
AIP MEMBERSHIP

WOULD YOU LIKE TO NETWORK WITH LIKE-MINDED 
PACKAGING TECHNOLOGISTS, DESIGNERS AND ENGINEERS?

ARE YOU A MEMBER OF THE AIP?

JOIN THE AIP TODAY AND BECOME A PART OF THE PACKAGING COMMUNITY
 

AIP: PEAK PROFESSIONAL BODY FOR PACKAGING EDUCATION & TRAINING IN AUSTRALASIA

BECOME A CERTIFIED 
PACKAGING 

PROFESSIONAL©



WHAT IS THE AUSTRALIAN 
INSTITUTE OF PACKAGING?

AIP MEMBERSHIP  

The Australian Institute of Packaging (AIP) is the peak professional body for packaging education and training 
in Australasia; helping to shape the careers of generations of packaging professionals - from packaging 
technologists to international packaging business leaders along with a host of people in associated disciplines 
- sales and marketing, purchasing, production and environment.  The AIP was founded in 1963 in response 
to a need for packaging technologists to interact and provide a professional identity for individuals within 
the packaging industry. Having served the industry for over 56 years the AIP is the only professional body 
designed to provide professional and personal development to all levels of the packaging industry; educational 
offerings include the Diploma in Packaging Technology, the Certificate in Packaging, the Master in Food 
& Packaging Innovation, Certified Packaging Professional (CPP) Designation, Fundamentals of Packaging 
Technology course, training courses, conferences, technical forums, site visits, Influential Women’s Mentoring 
program, internship program and more. The AIP covers Australia, New Zealand and parts of the ASEAN region.
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WHO CAN BE A MEMBER OF THE AIP?

Membership to the AIP is open to any persons interested in packaging and the industry in general.  
Membership levels are graded by a committee of Fellows and peers in industry.  Membership 
is personal and can be invaluable when seeking employment or promotion, as  the qualification 
standards are a clear indication of the level of academic achievement and packaging industry 
experience.  The post nominals as indicated below can be used by all Members on their business 
cards, resumes and portfolios.

ASSOCIATE (AAIP): Those people generally with less than five years experience within the 
packaging industry, or people in a role where packaging technology is not a core employment 
activity.

MEMBER (MAIP):  Those people with at least six years experience in a position involving various 
aspects of packaging technology; also possibly complemented with some form of relevant 
academic qualification.

FELLOW (FAIP):  Those people that have made significant contributions to the packaging industry 
over many years and have considerable knowledge of various aspects of packaging technology.  
Once again, also complemented with some form of relevant academic qualification.

CERTIFIED PACKAGING PROFESSIONAL IN TRAINING (CPIT)® 
The Certified Packaging Professional In Training (CPIT)® designation is designed for people 
wanting to jumpstart their packaging career, new to the industry or looking to gain non-technical 
knowledge and understanding of packaging.   The CPIT® designation is also suited to people 
who have less than six years experience in the industry.  The CPIT® designation is the first 
stage in attaining the internationally recognised Certified Packaging Professional (CPP)® 
designation.

CERTIFIED PACKAGING PROFESSIONAL (CPP) ®
Attaining the CPP® designation is an excellent investment in your professional development 
and the credential defines the packaging professional and allows organisations to seek out 
and hire the right professional based on verified knowledge, skills and industry contributions. 
Using the CPP® program to assess and evaluate one’s professional competency validates you as 
internationally proficient as a packaging professional; a cut above your peers.
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The AIP organises the Australasian Packaging Conference, Australasian 
Packaging Technical Forum, an extensive array of training courses, 
technical seminars and site visits with strong support from the packaging 
industry, to add value to not only Members, but also the wider industry.  
Events include the AIP’s two largest functions which alternate each 
year - AIP Australasian Packaging Conference and the AIP Australasian 
Packaging Technical Forum.

In addition, each AIP region runs a  full suite of program that include site visits, technical 
functions, seminars and social events throughout the year.  These events provide excellent 
opportunities for networking, as well as for informed discussion on current topics of 
interest.

As speakers and events vary within each Region, all Members are invited to attend any 
function in any Region and many attend interstate functions regularly.

EDUCATIONAL EVENTS

* = 2  
CPP PTS
PER DAY
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AUSTRALASIAN PACKAGING CONFERENCE

The AIP’s flagship event is the biennial Australasian Packaging Conference 
which alternates between Sydney, Gold Coast and Melbourne. 

The AIP brings together some 50 to 60 leading international and national 
experts in a variety of fields to cater for everyone in the food, beverage, 
manufacturing and packaging industries. 

Keynote speakers are world-renowned experts in their fields and the program provides an 
extensive array of educational and technical opportunities for everyone in the industry. The 
Australasian Packaging Conference is open to both Members and non-members and is the 
largest educational conference of its kind in the packaging industry. A not-to-be-missed 
event every two years. 

A PACKAGING WEEK EVENT

* = 2  
CPP PTS
PER DAY
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The AIP have been running their Australasian Packaging Technical Forum 
for over 20 years and the biennial event is the second largest national 
event for the Institute.

Held every two years and alternating between New South Wales, Victoria 
and Queensland, the Australasian Packaging Technical Forum is designed 

to update AIP Members and the wider industry with relevant, informative and leading-edge 
education on packaging innovation and design development. 

International speakers and leading industry experts are key draw-cards of the Australasian 
Packaging Technical Forum. 

AUSTRALASIAN PACKAGING TECHNICAL FORUM
A PACKAGING WEEK EVENT

* = 2  
CPP PTS
PER DAY



5AIP MEMBERSHIP

Whilst each region varies in their style of events, the technical seminar 
series is run across Australia and New Zealand as lunches, breakfasts and 
dinner functions. 

Bringing together a number of speakers on a nominated and relevant topics 
and issues, the technical seminar events are open to both AIP Members 
and non-members on a regular basis. 

Each seminar is themed around a popular topic of debate in industry and the topics are 
sourced from our Members each year.  This series of events is not only an additional way 
to gain insight into relevant topics, but are also designed as a networking opportunity for 
Members to get to know each other.

REGIONAL TECHNICAL SEMINARS

* = 1  
CPP PT

PER HOUR
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AIP TRAINING COURSES

The AIP runs a broad range of training courses across Australia, New Zealand 
and parts of Asia.  AIP training courses can also be run in-house at your site. 
All of the AIP training courses are written and presented by qualified experts 
within their respective fields and are people who are currently working in 
the packaging industry.

* = 12.5 
  CPP PTS

Topics include:
•	 Introduction to plastics 
•	 Advanced plastic packaging 
•	 Packaging for transport
•	 Packaging specifications
•	 Future of flexible packaging
•	 Introduction to print technology
•	 Introduction to corrugated boxes
•	 Packaging for product life extension
•	 Introduction to product identification
•	 Introduction to packaging economics
•	 Owning it: copyright, contracts and the law

•	 Introduction to accessible packaging design
•	 Introduction to sustainable packaging design
•	 Introduction to bioplastics and compostable packaging
•	 The role of packaging in minimising food waste
•	 Labelling & matching the label with the package
•	 Food safety-packaging standards and regulations
•	 Intellectual property, packaging and labelling (legal)
•	 Modified atmosphere packaging and barrier materials
•	 Introduction to pharmaceutical & cosmetic packaging
•	 Tools to help you meet the 2025  National Packaging Targets: PREP & ARL
•	 The use of lifecycle assessment tools for sustainable packaging design
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 REGIONAL SITE VISITS

All regions of the AIP run a program of site visits that are designed to show 
Members real-life applications of technology in production environments.  

