be reused, recycled, 

or composted?
In addition, it is recommended 

that all renewable material 

packaging is verified to local and 

international certifications such as 

Forest Stewardship Council (FSC); 

the Program for the Endorsement 

of Forest Certification (PEFC) for 

timber/cellulose-based materials. 

Other renewable fibre and biobased 

materials will need to be certified 

either home compostable AS5810-

2010 or commercially compostable 

AS4736-2006. It is also important 

that renewable fibre-based packaging 

is certified to have ‘no added PFAS’, as 

this treatment is commonly used for 

water and grease proofing. Packaging 

that is certified to these standards will 

confirm to consumers that there are no 

forever chemicals or potential toxins in 

the material and that the pack can be 

reused, recycled, and/or composted in 

the correct environmental conditions.

Some of the recent winners of the 

Australasian Packaging Innovation 

& Design (PIDA) Awards are using 

renewable materials in the packaging 

including Australia’s Most Sustainable 

Milk Cartons (Brownes Dairy) and 

FSC Rectangle Paper Containers 

(BioPak).

Australia’s Most Sustainable 

Milk Cartons (Brownes Dairy)

With consumers becoming ever more 

conscious about their impact of the 

environment, the Brownes Dairy 

1L milk in Tetra Rex® Plant-Based 

Craft cartons stands like a beacon of 

hope in the middle of the white milk 

supermarket shelf. The eye-catching 

packaging is a natural brown colour, 

fully renewable and made with 

renewable energy. The recent move to 

Tetra Rex Craft Plant Based drove a 

further weight reduction of just under 

4%, taking further packaging out of the 

supply chain. Less packaging material is 

required to protect the same amount of 

nutritious milk, further enhancing the 

sustainability credentials of the carton. 

To help, Brownes Dairy have 

incorporated the Australasian Recycling 

Label (ARL) into the pack design. 

The on-pack artwork provides clear 

information about its renewable source 

to aid consumer understanding and 

awareness of these unique cartons. This 

education is further amplified through 

the School Tours programme, which sees 

10,000 primary aged school children 

come through Brownes Dairy’s doors 

each year. 
Drawing attention to both the 

sustainability credentials of the cartons, 

but also to the great partnership 

Brownes Dairy has established with 

Trillion Trees, one that will support 

the reforestration of used farmland 

across Western Australia. With 90 

per cent of Australian consumers 

concerned about sustainability and 

believing brands should be responsible 

for the impact on the environment, this 

carton and design will drive standout 

against the competitive set and allow 

consumers the opportunity to support 

more sustainable packaging solutions 

as well as the reforestation initiatives 

via the Trillion Trees partnership. 

The use of renewable materials is a critical element 

in meeting packaging targets.

Food loss and waste statistics in Australia are simply staggering. A total of 7.6 million tonnes of food is wasted across the supply and consumption chain each year, costing the economy $36.6 billion. This waste equates to 312kg per person, one in five bags of groceries, or between $2,000 and $2,500 a year dumped in the bin and ending up in landfill.These issues involve all parts of the value chain, from paddock to plate, so everyone needs to play a role. There are many ways food and beverage manufacturers can play a role, but a key contribution is through the packaging they design and use.Packaging has always played a critical role in containing, protecting, preserving and transporting a product from point of production to the household. But now more than ever it needs to ensure health and safety, extension of shelf life, tamper evidence, traceability, recall capabilities, temperature monitoring and the ability to minimise food loss and waste wherever possible across the value chain. 
The good news is that we are starting to see more packaging that is intelligent, intuitive, accessible, inclusive, sustainable and offering lower environmental impacts.So many of the winners in the 2022 Australasian Packaging Innovation & Design Award (PIDA) have designed 

packaging that can provide significant benefits to minimise food loss and waste from paddock to plate. It is extremely encouraging to see that Save Food Packaging is increasingly on a packaging technologist’s radar and that food and beverage manufacturers are now designing packaging that can minimise or prevent food waste.
Thermochromic dye technology, temperature monitoring systems for food and beverage, 2DBarcodes for meat, traceability systems for exported premium grapes, accessible and inclusive ready meals for chicken and dunnage for exporting meat are just some of the new Save Food Packaging designs that stood out at the 2022 PIDA Awards.

