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Designed for packaging designers, technologists, engineers, sales and marketing people the biennial 
AIP National Conference is the largest packaging and processing conference of its kind in Australia and 
New Zealand.  Run by industry for industry the AIP National Conference has been leading the way in 
professional and personal development for decades and is a part of the annual Packaging & Processing 
Week.  In 2018 Member Countries from the World Packaging Organisation will be heading to Australia 
to speak and participate in the week.  The AIP has been selected to be the host of the 2018 WorldStar 
Packaging Awards which will form a component of the dinner for the National Conference.  The PIDA 
Awards will also be hosted on the same evening.  The AIP will also be hosting the 100th World Packaging 
Organisation Board meetings alongside these events.
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2018 AIP NATIONAL CONFERENCE
2 & 3 MAY 2018

MARRIOTT RESORT, SURFERS PARADISE
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Designed for packaging designers, technologists, engineers, sales and marketing people the biennial  Australian 
Institute of Packaging (AIP) National Conference is the largest packaging and processing conference of its kind 
in Australia and New Zealand.  Run by industry for industry the AIP National Conference has been leading the 
way in professional and personal development for decades and is a part of the annual Packaging & Processing 
Week.  In 2018 Member Countries from the World Packaging Organisation (WPO) will be heading to Australia 
to speak and participate in the week.  The AIP is also hosting the prestigious international WorldStar Packaging 
Awards and the 2018 PIDA Awards as the gala dinner for the conference, a Women in Industry Breakfast Forum 
and five international editors from the International Packaging Press Organisation (IPPO) will be guest speakers 
during the two days.  It is anticipated that over 30 countries will be heading to Australia; making it a truly 
international must-attend educational event.    
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EXHIBITORS AREA
If your company is looking to network with packaging technologists, designers, engineers and packaging 
department heads at FMCG companies in the food, beverage, pharmaceutical, personal & household care 
markets then exhibiting at the 2018 AIP National Conference is the perfect solution.   Book your stand at 
the AIP’s 2018 National Conference which will be held at Marriott Resort, Surfers Paradise, Queensland on 
Wednesday the 2nd and Thursday the 3rd of May.

The biennial AIP National Conference will be themed PACKAGING GLOBALISATION and is the largest 
professional development and networking opportunity of its kind in the packaging industry, bringing 
together leading experts from around the globe to cater for all participants in food, beverage, manufacturing 
and packaging.  

Following a number of highly successful topical conferences over the past few years, the AIP will approach 
the 2018 AIP National Conference to deliver a two-day event that will cover a broad range of topics relating 
to packaging, incorporating current trends and future developments, case studies and real-life applications.  

Sponsorship at this event will give you direct access to packaging industry players in Australia, New 
Zealand and further abroad and, as was the case at the 2016 AIP National Conference, spaces are 
limited and will fill up quickly so we recommend your early consideration.

WHY EXHIBIT?

The two-day 2018 AIP National Conference is the largest regularly held conference for the packaging 
industry and will provide you with the opportunity to network with key players in the packaging industry in 
Australia and New Zealand.

• Branding exercise
• Network and expand your contacts
• Expand your database
• Meet new people
• Launch new products
• Awareness and development
• Up-skill your teams

Space is limited in the Exhibitors area so book now.
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Hidden world 
of food waste

T occurs in many locations around the 

globe, mostly out of an individual’s sight. 

From the world’s agricultural lands, 

through packing sheds, distribution chan-

nels, retail stores, and food service estab-

lishments like cafés and restaurants. And 

then in our homes where we can see it. 

All up, the Food and Agriculture Or-

ganisation (FAO) estimates that up to one 

third of the food grown for human con-

sumption is wasted along this chain. Many 

resources are expended in growing this food 

only to see it end up rotting in landfill. 

This waste globally equates to 250 mil-

lion mega-litres of water (450 Sydney Har-

bours) wasted and 3.3 billion tonnes of 

greenhouse gases being generated and re-

leased from the 1.3 billion tonnes of food 

waste sent to landfills annually. 

There are many reasons why food is 

wasted. In agriculture it may be due to 

damage from pests, frosts, rain, hail or be-

ing burnt by the sun. In post-harvest it 

could be because it was not the right size or 

shape. In distribution the losses may be 

due to incorrect temperature controls and 

ventilation resulting in fresh produce rip-

ening too quickly. In retail it could be a re-

sult of an expired shelf life. Waste can oc-

cur in food services from too 

large serving sizes resulting in 

leftovers on a plate. In the 

household, food can be wasted 

because the serving size of the 

packaging was too big. 

So how can we make a dif-

ference? We each wear at least 

two hats – one as an individu-

al in society and the other as a 

professional in the food and 

packaging industry. We need 

to value and appreciate food in 

a greater way and take respon-

sibility for our actions. We 

need to change our attitudes 

and perspectives and take a 

greater role in identifying why 

waste occurs and then take steps to re-

ducing the waste. 

In the household take care to plan your 

meals; check your fridge, freezer and pan-

try before venturing to the shops; and cook 

only what you can eat. 