Site visits are run across Australia and New Zealand throughout the year 
and are one of the most popular events on the AIP calendar.  Site visits are 
also a means of industry showing their support to the AIP.   

* = 1  
CPP PT

PER HOUR

•	 Introduction to accessible packaging design
•	 Introduction to sustainable packaging design
•	 Introduction to bioplastics and compostable packaging
•	 The role of packaging in minimising food waste
•	 Labelling & matching the label with the package
•	 Food safety-packaging standards and regulations
•	 Intellectual property, packaging and labelling (legal)
•	 Modified atmosphere packaging and barrier materials
•	 Introduction to pharmaceutical & cosmetic packaging
•	 Tools to help you meet the 2025  National Packaging Targets: PREP & ARL
•	 The use of lifecycle assessment tools for sustainable packaging design



8 AIP MEMBERSHIP  

AIP HELPS FIGHT FOOD WASTE

As a part of the AIP’s commitment to the SAVE FOOD Initiative by FAO, the National Food Waste Strategy 
and the United Nations Sustainable Development Goal 12.3, the AIP activities are focused on education & 
training programs to assist industry’s understanding of the important role packaging plays with minimising 
food waste and loss globally.
 
The AIP have a representative on the National Food Waste Strategy Steering Committee for the Department 
of Environment & Energy, are a core participant of the Fight Food Waste Cooperative Research Centre, 
and Members of SAVE FOOD Org and Friends of Champions 12.3.
 
The AIP is a long-standing supporter and contributor to Foodbank Australia through a number of 
various programs across the country including the annual hamper packing program where Members 
pack Foodbank hampers for people who need some assistance from their community at Christmas 
time.  Over the last nine years, the team has packed 10,000 hampers to the value of $1 Million for 
people in need.  In Victoria the AIP run a Warehouse Volunteering Program three times a year.  The AIP 
work directly with Foodbank Victoria to book in days where our Members help pick and pack on-line 
orders and mixed grocery boxes at Foodbank Yarraville warehouse.  The AIP have also started a similar 
program in Auckland, New Zealand with KiwiHarvest.
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WHEN:
WHERE:

PRESENTER:

WHAT:

INTRODUCTION TO SUSTAINABLE PACKAGING DESIGN HALF-DAY TRAINING COURSE 

14 June
To be held alongside ProPak Asia 

BITEC, Bang Na, Bangkok 10260, Thailand

Ralph Moyle FAIP, CPP

Education Coordinator 

Australian Institute of Packaging (AIP)

Ralph Moyle FAIP, CPP is an experienced food-packaging consultant with 40 years in the food 

processing industry and 20 year’s focused on packaging.  

INTRODUCTION TO SUSTAINABLE PACKAGING DESIGN TRAINING COURSE

The AIP will also be running their new ‘Introduction to Sustainable Packaging Design Training 

Course at ProPak Asia 2019 for all of industry to attend.

 
OVERVIEW OF THE COURSE

How do you work your way through the maze of demands to change packaging to meet 

environmental challenges?  This course is designed to assist anyone who is responsible in their 

business to make packaging changes to meet ‘War on Waste’ questions, changes to retailer and 

consumer trends and behaviours; while not spending any more money at the end.

 
The course will provide attendees a better understanding of the practical guidelines and criteria 

needed to design and develop sustainable packaging including the Sustainability Hierarchy of 

Reduce, Reuse then Recycle and the Circular Economy approach to packaging and the environment.

 
Discussions will also cover Plastic, Glass and Metal packaging and their impact on the environment 

and whether the use of non-renewable resources, plant-based bioplastics, compostable and recycled 

materials and various tools can assist their business to understand the full life of packaging.  This 

will involve the impact of ‘Food or Product Waste’.

 
Participants will be invited to bring with them a sample of their company’s packaging materials 

to use as a case study.

Known as Asia’s number one packaging and processing exhibition ProPak Asia 2019 will be held from the 12 to 

15th of June in Bangkok, Thailand.  ProPak Asia has been serving the ASEAN Region for 27 years and is the regional 

hub for connecting packaging and processing manufacturers and suppliers.  ProPak Asia 2019 will showcase over 

20,000 products and solutions across 1900 exhibitors from 50 countries within 9 zones over 4 days.  ProPak Asia 

is divided into nine targeted zones for visitors including ProcessingTechAsia, PackagingTechAsia, DrinkTechAsia, 

PharmaTechAsia, Lab&TestAsia, Materials Asia, Coding, Marking & Labelling Asia, Coldchain, Logistics & Warehousing 

Asia and Printech Asia.

 

Registrations are now open using http://aipack.com.au/event-registration/?ee=217

DON’T MISS OUT ON THE LATEST 

AIP ACTIVITIES FOR 2019

NEW MEMBERS
The AIP would like to welcome the following new Members.
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Registrations are now open using http://aipack.com.au/event-registration/?ee=217

VIC

WHAT:

2019 FOODBANK WAREHOUSE VOLUNTEERING PROGRAM

The Australian Institute of Packaging (AIP) is pleased to advise that it will now also be working 

with Foodbank Victoria and their innovative Warehouse Volunteering Program.

Hunger In Victoria.  Hunger is a hidden crisis in Victoria and across Australia.  

Foodbank Victoria believes every Victorian deserves healthy food, yet 1 in 10 don’t know where their 

next meal is coming from and 1 in 7 Victorian children go to school hungry.  Each month they source and 

distribute food to 134,000 Victorians who rely on their food assistance, including over 38,000 children.  

They collect surplus food from across Victoria, weigh it and sort it into orders, then distribute it among 

our community partners to feed hungry Victorians.  Their total distribution during 2015-2016 was 10.4 

million kilos – or over 18 million meals.

 
SO HOW CAN THE AIP HELP FOODBANK VICTORIA?

Join our AIP Warehouse Volunteering Program; either as an individual, with your staff and colleagues, or 

even with your families.  The AIP will work directly with Foodbank Victoria to book in some days where 

our volunteers can visit the Yarraville Warehouse and help pick and pack on-line orders and mixed grocery 

boxes.  The day will start with a formal introduction on how Foodbank Victoria works and information 

on their charity partners.

 
So how can YOU get involved?

The AIP Foodbank Warehouse Volunteering Program will provide you the opportunity to better understand 

how Foodbank works and will be a combination of picking and packing of on-line food orders and packing 

mixed grocery boxes.  The on-line orders have been placed by many of the 470 charity partners who look 

after the thousands of Victorians currently experiencing food insecurity.  The mixed groceries items are 

donated by school students, community groups, clubs and corporate organisations who run food drives 

to provide the ingredients for the food boxes.  Their charity partners are able to order these boxes which 

they then pass on to those families or individuals who need that extra help with grocery items.  Each 

volunteer would have the opportunity to work in both areas.  

Yarraville, Victoria Yarraville, VictoriaTuesday 2 July Tuesday 10 September
WHEN:
WHERE:

WHEN:
WHERE:

ALL MEMBERS ARE INVITED TO ATTEND ANY EVENTS ACROSS AUSTRALASIA 

DON’T MISS OUT ON THE LATEST 

AIP ACTIVITIES FOR 2019

HDPE
SUPER CLEAN. SUPER SAFE.

Regularly attending and participating in AIP functions provides the opportunity to meet 
industry players and to develop a strong networking group within the industry.  Networking is a 
fringe benefit and value-add of attending AIP functions.  Don’t underestimate the value this can 
bring to you and your company.  The AIP strives to provide every Member with the opportunity 
to learn from their peers.