ThermoShield temperature monitoring system ThermoShield, developed by Caps and Closures, is an optical system, meaning the packaging will dynamically change its colour appearance at a preselected temperature switching point. Based on thermochromic dye technology that changes colour as the environment changes, the system allows for more than two colour changes (eg, black to orange to red) as the packaging gets warmer, and the reverse as the temperature drops through the selected switch 

temperatures. The design can also allow for ‘locking’ of the colour when the temperature rises above a set temperature, changing colour permanently. 
This feature finds applications where a particular temperature renders the contents unusable. This can be especially useful in tracking cold chain (refrigeration required), perishable food or beverage, to extend retail display and home refrigerator shelf life, which ultimately reduces food waste. ThermoShield is useful in transport and warehousing because the over-temperature stock can clearly be seen.

ThermoShield ensures that the packaging can alert logistics managers, warehouse staff and consumers to instances where temperature sensitive products are being, or have been, exposed 

PACKAGING

Intelligence in packaging can minimise food waste 

Words by Nerida Kelton

food australia 35 

With the AIP leading the way for topical, innovative technical and educational events across the 
country the Institute and AIP Members who are experts in their fields are regularly published 
within industry magazines on thought-leadership.  The AIP does not shy away from discussing 
the topical issues of the packaging industry and debate is encouraged so that Members have 
the opportunity to learn from others.

PUBLISHED ARTICLES

The Australian 

Food Pact

The Australian Food Pact is a voluntary 

agreement that follows a proven international 

way of reducing food waste, focusing on 

prevention, reuse (donation), and food chain 

transformation and innovation.

It is a powerful partnership of organisations 

who operate along the farm-to-fork food 

supply chain and represents a major step 

towards the country reaching its food waste 

reduction goal of 50% going to landfill by 2030.

THE PACT HAS FOUR WORK PROGRAMS:

• Target 1: Making the most of every scrap – by 

donating any surplus food or transforming it 

to create new business or societal value.

• Target 2: Designing and sourcing more 

sustainable products in the first place, with 

waste prevention in mind.

• Target 3: Producing more with less – making 

farming and manufacturing more efficient. 

Encouraging the whole supply chain to 

collaborate.

• Target 4: Raising awareness and changing 

the culture around food waste in businesses. 

Helping consumers to reduce food waste.

“We’ve got two sets of targets at 

the moment – the Packaging and 

Food Waste Targets – and they are 

intertwined and inter-related, so 

we need to make sure initiatives 

being planned under one are not 

having an unnecessary impact on 

the other.”

And providing a sneak peak of 

what’s coming in 2023, Kelton 

also announced the Association’s 

plans to release a document with 

detailed information about each of 

its five Save Food Packaging prin-

ciples – how to use them in your 

business, as well as access to vid-

eos, case studies and research that 

will help businesses embed these 

principles.

To further assist with this 

ambition, Kelton also highlighted 

another new solution business can 

implement to help fight food waste – 

a new software tool that promises to 

save food businesses millions of dol-

lars by helping to identify and track 

the true cost of food loss and waste.

Empauer’s Dynamic Industry 

Resource Efficiency Calculation 

Tool (DIRECT) is a cloud-based 

software tool that was initially 

developed by the RMIT University, 

and with support from the Fight 

Food Waste Cooperative Research 

Centre (CRC).

The tool’s strength lies in 

capturing the overall cost of 

waste, including non-food waste 

resources such as water and 

packaging, allowing businesses 

to make better decisions, and 

ultimately improve their bot-

tom line.

DIRECT also provides an 

international level of compliance 

through its alignment to such pro-

tocols as the global Food Loss and 

Waste Accounting and Reporting 

Standard and ISO-14051.