In the workplace, observing and taking 

action to reduce waste can involve identify-

ing new revenue streams for misshapen 

and/or damaged produce; understanding 

how your packaging materials/formats per-

form in the supply chain ensuring they 

contain and protect the contents, including 

allowing for appropriate ripening, ventila-

tion and/or product safety and quality; un-

derstanding the demographics of your 

consumer(s) and designing product-pack-

aging formats that have the appropriate 

serving sizes, portioning and control fea-

tures, re-closeable features, and appropri-

ate date labelling. 

In all instances, be it at home or at work, 

we need to discuss what is happening and 

work collaboratively to address these issues.

It's worth reflecting on these sage words 

from Jonathan Bloom, author of American 

Wasteland in the widely acclaimed movie 

Just Eat It, in reference to the irony that 

while not recycling and littering is taboo 

and generally a social no-no, wasting food 

is not only accepted, it's widespread: “To 

me, it’s sort of funny that wasting food is 

not taboo. It’s one of the last environmental 

ills that you can just get away with.”

Let's make tackling and reducing food 

waste a priority.  ■

Associate Professor Karli Verghese is Princi-

pal Research Fello at the School of Architec-

ture and Design, RMIT University, Melbourne

ABOVE: Another perspective to this global 

issue is through the Last Wish Was to Be 

Eaten campaign by Think.Eat.Save of the Save 

Food Initiative, a partnership between UNEP, 

FAO and Messe Düsseldorf. 

As much as a third of all food grown for human consumption 

is wasted. Associate Professor Karli Verghese asks members 

of the packaging industry what difference they can make.
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EVERY year Victorian households throw 

away enough food to fill the Eureka 

Tower and it’s also hitting their hip 

pocket, costing $2,200 a year on 

average.
Sustainability Victoria has recently 

launched the I Love Leftovers promo-

tion as part of their Love Food Hate Waste 

campaign.

To help reduce the amount of food being 

thrown away, the I Love Leftovers 

promotion shares a suite of tips, advice, 

new recipes and videos to help Victorians 

get more from their food.

Sustainability Victoria CEO Stan Krpan 

said: “This is such a huge global issue, 

that if food waste were a country, it would 

be the third largest producer of green-

house gases in the world, behind only 

China and the USA.”   

 “Our goal is to provide families with 

great tips and tricks so they can introduce 

steps at home to reduce the amount of 

food they throw away.

The Love Food Hate Waste website is 

full of information to help consumers 

adopt easy methods to get more from 

their grocery bill and waste less food.

 www.lovefoodhatewaste.vic.gov.au

I LOVE LEFTOVERS CAMPAIGN

© United Nations Regional Information Centre for Western Europe (UNRIC)  

– 2013 European Ad Competition, “Think.Eat.Save”, artist Marta Zarina-Gelze, Latvia.

EXAMPLES OF JUST SOME OF THE MEDIA COVERAGE
 ON THE 2016 AIP NATIONAL CONFERENCE
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THE new Packaging & Process-
ing Innovation and Design 
Awards (PIDA) program – 
launched in June at the AIP Na-
tional conference gala dinner – 
marks a number of industry 
firsts, including a collaboration 
between three established and 
respected industry associa-
tions in the Australasian re-
gion, and the World Packaging 
Organisation.

Before the announcement, 
PKN sat down with key mem-
bers of the Australian Insti-
tute of Packaging (AIP), the 
Australian Packaging and 
Processing Machinery Manu-
facturers Association (AP-
PMA) and the Packaging 
Council of New Zealand to 
find out how the program will 
be structured and how it will 
roll out.

The members explained that 
PIDA has four clear objectives:
• To merge a number of exist-

ing awards programs from 
across Australia and New 
Zealand into one cohesive 
industry-based program to 
recognise innovative packag-
ing and processing designs, 
from materials through to 

packaging and machinery.
• For the new awards pro-

gram to be the exclusive ac-
cess point to the prestigious 
World Star Awards, creat-
ing global recognition for 
ANZ innovations each year.

• For the new awards program 
to be the premier program in 
Australia and New Zealand.

• For the new awards program 
to be include an annual gala 
event alongside AUSPACK 
and the National Conference 

in alternate years, under the 
Packaging & Processing 
Week umbrella.
In the coming months, the 

program will be fine-tuned.
The AIP, drawing on its ex-

tensive experience in develop-
ing and judging awards pro-
grams, will play a large part in 
developing a recommendation 
on how the program will work, 
and how best to merge the cri-
teria and awards from the four 
associations that will serve the 

industry’s best interests going 
forward.

In terms of timing for the roll-
out, the New Zealand PIDAs 
will be launched later this year.

The Australian version will 
have its inaugural presentation 
on 8 March 2017 alongside 
AUSPACK at a gala awards 
night at the Novotel Hotel.