NETWORKING IN THE WIDER 
PACKAGING COMMUNITY

MONTHLY e-NEWSLETTERS

The AIP has a monthly on-line e-Newsletter which is designed to keep Members and industry contacts 
abreast of all AIP events across the country.  The e-Newsletter also provides a technical corner for 
presentations, partner news, articles and case studies from industry.  The e-Newsletter is available 
via email and on-line eleven times a year.  If you would like to register to receive the e-Newsletter 
please email info@aipack.com.au and request to be added to the database list.
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AUSTRALIA & NZ PACKAGING INNOVATIONS RECOGNISED IN 2019 WORLDSTAR PACKAGING AWARDS 
HELD IN PRAGUE, CZECH REPUBLIC

Company: Radix NutritionCountry: New ZealandCategory: Food 
The Radix Nutrition foil breakfast packaging is simple 
to use, accessible in any situation, preserves nutrients 
and there is no food waste.  The packaging needed to 
be durable, yet lightweight as they didn’t want to create 
problems for their users as a lot of their consumers are 
marathon runners, athletes, rugby players, endurance 
long distance runners, cyclists, campers and many other 
outdoor loving people.  These people want to enjoy their 
athletic and outdoor endeavours and to avoid increases 
in the weight of their kit so their pouch had to be highly 
functional, yet add no additional weight. 

Company: ILNAM EstateCountry: AustraliaCategory: Beverage 
8Kangaroos by ILNAM Estate have been awarded the win 
for a unique and innovative wine bottle shaped like a 
Kangaroo.  In addition, all raw materials were chosen for their 
ability to be recycled and there was extensive thought and 
consideration in the development of transport packaging 
to suit the shape of the bottle.  The bottles unique shape 
makes it unlikely that it will be thrown away after initial use.  
It is envisaged that the bottle will be retained and used as 
a decanter, water bottle or just a curious item on a shelf.  
The bottle being embossed at the base with the brand 
name means that the brand will live on after the label has 
gone and the wine has been consumed.  Destined to be 
extremely successful in the international duty-free market 
the family-owned business has developed an outstanding 
and innovative packaging design. 

Company: LactoteCountry: AustraliaCategory: Beverage 
Polatote is both an off-the-shelf supermarket/liquor 
shop beverage multipack and a portable ice cooler.  No 
longer do you need an Esky style ice container and/or the 
traditional ice bucket to keep your drinks cold.  Polatote 
has been fully redesigned as a highly functional shrinkfilm 
multi-pack with global influence and appeal.  It is an 
ice cooler, or more accurately, a method for controlling 
the temperature of beverages in and outdoors.  It is a 
comfortable, convenient and sturdy parcel/package for 
personal carrying and an easily and safely palletised multi-
pack for general transportation and distribution.  Polatote 
is a container to ensure original contents once consumed 
are recycled and do not become litter.  Polatote replaces 
the standard type of beverage packaging presently used 
to deliver bottles of all types, metal cans and Tetra type 
cardboard packs to the marketplace.
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AUSTRALIA & NZ PACKAGING INNOVATIONS 
RECOGNISED IN 2019 WORLDSTAR PACKAGING AWARDS HELD IN PRAGUE, CZECH REPUBLIC

 
AUSTRALIAN PACKAGING EXPERT IS AWARDED WPO LIFETIME ACHIEVEMENT AWARD

 Also in attendance at the 2019 WorldStar Packaging Awards was Keith Chessell FAIP, who was recognised for 

his significant contribution to the packaging industry over the last 50 years with a Lifetime Achievement Award 

from the World Packaging Organisation (WPO).  Only three people from across the globe received this recognition.

AIP NEWSLETTER  JUNE 2019
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AUSTRALIA & NZ PACKAGING INNOVATIONS 

RECOGNISED IN 2019 WORLDSTAR PACKAGING AWARDS 

HELD IN PRAGUE, CZECH REPUBLIC
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AUSTRALIA & NZ PACKAGING INNOVATIONS 

RECOGNISED IN 2019 WORLDSTAR PACKAGING AWARDS 

HELD IN PRAGUE, CZECH REPUBLIC

AIP NEWS
JUNE 2019

National Food Waste Strategy  

NATIONAL  
FOOD WASTE  

STRATEGY
HALVING AUSTRALIA’S  
FOOD WASTE BY 2030

AIP: PEAK PROFESSIONAL BODY FOR PACKAGING EDUCATION & TRAINING IN AUSTRALASIA

Three Australian companies and one New Zealand company have achieved international recognition for 
their innovative and unique packaging designs in the prestigious WorldStar Packaging Awards for 2019.  
The winning companies include Caps and Closures for Precise Pour, ILNAM Estate for 8 Kangaroos, Lactote for 
POLATOTE and Radix Nutrition for their Foil Packaging Breakfast Pouch and were across three categories, Beverage, 

Food and Domestic & Household.  Radix Nutrition is the first New Zealand company to be awarded a WorldStar Packaging 
Award for the Food Category.  A delegation from both Australia and New Zealand that included Radix Nutrition and Caps 
and Closures proudly attended the 2019 WorldStar Packaging Awards in Prague, Czech Republic .
 
This international recognition follows on from wins in the 2018 Packaging Innovation & Design (PIDA) Awards, which are 
run by the Australian Institute of Packaging (AIP) and Packaging New Zealand.  The PIDA Awards are the exclusive feeder 
program for Australia and New Zealand into the WorldStar Packaging Awards.
 

Company: Caps and Closures
Country: Australia
Category: Domestic & Household

The Precise Pour takes a leap forward in the 
functionality of the simple tap, both for the consumer 
and the packer.  It is simple to apply, intuitive to use, 
hard to damage and performs unlike any other tap 
on the market.  The Precise Pour has features in all 
areas of the cap which create a user experience like 
no other.  It is tamper evident, anti-surge, variable 
flow, 180 degree opening action, 360 degree pour, 
it has anti-binding lugs and has an anti-drip lip.

AUSTRALIA & NZ PACKAGING INNOVATIONS 
RECOGNISED IN 2019 WORLDSTAR PACKAGING AWARDS 
HELD IN PRAGUE, CZECH REPUBLIC
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CORPORATE PARTNERING PROGRAM
FOSTERING EDUCATION & TRAINING

IN THE ASEAN REGION 

Businesses can opt for a tailored training program that focuses on their specific 
requirements and provides a bespoke learning experience for a specific group 
of employees or an entire workforce.  The Corporate Program is available 
for individual companies who wish to select specific components from the 
Certificate in Packaging or Diploma in Packaging Technology programs for 
the purpose of in-company training.  

This type of training is important not only for technologists, engineers, quality assurance 
personnel, but also buyers, sales and marketing staff.  The individual components are 
available in assessable or non-assessable format enabling participants to progress towards 
the complete qualification.  The programs can be tailored to meet company requirements in 
conjunction with a flexible delivery.  This allows the program to be delivered with minimal 
interruption to company operations.

 
  

I would like to express gratitude on behalf of Bryce, myself and staff at Caspak Products 
for the in-house training courses organised by the AIP for 2019.  All 3x courses were 
presented with passion from the trainers, and comprehensive understanding of every 
single aspect outlined was remarkable and contagious. The trainers suggestions and 

contributions were extremely helpful; but, most significantly, they have instilled all of us here 
with an understanding of the real value of packaging and a commitment to creating the best 
knowledge that we can. I can confidently recommend AIP’s high quality, professional 
work. If you are wanting to send your staff to any of the course or having an in-house 
course, I can say for sure that you are in great safe hands with the AIP.”