“It is a dynamic industry resource 

efficiency calculation tool and is 

designed to measure track and 

reduce food waste across the value 

chain. So, if you don’t have a tool 

already in your business, then I 

really encourage you to reach out to 

Empauer and find out more about 

this,” Kelton concluded. ■

CONDUCTED BY NERIDA KELTON, 

executive director of the 

Australian Institute of 

Packaging (AIP); Mark Barthel, 

CEO of Stop Food Waste Australia; 

and Sam Oakden, voluntary agree-

ment manager of Stop Food Waste 

Australia, the webinar explored 

the key challenges involved reduc-

ing food waste in Australia, and 

where the opportunities lie.

In addition to covering the 2025 

National Packaging Targets, the 

webinar also highlighted the 2030 

National Food Waste Strategy, the 

roadmap to meet these targets, 

how industry can get involved 

in the Australian Food Pact, the 

Fight Food Waste CRC, and Stop 

Food Waste Australia.

“The challenge is that the indus-

try tends to just focus all of the 

discussion on the 2025 National 

Packaging Targets, and that’s an 

imbalanced focus, as we need to 

really take into account the 2030 

Food Waste Targets too,” Nerida 

Kelton said.

“We need to make sure that 

when a brand is talking about 

sustainable packaging design, that 

they are looking at both targets, 

and I recommend everyone con-

siders both the 2030 Food Waste 

Targets and the 2025 National 

Packaging Targets equally in 

your design discussions. We need 

a holistic systems approach to 

sustainability as well a evidence-

based decisions”

Barthel, who gave an overview 

of food loss and waste, both glob-

ally and in Australia, and also 

highlighted some of the things 

Balanced discussions and efficient actions, with a focus on 

packaging design, are what’s needed to achieve the country’s 

waste and packaging targets. This was the key takeaway at 

the recent State of Play in Australia for Food Loss & Waste 

webinar. Jan Arreza reports.

Packaging and food waste 

balance needed to achieve targets

that can help the country deliver 

on its 2030 Food Waste Targets, 

agreed with Kelton’s sentiment.

“Food waste is a monumental 

challenge that affects every-

one in the food value chain, and 

we all need to act now to deliver 

Australia’s target to halve food 

waste by 2030, and it will take 

unprecedented action by govern-

ments, industry, investors and the 

community to achieve this goal,” 

Mark Barthel said.

“In terms of packaging, we’ve 

seen in our case studies from 

other countries’ best practice in 

this space, that when date label-

ling is done right and you get 

consistent information to consum-

ers, they respond really well, and 

ultimately it helps them to reduce 

food waste.

“New processing technologies 

extend shelf life, including every-

thing we’ve seen in packaging 

innovation such as modified atmo-

spheres, diagnostics packaging, 

active and intelligent packaging – 

they all massively help in this space.”

In terms of the AIP itself, 

Kelton announced during the 

webinar that the Association is 

now a supporting signatory to the 

Australian Food Pact, along with 

already being a core participant 

of the Fight Food Waste CRC, and 

a founding partner of Stop Food 

Waste Australia.

“With the Australian Food Pact, 

we work with our signatories in 

four key areas: to embed new 

criteria into design, buying and 

sourcing; optimise whole supply 

chain to produce more with less; 

find innovative ways to make the 

best use of waste and surplus food; 

and influence consumer and busi-

ness behaviours and reduce food 

waste,” Sam Oakden said.
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The Australian 
Food Pact
The Australian Food Pact is a voluntary 
agreement that follows a proven international 
way of reducing food waste, focusing on 
prevention, reuse (donation), and food chain 
transformation and innovation.

It is a powerful partnership of organisations 
who operate along the farm-to-fork food 
supply chain and represents a major step 
towards the country reaching its food waste 
reduction goal of 50% going to landfill by 2030.

THE PACT HAS FOUR WORK PROGRAMS:
• Target 1: Making the most of every scrap – by 

donating any surplus food or transforming it 
to create new business or societal value.