The organisation will then 
work to harmonise the pro-
grams to create a single Aus-
tralasian platform. ■

New industry awards  
for Australia and NZ

PIDA partners, 
from left: Tom 
Schneider, 
president of 
WPO; Michael 
Grima, president 
of AIP; Sharon 
Humphreys, 
executive 
director 
of Packaging 
Council New 
Zealand; and 
Mark Dingley, 
chairman of 
APPMA.
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Metal on the move?

HE Australasian metal packaging mar-
ket is highly consolidated, with a 
small number of large packaging con-
verters, of which Jamestrong is one.

“The market is cost competitive 
and aggressive – with  players all 
fighting to get a larger slice of a rela-

tively small cake,” said John Bigley, MD 
of Jamestrong Packaging.

The main metal pack types are cans (food, 
beverage, nutrition and aerosol), speciality 
tins, drums and pails, aluminium trays and 
bottles. The two largest end-use sectors are 
food (54%) and beverage (37%), with pet 
food (4%), beauty and personal care (3%) 
and home care (2%) making up the balance 
(Euromonitor, 2014).

According to Euromonitor figures from 
2014, of the total Australasian packaging 
market (36 billion units at retail volume) 
metal packaging has 18% share and is the 
third largest after flexibles (29%) and rigid 
plastics (24%). Glass has 16%, paper-based 
packaging 8% and liquid cartons 5%.

“In this region, there's a higher propor-
tion of metal versus others substrates than 
in the global market (11%). This could be 
interpreted as a risk or an opportunity.

“It could mean that we're still to see fur-

ther erosion of the category in favour of 
flexible pouches in line with world trends, 
or, optimistically, it could reflect a region-
al preference for metal based on a percep-
tion of it as premium packaging option,” 
Bigley said.

Looking at forecast figures, Bigley said 
the outlook remains stagnant as brand 
owners embrace other forms of packag-
ing, notably pouches. Asia Pacific, how-
ever, is forecast to enjoy strong year-on-
year growth (4% to 2020) for three  main 

reasons: developing economies, in-
creased recyclability infrastucture, and 
increased demand and consumption.

ANZ GROWTH STORY
Bigley highlighted one of the major oppor-
tunities for metal packaging in Australasia 
– increased demand and growth in the nu-
trition market, notably infant nutrition.

“The infant formula market in China will 
grow from $18bn per annum to around $33bn 
per annum within three years,” he said.

“In the key export markets of China, Ja-
pan and Korea, there's a perception of Aus-
tralia and New Zealand supply of these 
products as safe and of high quality.”

He said that Jamestrong will have invest-
ed more than $30m in its nutrition foot-
print in the 2015-2017 period, including 
$10m in its brand new infant formula can 
line (see page 10).

THE WAY FORWARD
Local manufacturers continue to face the 
challenge of operating across a huge geog-
raphy while servicing a relatively small 
domestic market, Bigley noted. 
“For this reason, flexibility and respon-
siveness is key. Agility will drive custom-
er reliance,” he said.

Bigley suggests that investing in and 
maintaining both people and machinery is 
a priority, and growth will come through a 
combination of investment, acquisition 
and customer proximity.

The biggest opportunity remains in le-
veraging Australia and New Zealand's food 
safety reputation.  ■

In his keynote presentation at the AIP National Conference in June, 
Jamestrong MD John Bigley gave insight into the challenges and 
opportunities for the metal packaging sector in the Australasian  
region. Lindy Hughson reports.
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Brand owners SPC Ardmona and George Weston Foods took out the top prizes in the new Save Food 

Packaging Awards for ANZ, announced by the Australian Institute of Packaging at its 2016 National 

Conference gala dinner in June. Lindy Hughson reports.

Packaging saving food in the spotlight

Sealed 
Air’s Alan 
Adams 
receives 
the award 
from WPO president 
Tom 
Schneider 
(left) and 
AIP 
president, 
Michael 
Grima 
(right).

SEALED Air's 
sustainable vacuum skin solution for George Weston Foods' Don KRC Fresh division’s So Tender Pork range won top 

honours in the Retail category of the Save Food Packaging Awards.

Sustainable solutions for fresh meat are in high demand. 

With all of the resources invested in producing fresh proteins 

(meats), prolonging freshness is a high priority.
Sealed Air's Alan Adams explains that the carbon footprint  

of 1kg of meat is 370 times greater than the package used to 

protect it, making it vital to maximise product protection.
“Shelf life extension is critical for retailers and for consum-

ers,” he says.
Previously Don KRC Fresh used modified atmosphere 

packaging (MAP) for its fresh meat, but the switch to Darfresh 

has doubled the shelf life.GWF's Tina Pitman says,“Don KRC Fresh is pursuing growth 

in the fresh pork category through point of difference packag-

ing that also enables the product to remain fresh for longer,  

and this in turn drives wider distribution.”The packaging has been on shelf since February this year, 

and apart from extended shelf life, it also provides an 'in-built' 

tamper evident seal so increasing food safety, and is 12% 
lighter than conventional comparable packs.