Amanda McIntyre, Customer Service Manager, 
Caspak Products Pty Ltd
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FOSTERING EDUCATION & TRAINING
IN THE ASEAN REGION 

At its foundation the AIP has one core objective: to provide education & training to the 
packaging industry no matter where this takes the Institute.

The AIP has particularly expanded their training programs into the ASEAN region and 
supports many World Packaging Organisation Member associations in the region including 
the Philippines Institute of Packaging and the Indonesian Packaging Federation.

The education portfolio can be customised to suit the needs of the attendees and includes 
training courses, workshop, the new Global Packaging Forum and seminars.

The Institute is also a Member of the Asian Packaging Federation and works very closely 
with Thailand, Indonesia and the Philippines to enhance packaging education in the region. 
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CERTIFIED PACKAGING 
PROFESSIONAL IN TRAINING (CPIT)® 

ARE YOU WANTING TO JUMPSTART YOUR PACKAGING CAREER? NEW TO THE INDUSTRY? 
LOOKING TO GAIN NON-TECHNICAL KNOWLEDGE AND UNDERSTANDING OF PACKAGING?

Well the Certified Packaging Professional In Training (CPIT)® recognition is now available 
in Australasia through the Australian Institute of Packaging (AIP).  Isn’t it time that you were 
recognised as a packaging professional who is serious about a long-term career in the industry. 
The Certified Packaging Professional In Training (CPIT)® designation is a registered trademark of 
the Institute of Packaging Professionals (IoPP) and is now internationally recognised by both IoPP 
and AIP. More importantly your CPIT® designation is the first stage in attaining the internationally 
recognised Certified Packaging Professional (CPP)® designation; a credential that validates your 
competency as a truly qualified packaging professional at an international standard. 

WHO IS ELIGIBLE?
•	 Individuals new to the packaging industry.
•	 Individuals looking to expand their non-technical knowledge of packaging.
•	 Individuals wanting to jumpstart their packaging career.
•	 Individuals who may not have Degrees in Packaging, Food or Engineering.
•	 People serious about a long-term career in the packaging industry.

WHAT ARE THE BENEFITS?
•	 Gain a broad base of non-technical knowledge of packaging in a short amount of time.
•	 Learn practical applications for packaging.
•	 Learn about an extensive amount of packaging substrates and applications in everyday language.
•	 Better understand packaging terminology, packaging functions, brand identity and design, 

printing, environmental issues, sustainable packaging, packaging substrates, closures, adhesives, 
machinery, applied packaging, law, economics of packaging and much more; all developed by 
industry experts working in the industry.

•	 First stage of attaining the internationally recognised Certified Packaging Professional (CPP)®  
Designation.

•	 Those attaining the CPIT® recognition are permitted and encouraged to use the suffix CPIT®  after 
their name, on their business cards and resumes.
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CERTIFIED PACKAGING 
PROFESSIONAL (CPP)®

ISN’T IT TIME THAT YOU JOINED RECOGNISED PACKAGING EXPERTS FROM AROUND THE WORLD 
WITH THE INDUSTRY’S LEADING PROFESSIONAL DESIGNATION?

Attaining the CPP® designation is an excellent investment in your professional development 
and the credential defines the packaging professional and allows organisations to seek out 
and hire the right professional based on verified knowledge, skills and industry contributions. 
Using the CPP® program to assess and evaluate one’s professional competency validates 
you as internationally proficient as a packaging professional; a cut above your peers. The 
Certified Packaging Professional (CPP)® designation is a registered trademark of the Institute 
of Packaging Professionals (IoPP) and is now internationally recognised by the AIP, WPO 
and IPSA.

WHAT ARE THE BENEFITS?
·	 International and public recognition for the qualification.
·	 CPP® post nominal that is globally recognised.
·  	CPP® recognises the designation as a commitment to excellence in the packaging profession.
·  	CPP® credential demonstrates that a packaging practitioner possesses packaging knowledge, 

experience and skills to the degree that they deserve recognition as a true packaging professional.

WHO IS ELIGIBLE?
Peer reviews of each individual in multiple dimensions:
· 	 Educational background.
· 	 Industry experience.
·	 Professional accomplishments.
· 	 Specific and relevant training.
· 	 Practical experience.
·  	Professional contributions.
 



14 AIP MEMBERSHIP  

FUNDAMENTALS OF 
PACKAGING TECHNOLOGY 

NEEDING TO FILL KNOWLEDGE GAPS?  NEED A BROAD INTRODUCTION TO PACKAGING? 

IOPP ’S INTERNATIONALLY RECOGNISED ON-LINE TR AINING CURRICULUM 
EXCLUSIVELY AVAILABLE THROUGH THE AIP IN AUSTRALASIA. 

 
  

In today’s challenging packaging environment, you can’t afford to make 
mistakes or overlook the critical details that cost precious time and money.  
You need the knowledge—from materials properties and selection to 
transport packaging issues—that can help you make better decisions 
regarding your company’s packaging dollars—now.

The Fundamentals of Packaging Technology on-line modules are set-up for the convenience 
of busy working professionals, and the training platform is functionally intuitive.  Complete 
your training when your time allows, and at your own pace.  Wherever you are, the course 
goes with you!  

The Fundamentals of Packaging Technology course content is developed by IoPP in 
consultation with packaging subject matter experts at leading global consumer packaged 
goods companies who face packaging challenges just like yours.  

Take the complete course and learn about all the major segments of packaging—and 
beyond.  Or customise your training by selecting from 12 lesson bundles organised by topic, 
or from single lessons as short as 30 minutes.  Fundamentals on-line spans 42 modules and 
27 hours of content that is recognised for its quality by the World Packaging Organisation.  

The Fundamentals of Packaging Technology on-line course is ideal training to prepare for 
the Certified Packaging Professional (CPP) exam offered through the AIP and the IoPP.
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MASTER OF FOOD & 
PACKAGING INNOVATION

The Master of Food and Packaging Innovation is an inter-disciplinary 
degree that explores food processing, entrepreneurship and innovation 
in product and packaging design at an advanced level.
•	 Enhance your business acumen and creativity to lead the way in food 

design.
•	 Learn the food science fundamentals of food processing, safety and 

quality.
•	 Analyse innovative food product and packaging design, from concept to delivery.
•	 Gain complementary business skills in project management, creative and critical thinking, 

value creation, entrepreneurship and leadership.
•	 Investigate key industry research topics and their practical application in commercial 

settings.
•	 Undertake an industry internship with a leading food manufacture.

WHAT’S IN IT FOR ME?
You will learn the skills necessary to develop valuable and innovative food products that 
address key issues such as transportability, durability, tamper proofing and perishability 
issues, as well as key environmental, economic, social and ethical factors.

MEET THE DEMANDS OF A BOOMING INDUSTRY
Over the next 40 years, the world will need to produce 50% more food to feed a rapidly 
increasing world population. As a graduate of the Master of Food and Packaging Innovation, 
you will be part of addressing this demand. You will learn the skills necessary to develop 
valuable and innovative food products that address key issues such as transportability, 
durability, tamper proofing and perishability issues, as well as key environmental, economic, 
social and ethical factors.

This unique course forms part of a joint University of Melbourne and Australian Institute 
of Packaging (AIP) initiative. Industry is actively involved in this course, because they want 
to cultivate the skills they require locally.

INTERNSHIP OPPORTUNITIES
Students can choose to undertake an internship as part of the Master of Food and Packaging 
Innovation includes an internship subject. This unique placement opportunity, provides 
access to some of Australia’s most well-known brands and state-of- the-art facilities. The 
placement may include access to leading manufacturing sites in packaging and innovation.