• Target 2: Designing and sourcing more 
sustainable products in the first place, with 
waste prevention in mind.

• Target 3: Producing more with less – making 
farming and manufacturing more efficient. 
Encouraging the whole supply chain to 
collaborate.

• Target 4: Raising awareness and changing 
the culture around food waste in businesses. 
Helping consumers to reduce food waste.

“We’ve got two sets of targets at 

the moment – the Packaging and 

Food Waste Targets – and they are 
intertwined and inter-related, so 
we need to make sure initiatives 
being planned under one are not 

having an unnecessary impact on 

the other.”
And providing a sneak peak of 

what’s coming in 2023, Kelton 

also announced the Association’s 

plans to release a document with 

detailed information about each of 
its five Save Food Packaging prin-
ciples – how to use them in your 
business, as well as access to vid-
eos, case studies and research that 
will help businesses embed these 
principles.

To further assist with this 
ambition, Kelton also highlighted 

another new solution business can 
implement to help fight food waste – 

a new software tool that promises to 

save food businesses millions of dol-
lars by helping to identify and track 

the true cost of food loss and waste.
Empauer’s Dynamic Industry 

Resource Efficiency Calculation 

Tool (DIRECT) is a cloud-based 
software tool that was initially 

developed by the RMIT University, 

and with support from the Fight 

Food Waste Cooperative Research 
Centre (CRC).

The tool’s strength lies in 
capturing the overall cost of 

waste, including non-food waste 

resources such as water and 
packaging, allowing businesses 

to make better decisions, and 
ultimately improve their bot-
tom line.

DIRECT also provides an 

international level of compliance 
through its alignment to such pro-
tocols as the global Food Loss and 
Waste Accounting and Reporting 
Standard and ISO-14051.

“It is a dynamic industry resource 
efficiency calculation tool and is 
designed to measure track and 

reduce food waste across the value 
chain. So, if you don’t have a tool 
already in your business, then I 

really encourage you to reach out to 

Empauer and find out more about 

this,” Kelton concluded. ■CONDUCTED BY NERIDA KELTON, 
executive director of the 
Australian Institute of 

Packaging (AIP); Mark Barthel, 

CEO of Stop Food Waste Australia; 

and Sam Oakden, voluntary agree-
ment manager of Stop Food Waste 

Australia, the webinar explored 

the key challenges involved reduc-
ing food waste in Australia, and 

where the opportunities lie.
In addition to covering the 2025 

National Packaging Targets, the 

webinar also highlighted the 2030 

National Food Waste Strategy, the 

roadmap to meet these targets, 

how industry can get involved 

in the Australian Food Pact, the 

Fight Food Waste CRC, and Stop 

Food Waste Australia.
“The challenge is that the indus-

try tends to just focus all of the 

discussion on the 2025 National 

Packaging Targets, and that’s an 

imbalanced focus, as we need to 

really take into account the 2030 

Food Waste Targets too,” Nerida 

Kelton said.
“We need to make sure that 

when a brand is talking about 

sustainable packaging design, that 

they are looking at both targets, 

and I recommend everyone con-
siders both the 2030 Food Waste 

Targets and the 2025 National 

Packaging Targets equally in 

your design discussions. We need 

a holistic systems approach to 

sustainability as well a evidence-
based decisions”

Barthel, who gave an overview 

of food loss and waste, both glob-
ally and in Australia, and also 

highlighted some of the things 

Balanced discussions and efficient actions, with a focus on 
packaging design, are what’s needed to achieve the country’s 
waste and packaging targets. This was the key takeaway at 
the recent State of Play in Australia for Food Loss & Waste 
webinar. Jan Arreza reports.