SKIN-TIGHT SOLUTION

FRUIT CUP PREVENTS WASTE
BRAND owner SPC Ardmona topped the 
Food Services category of the Save Food 
Packaging Awards with its ProVital easy-open 
portion-control fruit cup.According to the company, healthcare food waste 
is as high as 30 per cent in the hospital setting, 
much higher than other foodservice environments. 
High levels of plate waste contribute to malnutrition-relat-
ed complications in hospital, and there are also financial and 

environmental costsPackaging accessibility has been identified as a key issue 

contributing to food waste and poor patient nutrition within 

hospitals in Australia, where it is estimated that up to 40 per 

cent of patients experience some form of malnourishment.
The SPC ProVital fruit cups easy-open packaging was 

developed using the guidelines established by Georgia Tech 

and Arthritis Australia, to assist with designing products that all 

consumers can open, including those with reduced fine motor 

skills, dexterity and strength.SPC ProVital Apple Puree was ISR tested and received 
Arthritis Australia’s +8 accessibility rating. This is the highest 

possible rating and predicts that 95 per cent of the population 

can open the SPC ProVital fruit cup easily.

AS global awareness of the issue of food waste and its 
detrimental impact on the environment grows, in-
creased attention is turning to the role of packaging in 
preventing food waste. The subject was raised in a 
number of presentations at this year’s conference, so it 
was fitting to see packaging formats that are success-
fully saving food in the Australian and New Zealand 
market being recognised through this prestigious new 
awards program.The Save Food Packaging Awards is a global program 

that has been developed by the World Packaging Or-
ganisation (WPO), in conjunction with Messe Dussel-
dorf and Interpack. The awards recognise companies 
that are developing innovative and sustainable pack-
aging that minimises food losses and food waste, ex-
tends shelf life and improves the supply of food.

The Save Food Packaging Awards for ANZ were 
launched earlier this year by the Australian Institute of 
Packaging (AIP), with the inaugural awards formally 
presented by WPO president Tom Schneider, a keynote 
speaker at the conference visiting from the US.

Schneider said he believed the awards program will 
encourage packaging technologists to design packaging 
with saving food in mind.“A key purpose of the Save Food Packaging Awards is 

to raise awareness of the critical role of packaging in 
reducing food waste resulting in a positive overall en-
vironmental impact,” Schneider said.SPC Ardmona topped the Food Services category for 

its ProVital easy-open portion control Fruit cup (see 
breakout), with a High Commendation going to Health-
Share NSW for My Food Choice.In the Retail category, George Weston Foods KR 

Castlemaine brand scored top honours for its Cryo-
vac Darfresh vacuum skin packaging (see breakout). 
The High Commendation was awarded to Botanical 
Food Company for Gourmet Garden Herbs & Spices.

The Australia and New Zealand winners and High 
Commendations will be formally recognised and dis-
played as a part of the global Save Food Packaging Pro-
gram that will coincide with Interpack 2017.  ■

© United Nations Regional Information Centre for Western Europe (UNRIC)  

– 2013 European Ad Competition, “Think.Eat.Save”, artist Marta Zarina-Gelze, Latvia.

HEALTHCARE food waste is  

as high as 30 per cent in the 

hospital setting – much higher 

than other foodservice 

environments, according  

to SPC Ardmona.

“High levels of plate waste 

contribute to malnutrition-

related complications in 

hospital, and there are also 

financial and environmental 

costs,” a spokesperson said.

“Packaging accessibility has 

been identified as a key issue 

contributing to rates of poor 

patient nutrition within 

hospitals in Australia, 

where it is estimated 

that up to 40 per 

cent of patients 

experience some 

form of 

malnourishment.”

Under government 

instruction, NSW 

HealthShare, in partnership 

with Arthritis Australia and 

Georgia Tech Research 

Institute, began work to 

improve the accessibility of 

portion control packaging 

within the healthcare sector.

The need for improvements 

in accessibility are in 

response to factors such as 

Australia’s ageing population, 

the need to reduce food 

wastage in hospitals, and 

improving nutritional 

standards within hospitals.

This work resulted in the 

requirement for all portion 

control packs to have an  

Initial Scientific Review (ISR) 

Accessibility Rating, to predict 

what percentage of the 

population can open the 

product without assistance 

and to be eligible for use in 

NSW public hospitals.

The development of the SPC 

ProVital easy-open portion 

controlled fruit cup range 

represented SPC Ardmona’s 

commitment to being at the 

forefront of the accessibility 

issue within healthcare.

The SPC ProVital range of 

fruit cups were specifically 

designed with easy-open 

packaging, which was 

developed using the guidelines 

established by Georgia Tech and 

Arthritis Australia, to assist 

with designing products that all 

consumers can open, including 

those with reduced fine motor 

skills, dexterity and strength.

SPC ProVital Apple Puree  

was ISR tested and received 

Arthritis Australia’s +8 

accessibility rating. The highest 

rating, it predicts that 95 per 

cent of the population can open 

the cup easily.

The Save Food Packaging 

Awards is a global program that 

has been developed by the 

World Packaging Organisation, 

in conjunction with Messe 

Dusseldorf and Interpack.