* = 15 
  CPP PTS
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MASTER OF FOOD & 
PACKAGING INNOVATION

LEARNING OUTCOMES
•	 A comprehensive understanding of inter-disciplinary food processing, product, innovation, 

entrepreneurship and packaging at an advanced level.
•	 Cognitive, technical and creative skills necessary to play a key role within food companies 

and associated organisations.
•	 Advanced knowledge and skills in the interdisciplinary field of food, food packaging and 

design innovation.
•	 Demonstrate a critical understanding of environment, economic, social and ethical factors 

related to food production and packaging in Australia and globally.
•	 Enhance theoretical and critical thinking skills to analyse and problem solve complex 

issues relating to food production and packaging.

DEGREE STRUCTURE
The Master of Food and Packaging Innovation is flexibly delivered via a combination of 
evening and intensive block-release classes as well as traditional semester based subjects. 
Classes are taught across the Faculty of Veterinary and Agricultural Sciences, the Faculty 
of Business and Economics, the Melbourne School of Engineering, and the Melbourne 
Graduate School of Science as well as guest lectures by industry experts provide by the 
Australian Institute of Packaging (AIP).

SPECIALISE IN YOUR SPECIFIC AREA OF INTEREST
The course involves lectures and site visits that enhance learning as well as an optional 
research project. Choose from a range of electives, to tailor the course to suit your specific 
interests.
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The Australasian Institute of Packaging (AIP) have designed the annual Australasian Packaging 
Innovation & Design Awards (PIDA) to recognise companies and individuals who are making a 
significant difference in their field in Australia and New Zealand. 

The Design Innovation of the Year company awards will recognise organisations to have designed 
to annual Australasian Packaging Innovation within each of these five manufacturing categories:
1. FOOD  
2. BEVERAGE  
3. HEALTH, BEAUTY & WELLNESS  
4. DOMESTIC & HOUSEHOLD
5. LABELLING & DECORATION

There will be three special awards available: 
1. SUSTAINABLE PACKAGING DESIGN SPECIAL AWARD  
2. SAVE FOOD PACKAGING DESIGN SPECIAL AWARD  
3. ACCESSIBLE PACKAGING DESIGN SPECIAL AWARD 

In addition there are three awards designed for people who have made specific contributions to the 
packaging industry. 

 These Individual Awards will include:
1. YOUNG PACKAGING PROFESSIONAL OF THE YEAR.  
2. INDUSTRY PACKAGING PROFESSIONAL OF THE YEAR. 
3. The PACKAGING NEW ZEALAND SCHOLARSHIP that will offer one person from New Zealand the 

opportunity to enrol in the Diploma in Packaging Technology course; an internationally recognised 
and accredited course.

The PIDA Awards are the exclusive award program for all Australia and New Zealand 
entries into the prestigious WorldStar Packaging Awards which are coordinated by the 
World Packaging Organisation (WPO).  The AIP are the Australia and New Zealand Full 
Member for the WPO.

* = 5 
  CPP PTS

 PACKAGING INNOVATION & 
DESIGN AWARDS (PIDA)

INTERNATIONALLY 
ENDORSED BY

EXCLUSIVE 
ENTRY TO
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DIPLOMA IN PACKAGING 
TECHNOLOGY SCHOLARSHIPS

2018 AUST Winner: Nathan Leong MAIP2019 AUST Winner: Janell Siek AAIP Janelle Siek 2018 NZ Winner: Jaco Scheepers AAIP2019 NZ Winner:  Poonam Patel MAIP

PROUDLY SPONSORED BY:

There are two scholarship available each year, one for Australia and one for New Zealand.  The 
two annual Scholarships enable one lucky packaging technologist, designer or engineer in both 
Australia and New Zealand the opportunity to complete a Diploma in Packaging Technology 
to the value of $10,000. 

WHO AM I? 
Diploma in Packaging Technology students are from a variety of backgrounds and disciplines, 
and are typically experienced practitioners or managers in technical, sales/marketing, QA, 
purchasing, engineering or design. 

WHAT’S IN IT FOR ME?
Completion of the Diploma in Packaging Technology demonstrates your commitment to your 
career and to the industry. Delegates who successfully complete the Diploma are equipping 
themselves for senior positions within the packaging industry.
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INDUSTRY PUBLICATIONS

The AIP has developed a collaborative arrangement with a number of Australasian trade publications 
to ensure that all Members receive each magazine as a part of their annual membership fees.  
This is one of the many benefits of being a Member of the AIP.

bi-monthly publication
For Australian Members only

bi-monthly publication
For Australia and NZ Members 

VOL. 49 I NO. 3 I APRIL 2014 $8INGREDIENTS • PROCESSING • TESTING • PACKAGING • FACTORY • LOGISTICS • EXPORT • MANAGEMENT

0800 TOTAL OIL

Siemens (N.Z.) Ltd offers the widest range of Industrial Automation and Control technology solutions for all facets of Food Manufacturing and Processing – from established plant to OEM 
machinery for export – enhanced by local training, service and support.  For further information, call Siemens NZ on +64 9 580 5500 or view our website at www.siemens.co.nz.

Siemens Automation Technologies
Innovation and reliability to specify for your next machine.

S
_4
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• Food waste – 
what’s at stake?
• Megatrends in 

food consumption
• Transforming a 

national delicacy 
into export gold
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ten times a year
For NZ Members only

ten times a year
For NZ Members only

bi-monthly publication 
For Australia and NZ Members 
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FOOD WASTE DISCONNECT TACKLED 

One of the strongest themes to emerge at the 

conference was the challenge of food waste.

A national collaboration to help bridge the 

gap between Australia’s $20 billion food 

waste problem and the 3.6 million people 

affected by food insecurity was outlined in 

the opening sessions on the first day.

Keynote presenter, Karli Verghese of 

RMIT University, shared new details about 

the Fight Food Waste Cooperative Research 

Centre (CRC), which she described as “the 

most exciting thing that has happened in 

food waste in my life”.
The CRC will comprise three research 

programs tackling three key problems: re-

ducing food loss and waste throughout 

the supply chain; transforming unavoid-

able waste into valuable products; and en-

gaging with industry and consumers to 

deliver change.“Industry groups are going to be working 

with us on our different industry projects, 

and then we will be able to disseminate 

that out through the broader community 

through workshops, training courses, 

newsletters, and so on,” Verghese said.

ABOVE: Principal research fellow  

in the industrial design program  

at RMIT University, Karli Verghese.

We’ve got a pretty big 
incentive to do better 
than we are doing at 

moment, and the 
packaging industry  
is fundamental to 
getting it right.”
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SEALED Air Australia's food scientist Karl 

Deily believes the industry can do more to 

combat the belief that packaging is bad.

President of the packaging company's 

$2.7 billion food care division, Karl Deily has 

worked hard on designs which contribute to 

a more sustainable food industry, proving 

that packaging can, indeed, be very good.

As a keynote speaker at the AIP National 

Conference, held from 2-3 May in 

Queensland, he talked about top trends in 

food waste, food security and food safety.

“Packaging can play a significant role in 

reducing waste as well as driving towards a 

more sustainable solution,” he said.

“Highly engineered suspension packag-

ing for products such as TVs can reduce 

damage and offer a sustainable alternative.

“There is also packaging which can mask 

brand names on e-commerce parcels and 

prevent thieves prowling front door-steps.”

One of Sealed Air's developments is the 

Darfresh On Tray system, which enables 

denser packaging in shippers and a 

doubling of product shelf life.

The retail tray lid and tray skin program 

have resulted in zero skeletal waste.