Packaging and food waste 
balance needed to achieve targets

that can help the country deliver 

on its 2030 Food Waste Targets, 

agreed with Kelton’s sentiment.
“Food waste is a monumental 

challenge that affects every-
one in the food value chain, and 

we all need to act now to deliver 

Australia’s target to halve food 

waste by 2030, and it will take 

unprecedented action by govern-
ments, industry, investors and the 

community to achieve this goal,” 

Mark Barthel said.
“In terms of packaging, we’ve 

seen in our case studies from 

other countries’ best practice in 

this space, that when date label-
ling is done right and you get 

consistent information to consum-
ers, they respond really well, and 

ultimately it helps them to reduce 

food waste.
“New processing technologies 

extend shelf life, including every-
thing we’ve seen in packaging 

innovation such as modified atmo-
spheres, diagnostics packaging, 

active and intelligent packaging – 

they all massively help in this space.”
In terms of the AIP itself, 

Kelton announced during the 

webinar that the Association is 

now a supporting signatory to the 

Australian Food Pact, along with 

already being a core participant 

of the Fight Food Waste CRC, and 

a founding partner of Stop Food 

Waste Australia.
“With the Australian Food Pact, 

we work with our signatories in 

four key areas: to embed new 

criteria into design, buying and 

sourcing; optimise whole supply 

chain to produce more with less; 

find innovative ways to make the 

best use of waste and surplus food; 

and influence consumer and busi-
ness behaviours and reduce food 

waste,” Sam Oakden said.
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Industry  Collaboration

ANZPAC Plastics Pact
www.anzpacplasticspact.org.au 

Friends of Champions 12.3
https://champions123.org/friends-
of-champions-12-3/

Asian Packaging Federation (APF)
www.asianpackaging.org

Indonesian Packaging Federation (IPF)
www.packindo.org

Last updated: 6 March 2012 

AusIndustry
www.industry.gov.au 

Institute of Packaging Professionals 
(IOPP)
www.iopp.org

Australasian Bioplastics
a s s o c i a t i o n

Australasian Bioplastics Association (ABA)
www.bioplastics.org.au 

Institute of Materials, Minerals and 
Mining (IOM3)
www.iom3.org

Australian Food & Grocery Council (AFGC)
www.afgc.org.au 

Institute of Packaging South Africa (IPSA)
www.ipsa.org.za

Australian Food Pact
https://www.stopfoodwaste.com.au/
australian-food-pact/ 

National Retail Associsation
www.nra.net.au

Australian Institute of Food Science and 
Technology (AIFST)
www.aifst.asn.au

Packaging Institute of the Philippines 
(PIP) 
www.phil-packaging.org

Australian Packaging Covenant 
Organisation (APCO)
www.packagingcovenant.org.au

Planet Art
www.planetark.org

Active Intelligent Packaging Industry 
Association (AIPIA)
www.aipia.info

Regional Development Australia
www.rda.gov.au

National Food Waste Strategy, Department 
of Environment & Energy
https://www.environment.gov.au/
protection/waste-resource-recovery/
national-waste-policy/food-waste

SAVE FOOD Initiative
www.save-food.org

Fight Food Waste Cooperative Research 
Centre
www.fightfoodwastecrc.com.au

Society of Plastics Engineers (SPE)
www.plastics.org.au

Food Innovation Australia Limited (FIAL)
www.fial.com.au

Stop Food Waste Australia
www.stopfoodwaste.com.au

Foodbank Australia
www.foodbank.org.au

W O R L D
PACKAGING
ORGANISATION

World Packaging Organisation (WPO)
www.worldpackaging.org

Food South Australia
www.foodsouthaustralia.com.au

WORLDSTAR
PACKAGING
AWARDS

WorldStar Packaging Awards
https://www.worldstar.org/
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AIP:  Our Purpose

• To serve as an independent professional body of packaging specialists.
    
• To promote professional standards of competency through education and training.  

         
• To advance and promote the standing of packaging specialists as a profession.   

      
• To serve and establish the confidence of the community in the packaging profession. 

• To aim towards professional qualifications for all Members and the wider industry.
       
• To uphold professional integrity and ethics within the profession of packaging.

• To influence and assist regional and global packaging communities.
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