The awards recognise 

companies that are developing 

innovative and sustainable 

packaging that minimises food 

losses and food waste, extends 

shelf life, and improves the 

supply of food.

The Save Food Packaging 

Awards for ANZ were launched 

earlier this year by the 

Australian Institute of 

Packaging (AIP). ✷

MAKING  
LIFE EASIER

The aim of SPC Ardmona’s project 

was to reduce food wastage and 

free up staff time and resources in 

hospitals and aged care facilities.

The ProVital fruit cup includes  

a textured and lengthened pull tab 

for easier grip, optimised seal to 

reduce opening force, decagon 

shape for easier grip, clear 

instructions for opening, a smaller 

grip span for easier hold, and 

extra-large font.

SPC Ardmona used recyclable 

materials in its cup and shrink 

sleeve label.

The project involved collaboration 

with Arthritis Australia, NSW 

Healthshare, Georgia Tech Research 

Institute, Amcor, Visy Food Plastics, 

Molenaar, Passport and Labelmakers.

COLLABORATION✷

“ Packaging accessibility 

has been identified as a 

key issue contributing 

to rates of poor patient 

nutrition...”
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SPC Ardmona came up 

with a solution for the 

high levels of food 

waste in hospitals and 

aged care facilities. 

Fruit cup aids accessibility, saves food

Aged care 

patients have 

responded well 

to a better way 

of eating. 

Brand owner SPC Ardmona topped the food services category of the Save Food 

Packaging Awards with a cup that makes life easier for patients.
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As a final comment, Commins said that 
investment in world class, leading edge 
equipment had underpinned Colorpak’s 
success, but in the end the company had 
become a bit too ‘highly geared’ and be-
came ‘stuck’.

However, the US$4bn-turnover GPI has 
high growth ambitions for the Australia/
New Zealand market and therefore the 
market can anticipate strong investment.

Asked whether, given the chance, he 
would have done anything differently along 
the way, Commins replied that he has no re-
grets, and to have reached this point in the 
company’s history where he has secured 
the future for its people is very satisfying.

THE WORLD VIEW
Tom Schneider, president of the World 
Packaging Organisation, closed the confer-
ence with a keynote address on how the 
packaging community is responding to the 
consumer at a faster pace.

He noted that packaging is big business 
– by 2018 the sale of packaging products 
will approach US$1 trillion, with Asia Pa-
cific accounting for US$400bn of that.

“The internet has made the world shrink, 
exposing consumers to new, often attrac-
tive customs and fresh ideas that they 
would otherwise never have been exposed 
to in a whole lifetime,” Schneider said.

“While there is no culture on earth that 
can do without packaging, too often pack-
aging is viewed by many as a problem. But 
packaging is the solution,” he said.

“We must educate people everywhere to 
respect the purpose of packaging and teach 
them how to incorporate this tool into the 
process of building an ever more sustaina-
bile society.”

As packaging professionals, it is our re-
sponsibility, our duty, to ensure that the pack-
aging we use or recommend is the right solu-
tion for the packaging's intended purpose. 

“Society demands that packaging pro-
fessionals get it right,” he concluded.  ■
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THE AIP’s highest award of recognition is 
the grade of Fellow, which recognises 
significant and sustained contribution to 
technology, science or application to 
packaging in the industry. This year it was 
bestowed on two top achievers working 
in packaging management roles for 
leading brand owners, Alistair Sayers of 
Frucor Beverages and Jason Goode of 
Simplot Australia.

Alistair Sayers is currently employed by 
Frucor Beverages as packaging manager 
R&D, incorporating the environmental and 
packaging development portfolios. Sayers 
is chairman of the Glass Packaging Forum 
and board member of the Packaging Forum. 
He has contributed to the Massey NZ Foods 
Award as a Packaging Expert. He has also 
been involved in creating the NZ Packag-

ing Council Code of Practice for packag-
ing design.

Jason Goode is group packaging and 
processing improvement manager, 
Simplot Australia, with over 20 years’ 
experience in packaging technology. 

Goode’s support of the Australian 
Packaging industry has not been limited 
to the AIP, as he has also been a solid 
contributor to the Packaging Council of 
Australia for many years.

His efforts to support the Australian 
packaging industry have most recently 
been demonstrated through his 
leadership of a team from the AFGC, 
AIP, major packaging companies, and 
FMCG businesses to produce an 
industry-based, standard, packaging 
specification system.

HAIL FELLOWS, WELL MET... AND WELL DONE

Some of the  
AIP fellows in 
attendance at the 
conference, with 
the newest two, 
Alistair Sayers 
(kneeling far left) 
and Jason Goode 
(to his right).

Be prepared to change 
and be prepared that 

the pace of change will 
not necessarily be 
dictated by you.”

ANOTHER lucky packaging enthusiast 
has the opportunity to upgrade their 
professional qualification by winning the 
annual APPMA scholarship, announced at 
the AIP conference in June.