He believes suppliers should also be 

thinking about using statements such as 

“this packaging uses fewer trucks” to draw 

attention to the value of sustainable 

packaging.He cited Plantic Kuraray as a company 

which uses use bio-derived, renewable 

resin for its meat packaging, showing 

examples from Coles.
“Innovating the packages as well as 

components to put on the package is vital,” 

Deily says.Here are some other strategies for 

reducing food waste, according to Deily:

•  Re-purposing 'ugly' fruit and veg in  

meal kits;•  Better temperature control and sustain-

ability of meal kits by using wool as 

insulation (as in the WoolCool pack);

•  Working to get more food per truck, 

driving better shipping economics;

• Better communication of best-before and 

use-by dates to avoid waste; and

• Industry consortiums getting the mes-

sage out about technology and innova-

tions around the materials they use for 

packaging.

COMBATING THE ‘PACKAGING IS BAD’ MINDSET

AIP CONFERENCE 2018  
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A global gatheringHE 2018 Australian Institute of Pack-

aging (AIP) National Conference was 

a jam-packed two days of talks, enter-

tainment and networking opportunities, 

all under the roof of the Marriott Resort 

in Queensland's iconic Surfers Paradise.

Spanning 2-3 May, the conference fea-

tured 60 speakers from 20 countries and 

attracted close to 300 visitors.

Of the speaker line-up, 24 came from 

overseas, in keeping with the theme of 

‘Packaging Globalisation’.
The event also attracted member coun-

tries from the World Packaging Organisa-

tion (WPO), with representatives heading 

to Australia to speak and participate. The 

PIDA and WorldStar Awards, held concur-

rently, involved 25 countries and 500 peo-

ple. The AIP also hosted the international 

WorldStar Packaging Awards and the 2018 

PIDA Awards (see p18), as well as the PKN 

+ Food & Drink Business Women in Indus-

try Breakfast Forum (see p16).

Five international editors from the Inter-

national Packaging Press Organisation 

(IPPO) were guest speakers during the two 

days as well (see p14).

Food waste, diversity and inclusion, and the need for a louder packaging ‘voice’ were 

just a few of the topics discussed by speakers at the 2018 AIP National Conference.  
Keynote speaker and CEO of Foodbank 

Australia Brianna Casey told attendees 

that enough food is already produced glob-

ally to feed everyone.
“Just a quarter of what we waste globally 

would be enough to end world hunger,” 

Casey said.“We’ve got a pretty big incentive to do 

better than we are doing at moment, and 

the packaging industry is fundamental to 

getting it right.“If you’re not driven by the social impe-

tus of why we need to reduce global food 

insecurity, let’s look at the environmental 

cost, not to mention the economic cost. If 

food waste were a country, if would be the 

third largest emitter globally.”

Meanwhile, thousands of people in Aus-

tralia are still missing out on food dona-

tions, according to Casey.
“This is my big challenge, this is what 

keeps me up at the moment. I have got 

65,000 people a month nationally that I 

can’t get to because I haven’t got enough 

food and groceries. Our charities are tell-

ing us there are that many people being 

turned away because I can’t get them the 

food that I know is sitting out there in this 

big country of ours.”
In Australia, Casey said, one in five kids 

are food-insecure, and one in 10 kids in 

food-insecure homes go a whole day each 

week without eating at all. Moreover, the 

problem is increasing over time, and not 

just in traditionally disadvantaged areas.

According to Casey, taxation reforms 

are key.
“At the moment, if you’re a food and gro-

cery company or you’re a farmer donating 

to Foodbank, you can claim a tax deduc-

tion on some of the costs of that food, but 

you can’t claim a tax deduction on the cost 

of transporting the food.”  ■

Karl Deily (left) receives the Machinery & Equipment award for the CogniPRO Link, 
designed for the 
meat processing 
industry by Sealed Air Australia. He’s pictured here with APPMA chairperson Mark Dingley.

AIP conference gets set to shine
AIP NATIONAL CONFERENCE 2018 

www.packagingnews.com.au    March - April 2018

T
HIS year’s Australian Institute of 

Packaging (AIP) National Confer-

ence will host 56 speakers, includ-

ing 24 international speakers 

from 18 countries, according to 

organisers. 

Spanning two days over 2 

and 3 May, the event is targeted at 

packaging designers, technolo-

gists, engineers, and sales and 

marketing professionals. 

The biennial AIP National 

Conference is the largest pack-

aging and processing event of 

its kind in Australia and New 

Zealand. Run by industry for in-

dustry, it has been leading the 

way in professional and personal 

development for decades, and is a 

part of the annual Packaging & Pro-

cessing Week.

In 2018, member countries from the 

World Packaging Organisation (WPO) 

will be heading to Australia to speak 

and participate. The AIP is also hosting 

the prestigious international WorldStar 

Packaging Awards and the 2018 PIDA 

Awards. There will also be a gala din-

ner, Women in Industry breakfast fo-

rum, and five editors from the Interna-

tional Packaging Press Organisation 

(IPPO) as guest speakers during the 

event. Over 30 countries are expected to 

be represented. 

Keynote speakers include: Orora’s Ni-

gel Garrard, Sealed Air’s Karl Deily, 

Shine’s Steven Chapman, McCormick & 

Company’s Jacqui Wilson-Smith, and 

ABB’s Alan Spreckley.

Registrations are now open for the packaging industry’s biennial AIP National Conference,  

to be held in Queensland’s Marriott Resort, Surfers Paradise this May.

50

PIDA + WORLDSTAR  AWARDS 

The AIP will be hosting the 2018 PIDA 

and WorldStar Packaging Awards as 

the gala dinner on 2 May. The PIDA 

awards are the exclusive entry 

point for a number of categories 

for the WorldStar Packaging 

Awards. The 2018 event will be 

an international gala dinner 

with over 40 countries 

anticipated to take part. 

WOMEN IN INDUSTRY 

BREAKFAST FORUM

PKN Packaging News and Food 

& Drink Business will be hosting 

their inaugural Women in Indus-

try breakfast forum on 3 May. The 

breakfast format will include a key-

note speaker followed by a panel dis-

cussion featuring influential and inspir-

ing women working in the food, beverage 

and packaging industry. With the theme of 

Bridging the Diversity Gap, the event will ex-

plore why diversity and inclusion matters and 

at initiatives in Australian companies to make 

positive changes for all employees.

FUNDAMENTALS IN PACKAGING TRAINING

This session is an exclusive opportunity to 

meet one of the US-based trainers from the 

Fundamentals of Packaging Technology 

Course which is available online through 

the AIP. Jane Chase, CEO of the IoPP in the 

US, will be presenting three of the most 

popular modules on 3 May.  ■

For further information on the conference, 

visit the AIP website: www.aipack.com.au

Sealed Air's food care 

president Karl Deily  

will address the role 

of packaging in 

minimising food 

waste. 

McCormick & 

Company’s Jacqui 

Wilson-Smith will 

take a look at the 

packaging success 

story of Gourmet 

Garden.

ABB’s Alan Spreckley 

will address global 

innovations in food 

and beverage 

automation.

Orora MD Nigel 

Garrard will speak  

on ‘A global view of 

packaging trends, 

issues, and 

innovations’.

(L-R) Multipack’s Brad Devine and Shine’s 

Steven Chapman will share the story of a 

startup which created a new beverage category.

PACKAGING JOURNOS FLY IN

The International Packaging Press Or-

ganisation (IPPO) is contributing to the 

conference by sending out five packaging 

editors from around the world. The peer-

reviewed journalists include: Pat Reyn-

olds, Packaging World (US), Steven Pacit-

ti, Plastics in Packaging (UK), Lindy 

Hughson MAIP, PKN Packaging News + 

Food & Drink Business (ANZ), Des King, 

The Write Stuff (UK) and Andrew Manly, 

Active & Intelligent Packaging Associa-

tion (UK).
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FOOD WASTE DISCONNECT TACKLED One of the strongest themes to emerge at the conference was the challenge of food waste.A national collaboration to help bridge the gap between Australia’s $20 billion food waste problem and the 3.6 million people affected by food insecurity was outlined in the opening sessions on the first day.Keynote presenter, Karli Verghese of RMIT University, shared new details about the Fight Food Waste Cooperative Research Centre (CRC), which she described as “the most exciting thing that has happened in food waste in my life”.The CRC will comprise three research programs tackling three key problems: re-ducing food loss and waste throughout the supply chain; transforming unavoid-able waste into valuable products; and en-gaging with industry and consumers to deliver change.
“Industry groups are going to be working with us on our different industry projects, and then we will be able to disseminate that out through the broader community through workshops, training courses, newsletters, and so on,” Verghese said.

ABOVE: Principal research fellow  in the industrial design program  at RMIT University, Karli Verghese.

We’ve got a pretty big incentive to do better than we are doing at moment, and the packaging industry  is fundamental to getting it right.”
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SEALED Air Australia's food scientist Karl Deily believes the industry can do more to combat the belief that packaging is bad.President of the packaging company's $2.7 billion food care division, Karl Deily has worked hard on designs which contribute to a more sustainable food industry, proving that packaging can, indeed, be very good.As a keynote speaker at the AIP National Conference, held from 2-3 May in Queensland, he talked about top trends in food waste, food security and food safety.“Packaging can play a significant role in reducing waste as well as driving towards a more sustainable solution,” he said.“Highly engineered suspension packag-ing for products such as TVs can reduce damage and offer a sustainable alternative.“There is also packaging which can mask brand names on e-commerce parcels and prevent thieves prowling front door-steps.”One of Sealed Air's developments is the Darfresh On Tray system, which enables denser packaging in shippers and a doubling of product shelf life.The retail tray lid and tray skin program have resulted in zero skeletal waste.

He believes suppliers should also be thinking about using statements such as “this packaging uses fewer trucks” to draw attention to the value of sustainable packaging.
He cited Plantic Kuraray as a company which uses use bio-derived, renewable resin for its meat packaging, showing examples from Coles.“Innovating the packages as well as components to put on the package is vital,” Deily says.

Here are some other strategies for reducing food waste, according to Deily:• Re-purposing 'ugly' fruit and veg inmeal kits;
• Better temperature control and sustain-ability of meal kits by using wool asinsulation (as in the WoolCool pack);•  Working to get more food per truck,driving better shipping economics;• Better communication of best-before anduse-by dates to avoid waste; and• Industry consortiums getting the mes-sage out about technology and innova-tions around the materials they use forpackaging.

COMBATING THE ‘PACKAGING IS BAD’ MINDSET

AIP CONFERENCE 2018 
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A global gathering
HE 2018 Australian Institute of Pack-aging (AIP) National Conference was a jam-packed two days of talks, enter-tainment and networking opportunities, all under the roof of the Marriott Resort in Queensland's iconic Surfers Paradise.Spanning 2-3 May, the conference fea-tured 60 speakers from 20 countries and attracted close to 300 visitors.Of the speaker line-up, 24 came from overseas, in keeping with the theme of ‘Packaging Globalisation’.The event also attracted member coun-tries from the World Packaging Organisa-tion (WPO), with representatives heading to Australia to speak and participate. The PIDA and WorldStar Awards, held concur-rently, involved 25 countries and 500 peo-ple. The AIP also hosted the international WorldStar Packaging Awards and the 2018 PIDA Awards (see p18), as well as the PKN + Food & Drink Business Women in Indus-try Breakfast Forum (see p16).Five international editors from the Inter-national Packaging Press Organisation (IPPO) were guest speakers during the two days as well (see p14).

Food waste, diversity and inclusion, and the need for a louder packaging ‘voice’ were 

just a few of the topics discussed by speakers at the 2018 AIP National Conference.  

Keynote speaker and CEO of Foodbank Australia Brianna Casey told attendees that enough food is already produced glob-ally to feed everyone.“Just a quarter of what we waste globally would be enough to end world hunger,” Casey said.
“We’ve got a pretty big incentive to do better than we are doing at moment, and the packaging industry is fundamental to getting it right.

“If you’re not driven by the social impe-tus of why we need to reduce global food insecurity, let’s look at the environmental 

cost, not to mention the economic cost. If food waste were a country, if would be the third largest emitter globally.”Meanwhile, thousands of people in Aus-tralia are still missing out on food dona-tions, according to Casey.“This is my big challenge, this is what keeps me up at the moment. I have got 65,000 people a month nationally that I can’t get to because I haven’t got enough food and groceries. Our charities are tell-ing us there are that many people being turned away because I can’t get them the food that I know is sitting out there in this big country of ours.”In Australia, Casey said, one in five kids are food-insecure, and one in 10 kids in food-insecure homes go a whole day each week without eating at all. Moreover, the problem is increasing over time, and not just in traditionally disadvantaged areas.According to Casey, taxation reforms are key.
“At the moment, if you’re a food and gro-cery company or you’re a farmer donating to Foodbank, you can claim a tax deduc-tion on some of the costs of that food, but you can’t claim a tax deduction on the cost of transporting the food.”  ■

Karl Deily (left) receives the 
Machinery & Equipment 
award for the CogniPRO Link, designed for the meat processing industry by 

Sealed Air 
Australia. He’s pictured here with APPMA chairperson 

Mark Dingley.

With the AIP leading the way for topical, innovative technical and educational events across the 
country the Institute and AIP Members who are experts in their fields are regularly published 
within industry magazines on thought-leadership.  The AIP does not shy away from discussing 
the topical issues of the packaging industry and debate is encouraged so that Members have 
the opportunity to learn from others.

PUBLISHED ARTICLES

MORE than 150 food, beverage 

and packaging professionals 

headed to the Women in 

Industry breakfast forum hosted 

by PKN Packaging News and Food 

& Drink Business at the 2018 AIP 

National Conference to hear 

about the latest thinking in 

leadership development.

Keynote speaker, leadership 

coach, and author Belinda 

Brosnan told attendees at the 

forum that the brain loves 

comfort and likes to operate in 

autopilot. The workplace of the 

future, however, needed leaders 

who could provide stability 

amidst chaos, in order to navigate 

the challenges of fast-paced 

change in the food, beverage and 

packaging industry.

With this in mind, leaders 

must become tuned in and 

adept at working with people 

who are not like them.

“We now have amazing 

knowledge of the brain and how 

to maximise that so we can lead 

ourselves well though this 

change,” she said.

“The opportunity for us is to 

become tuned-in leaders, where 

we are so aware of how we are 

operating that we are able to 

navigate anything.”

Brosnan, who has just 

launched her book Start with You 

– Lead from the Inside, said the 

brain uses up 25 per cent of our 

The science of diversity

Neuroscience is revealing the obstacles leaders face – as well as some new 

opportunities – when it comes to leveraging the benefits of workplace diversity.

LEFT: A panel of 

food, beverage and 

packaging leaders 

shared their 

views on inclusion 

and diversity, 

and discussed 

solutions to 

tackle bias.

BELOW: Keynote 

speaker, 

leadership coach, 

and author 

Belinda Brosnan.

providing agility to business.”