Michael Seaman, Packaging & Process 
Improvement Specialist at Integria 
Healthcare is the recipient of this year’s 
APPMA scholarship, valued at $9000, 
which covers the cost of completing the 
Diploma in Packaging Technology offered 
by the Australian Institute of Packaging.

For eight years now, the APPMA 
[Australian Packaging and Processing 
Machinery Association] has been 
supporting training and education in the 
packaging industry by granting the winner 
the opportunity to undertake the diploma.

This support of education in the 
packaging industry is vital, as in many 
instances employers are not prioritising 
professional training and education and 
often it’s left to the individual to fund 
themselves.

The Diploma in Packaging Technology 
prepares students to take responsibility 
for packaging operations at any level 

through the supply chain. The qualification 
is internationally recognised, comprehen-
sive, and provides an opportunity to study 
the principles of packaging, packaging 
materials and packaging processes.

APPMA chairman Mark Dingley said: 
“Michael was an outstanding candidate 
who is extremely passionate about 
packaging. He has a broad understanding 
of the applications and implications of 
packaging and the judges believe his 
passion will greatly assist his studies.”

Scholarship winner Michael Seaman 
(centre) with APPMA chairman Mark 
Dingley and AIP president Michael Grima.

ENCOURAGING BRIGHT PACKAGING MINDS

ABOVE: Don KRC’s Skinform Packs Combo 
from Sealed Air reduce the use of packaging 
by 12 per cent compared to MAP. 

BELOW: From left, Paul Mealor  
(Don KRC), Tina Pitman (Don KRC), and 
Paul McGuire (Sealed Air)
celebrate success at the AIP 2016 Save Food 
Packaging Awards presentation.

AS the Australian pork 
industry continues to chart 
healthy growth and see a 
consumer shift towards 
convenience, Don KRC Fresh 
Division (a division of George 
Weston Foods) recognised the 
need to continue evolving its 
product offering to capitalise 
on the opportunities presented. 

Having achieved success from 
its customer-driven innovation 
and focus on quality, Don KRC 
Fresh felt challenged by other 
major producers of pork around 
the world in its quest to become 
a strong export contender. 

Don KRC Fresh identified 
packaging of its products as  
a key point of difference, 
especially in how the right 
solution would enable their 
quality products to remain 
fresh for longer.

“Shelf life extension is critical 
for retailers and for consumers,” 
Don KRC Fresh general 
manager Matt Cartwright says.

“Retailers are currently 
challenged by loss rates in 
modified atmosphere 
packaging (MAP) case-ready 
fresh meat cabinets, which we 

were using to supply fresh pork 
to retailers. We recognised 
mark downs and limited 
distribution as an opportunity 
for shelf-life advancement.

“We knew we needed to make 
an improvement and that was 
the essence of the brief we 
provided Sealed Air.” 

KEY CONSIDERATIONS
In addition to shelf-life 
extension, Don KRC 
acknowledged that 
improvements to product 
aesthetics would be needed, 
particularly for export 
markets, which generally 
require higher standards.   

Packed in a polypropylene 
tray and multilayer lidding 
film, the existing MAP 
solution achieved a shelf life  
of 14 days. While this served 
Don KRC’s current product 
range and business, the shelf 
life was deemed a limitation 
for further new product or 
market development.

One key area of focus  
for Don KRC Fresh in 
approaching the project  
was the impact of the 

business on the local 
community and environment. 

“It’s critical for our partner to 
understand our sustainability 
goals, to ensure that whatever 
we do balances the impact of 
the industry to the broader 
ecosystem,” Cartwright says. 

THE SOLUTION
Extensive trialling of Darfresh 
skin packaging saw the product 
shelf life improve dramatically.  
This improvement allows a  
host of benefits to be realised  
by processors, retailers  
and consumers.

Cryovac Darfresh packaging 
extends shelf life, which 
facilitates more product 
movement at retail level and 
leads to less markdowns and 
waste. The total vacuum skin 
seal allows retailers to 
vertically display the  
products. The absence of 
product purge also facilitates 
extended shelf life and also 
enhances consumer appeal. 
Better merchandising and 
product aesthetics drives  
more sales and ultimately  
less waste at retail. 

Is Don, is sustainable
Don KRC drives sustainable 
growth in the pork industry 
with Cryovac Darfresh. 
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SUSTAINABILITY SUSTAINABILITY

A longer shelf life gives 
consumers a larger window to 
consume the product and allows 
easier meal planning. Thanks to 
the skin tight vacuum seal, 
consumers can conveniently 
freeze the product in its original 
package. The absence of ice 
crystals in vacuum packed 
products prevents product 
dehydration and allows for a 
premium eating experience  
even after the product has been 
frozen. All of these benefits 
coupled with easy-open features 
work to drive food waste 
reduction in family homes. 

Tina Pitman, national 
marketing and VA manager, 
Don KRC Fresh, who had 
overseen the project in 
partnership with Sealed Air’s 
Food Care division, says the new 
packaging enabled the division 
to become more competitive. 

“Darfresh vacuum skin 
packaging solved our previous 
distribution limitations with 
MAP, allowing us to be more 
efficient both operationally and 
logistically and for our products 
to reach their destination well 
presented,” she says. 

THE RESULTS
GWF’s brand Don KRC Fresh 
launched the So Tender fresh 
pork range in Darfresh skin in 
February 2016. The product has 
exceeded sales expectations 
with significant growth forecast 

into the next financial year. 
Since changing the packaging 
from MAP to Darfresh, sales 
have increased by 84 per cent, 
and the uplift is expected to 
increase five-fold as Don KRC 
Fresh launches nationally as 
well as overseas.

In terms of meeting Don KRC 
Fresh’s sustainability goals, 
Darfresh reduced the use of 
packaging by 12 per cent 
compared to MAP. Further 
reductions were also applicable 
in the size of outer cartons 
used, which meant cost savings 
with transportation.  

“The new Darfresh packaging 
format has truly been a win-win 
proposition for everyone,” 
Pitman says. 

“Retailers receive products 
from us that not only look good, 
but stay on shelves for much 
longer. Consumers pick up the 
premium quality products with 
matching visual expectations. 

“The environmental wins by 
using Darfresh have not only 
been realised with a reduction 
in transportation costs and 
reduced packaging costs but, 

just as importantly, the 
consumer discards less 
packaging after consumption, 
which is less landfill.”

The new capabilities provided 
by Darfresh has propelled Don 
KRC’s readiness for the future 
and business expansion. 

“We are now able to capitalise 
and build upon the momentum 
of the local pork industry and 
lead the local producers’ foray 
into overseas markets,” 
Cartwright says.

“Don KRC is always looking 
to lead and support innovation 
in Australia’s pork industry. 
Exploring the Darfresh 
platform to drive expansion 
has been key to helping drive 
that growth more effectively.”

This initiative was also 
commended at the 2016  
Save Food Packaging Awards, 
an award organised by the 
Australian Institute of 
Packaging (AIP) and World 
Packaging Organisation 
(WPO) designed to drive 
awareness of the role of 
packaging in reducing  
food waste.

“ Retailers are currently challenged by loss 
rates in modified atmosphere packaging 
(MAP) case-ready fresh meat cabinets, 
which we were using for fresh pork.”

FOOD WASTE✷

Brand owners SPC Ardmona and 
George Weston Foods took out the 
top prizes in the new Save Food 
Packaging Awards for ANZ, 
announced by the Australian 
Institute of Packaging at its 2016 
National Conference gala dinner  
in June. Lindy Hughson reports.

As global awareness of the issue of 
food waste and its detrimental impact 
on the environment grows, increased 
attention is turning to the role of 
packaging in preventing food waste. 
The subject was raised in a number  
of presentations at this year’s 
conference, so it was fitting to see 
packaging formats that are 
successfully saving food in the 
Australian and New Zealand market 
being recognised through this 
prestigious new awards program.

The Save Food Packaging Awards 
is a global program that has been 
developed by the World Packaging 
Organisation (WPO), in conjunction 
with Messe Dusseldorf and 
Interpack. The awards recognise 
companies that are developing 
innovative and sustainable 
packaging that minimises food 
losses and food waste, extends shelf 
life and improves the supply of food.

The Save Food Packaging Awards 
for ANZ were launched earlier this 
year by the Australian Institute of 
Packaging (AIP), with the inaugural 
awards formally presented by WPO 
president Tom Schneider, visiting 
from the US. Schneider said he 
believed the awards program will 
encourage packaging technologists 
to design packaging with saving food 
in mind.

SPC Ardmona topped the Food 
Services category for its ProVital 
easy-open portion control Fruit  
cup (see breakout), with a High 
Commendation going to 
HealthShare NSW for My Food 
Choice. In the Retail category, 
George Weston Foods’ Don KRC 
Fresh division scored top honours 
for its Cryovac Darfresh vacuum 
skin packaging. The High 
Commendation was awarded to 
Botanical Food Company for 
Gourmet Garden Herbs & Spices.

PACKAGING 
RECOGNISED FOR 
SAVING FOOD

ABOVE: Don KRC’s Skinform Packs Combo 
from Sealed Air reduce the use of packaging 
by 12 per cent compared to MAP. 

BELOW: From left, Paul Mealor  
(Don KRC), Tina Pitman (Don KRC), and 
Paul McGuire (Sealed Air)
celebrate success at the AIP 2016 Save Food 
Packaging Awards presentation.

AS the Australian pork 
industry continues to chart 
healthy growth and see a 
consumer shift towards 
convenience, Don KRC Fresh 
Division (a division of George 
Weston Foods) recognised the 
need to continue evolving its 
product offering to capitalise 
on the opportunities presented. 

Having achieved success from 
its customer-driven innovation 
and focus on quality, Don KRC 
Fresh felt challenged by other 
major producers of pork around 
the world in its quest to become 
a strong export contender. 

Don KRC Fresh identified 
packaging of its products as  
a key point of difference, 
especially in how the right 
solution would enable their 
quality products to remain 
fresh for longer.