Nestle Australia manager 

of innovation acceleration 

in Oceania, Nina Cleeve-

Edwards, noted a disconnect 

between education levels 

of men and women, and 

their levels of employment 

in leadership positions.

“Women are often more 

educated than our male 

counterparts, and in Australia, 

education spending comes from 

the community, the taxpayer,” 

she said.
A lack of gender diversity 

therefore meant the community 

was not seeing a return on its 

investment, she said.

Tna Solutions co-founder  

and director Nadia Taylor told 

attendees her company chooses 

the best person for the position 

regardless of gender, and offered 

flexible conditions to attract 

women, as this wasn’t always 

easy, she said.

“Finding women engineers is 

really challenging, but we are 

very big on getting the gender 

balance right in our company. 

We need to start educating 

people from a younger age and  

change the mentality at home 

and in school.” ✷

The Women in Industry event was 

proudly sponsored by the APPMA, 

Schutz, SMC, and Foodmach.

energy, which is why we seek to 

operate in this autopilot mode.

“As human beings, we naturally 

like people who are like us. That’s 

how we’re wired, so how do we 

bridge that gap? How do we 

rethink the way we deal with 

people who are ultimately 

different to us, in our organisation 

and externally?” she said.

“Our number one need is to 

belong... and this can lead to 

groupthink... and often 

opportunities are missed.”

Brosnan said the key lies in 

how we navigate our own 

biases, an area that she focuses 

on in her coaching business.

At the forum, a panel of food, 

beverage and packaging leaders, 

moderated by Food & Drink 

Business and PKN Packaging 

News publisher Lindy Hughson, 

also shared their views on 

inclusion, and discussed 

solutions for tackling bias.

McCormick & Co head  

of global innovation Jacqui 

Wilson-Smith said there was  

a compelling business case  

for encouraging diversity.

“The studies are really proving 

that it’s more than just about 

fairness and gender 

representation; it’s actually  

going to drive commercial 

results. Diversity is giving us  

new perspectives, ways of solving 

problems more quickly, and 

“ The studies are  

really proving that it’s  

more than just about  

fairness and gender 

representation; it’s 

actually going to drive 

commercial results.”

WOMEN IN INDUSTRY
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A third of all food produced globally is
wasted. This statistic was repeated
in almost every presentation at a

recent ‘Save Food’ seminar in Italy and it was
notable that the 2018 Australian Institute of
Packaging Conference in Surfers Paradise led
with a keynote session dedicated to solving
Australia’s food waste problem. 

Brianna Casey is chief executive of Foodbank
Australia and she says that nearly four million
Australians face food insecurity, while one
quarter of what the world wastes in food
would be enough to solve world hunger.

“If food wastage was a country it would be
the third largest greenhouse gas emitter,
behind China and the US,” she said. “In Aus-
tralia, the cost of food waste to the economy is
$A20 billion (US$15.3bn) a year.”

The reality is that were it not for innovative
packaging, the figures would be even more
damning. 

The Australia National Food Waste Strategy
was launched late last year to provide a
framework to support collective action towards
halving Australia’s food waste by 2030. Alongside
this government-supported strategy are food
banks such as Casey’s, which receive about

$A1m ($765,000) a year in government funding,
with the remainder coming from donations.
However, about 65,000 people a month are
turned away because Foodbank Australia does
not have enough food to donate.  

The work being done in Australia to counter
value-chain food waste losses was discussed
by Karli Verghese from the RMIT University
of Melbourne, as she outlined the aims of the
Fight Food Waste Cooperative Research Centre
(CRC) through the supply chain. 

“The goal is to reduce, transform and
engage,” said Verghese. “Woolworths is a part-
ner. Consumers want them to reduce food
waste in stores, but also want to reduce
product packaging. How do we balance the
trade-offs?”

From food waste to all waste
Declaring that she dislikes public speaking
and that she hadn’t planned her presentation,
Gayle Sloan’s witty and confident speech
revealed someone who has strong views but
clearly the ability to make things happen. A
policy expert, Sloan is chief executive of the
Waste Management Association of Australia
(WMAA) and she talked about the circular

economy, which is something not just aspira-
tional to Sloan but something very achievable. 

Australia produces 64 million tonnes of
waste a year, of which 13m/t comes from
households, and 5m/t is packaging. Plastics
makes up 1.2m/t of this figure.

“Twenty per cent of our recyclables were
going to China. It’s impossible now to reach
the quality China will accept, because even a
PET bottle lid takes it beyond the quality
accepted. Going forward, consumers will want
recycled content, not just recyclable materials,”
explained Sloan.

Prior to joining the WMAA, Sloan worked
for Visy, a major Australian converter that
made an early foray into recycling with its
own plant for the recycling of packaging such
as PET bottles. At the time, prices were too
high for recycled material and the plant closed.
However, fast-forward to the present day and
Australia’s biggest recycling plant is at Smith-
fields in Sydney and is owned by Visy. 

The passion for recycling in the country is
clearly there, as one delegate stood up to
explain that he worked for a recycling company
30 years ago that recycled HDPE milk bottles.
He added that it was not possible to recycle

Making sense of it all
The packaging industry recently converged 
on Australia to discuss the challenges and
opportunities ahead. One of the most talked-
about highlights of the Packaging Conference
was the keynote session run by the packaging
press, reports Steven Pacitti
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INDUSTRY COLLABORATION

Food Innovation Australia Limited (FIAL)
www.fial.com.au

Friends of Champions 12.3
https://champions123.org/friends-of-
champions-12-3/

Foodbank Australia
www.foodbank.org.au

Australian Food & Grocery Council (AFGC)
www.afgc.org.au	

Australasian Bioplastics Association (ABA)
www.bioplastics.org.au	

African Packaging Organisation (APO)
www.africapack.org	

Fight Food Waste Cooperative Research Centre
www.fightfoodwastecrc.com.au

National Food Waste Strategy, 
Department of Environment & Energy
https://www.environment.gov.au/
protection/waste-resource-recovery/
national-waste-policy/food-waste

Australian Packaging Covenant Organisation 
(APCO)
www.packagingcovenant.org.au

Australasian Bioplastics
a s s o c i a t i o n

World Packaging Organisation (WPO)
www.worldpackaging.org

Society of Plastics Engineers (SPE)
www.plastics.org.au

Institute of Packaging Nigeria (IOPN)
www.ioppk.com

Indonesian Packaging Federation (IPF)
www.packindo.org

Institute of Packaging Professionals (IOPP)
www.iopp.org

Institute of Materials, Minerals and Mining 
(IOM3)
www.iom3.org

IOPN
INSTITUTE OF

PACKAGING, NIGERIA
INCORPORATED IN NIGERIA; RC 630559

SAVE FOOD Initiative
www.save-food.org

Packaging New Zealand
www.packaging.org.nz

Asian Packaging Federation (APF)
www.asianpackaging.org

Australian Institute of Food Science and 
Technology (AIFST)
www.aifst.asn.au

Packaging Institute of the Philippines (PIP) 
www.phil-packaging.org

Institute of Packaging SA (IPSA)
www.ipsa.org.za



•	 To serve as an independent professional body of packaging specialists.
				  
•	 To promote professional standards of competency through education and training.		

									       
•	 To advance and promote the standing of packaging specialists as a profession.			 

						    
•	 To serve and establish the confidence of the community in the packaging profession.	

•	 To aim towards professional qualifications for all Members.
							     
•	 To uphold professional integrity and ethics within the profession of packaging.

•	 To influence regional and global packaging communities.
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