“Shelf life extension is critical 
for retailers and for consumers,” 
Don KRC Fresh general 
manager Matt Cartwright says.

“Retailers are currently 
challenged by loss rates in 
modified atmosphere 
packaging (MAP) case-ready 
fresh meat cabinets, which we 

were using to supply fresh pork 
to retailers. We recognised 
mark downs and limited 
distribution as an opportunity 
for shelf-life advancement.

“We knew we needed to make 
an improvement and that was 
the essence of the brief we 
provided Sealed Air.” 

KEY CONSIDERATIONS
In addition to shelf-life 
extension, Don KRC 
acknowledged that 
improvements to product 
aesthetics would be needed, 
particularly for export 
markets, which generally 
require higher standards.   

Packed in a polypropylene 
tray and multilayer lidding 
film, the existing MAP 
solution achieved a shelf life  
of 14 days. While this served 
Don KRC’s current product 
range and business, the shelf 
life was deemed a limitation 
for further new product or 
market development.

One key area of focus  
for Don KRC Fresh in 
approaching the project  
was the impact of the 

business on the local 
community and environment. 

“It’s critical for our partner to 
understand our sustainability 
goals, to ensure that whatever 
we do balances the impact of 
the industry to the broader 
ecosystem,” Cartwright says. 

THE SOLUTION
Extensive trialling of Darfresh 
skin packaging saw the product 
shelf life improve dramatically.  
This improvement allows a  
host of benefits to be realised  
by processors, retailers  
and consumers.

Cryovac Darfresh packaging 
extends shelf life, which 
facilitates more product 
movement at retail level and 
leads to less markdowns and 
waste. The total vacuum skin 
seal allows retailers to 
vertically display the  
products. The absence of 
product purge also facilitates 
extended shelf life and also 
enhances consumer appeal. 
Better merchandising and 
product aesthetics drives  
more sales and ultimately  
less waste at retail. 

Is Don, is sustainable
Don KRC drives sustainable 
growth in the pork industry 
with Cryovac Darfresh. 
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SUSTAINABILITY SUSTAINABILITY

A longer shelf life gives 
consumers a larger window to 
consume the product and allows 
easier meal planning. Thanks to 
the skin tight vacuum seal, 
consumers can conveniently 
freeze the product in its original 
package. The absence of ice 
crystals in vacuum packed 
products prevents product 
dehydration and allows for a 
premium eating experience  
even after the product has been 
frozen. All of these benefits 
coupled with easy-open features 
work to drive food waste 
reduction in family homes. 

Tina Pitman, national 
marketing and VA manager, 
Don KRC Fresh, who had 
overseen the project in 
partnership with Sealed Air’s 
Food Care division, says the new 
packaging enabled the division 
to become more competitive. 

“Darfresh vacuum skin 
packaging solved our previous 
distribution limitations with 
MAP, allowing us to be more 
efficient both operationally and 
logistically and for our products 
to reach their destination well 
presented,” she says. 

THE RESULTS
GWF’s brand Don KRC Fresh 
launched the So Tender fresh 
pork range in Darfresh skin in 
February 2016. The product has 
exceeded sales expectations 
with significant growth forecast 

into the next financial year. 
Since changing the packaging 
from MAP to Darfresh, sales 
have increased by 84 per cent, 
and the uplift is expected to 
increase five-fold as Don KRC 
Fresh launches nationally as 
well as overseas.

In terms of meeting Don KRC 
Fresh’s sustainability goals, 
Darfresh reduced the use of 
packaging by 12 per cent 
compared to MAP. Further 
reductions were also applicable 
in the size of outer cartons 
used, which meant cost savings 
with transportation.  

“The new Darfresh packaging 
format has truly been a win-win 
proposition for everyone,” 
Pitman says. 

“Retailers receive products 
from us that not only look good, 
but stay on shelves for much 
longer. Consumers pick up the 
premium quality products with 
matching visual expectations. 

“The environmental wins by 
using Darfresh have not only 
been realised with a reduction 
in transportation costs and 
reduced packaging costs but, 

just as importantly, the 
consumer discards less 
packaging after consumption, 
which is less landfill.”

The new capabilities provided 
by Darfresh has propelled Don 
KRC’s readiness for the future 
and business expansion. 

“We are now able to capitalise 
and build upon the momentum 
of the local pork industry and 
lead the local producers’ foray 
into overseas markets,” 
Cartwright says.

“Don KRC is always looking 
to lead and support innovation 
in Australia’s pork industry. 
Exploring the Darfresh 
platform to drive expansion 
has been key to helping drive 
that growth more effectively.”

This initiative was also 
commended at the 2016  
Save Food Packaging Awards, 
an award organised by the 
Australian Institute of 
Packaging (AIP) and World 
Packaging Organisation 
(WPO) designed to drive 
awareness of the role of 
packaging in reducing  
food waste.

“ Retailers are currently challenged by loss 
rates in modified atmosphere packaging 
(MAP) case-ready fresh meat cabinets, 
which we were using for fresh pork.”

FOOD WASTE✷

Brand owners SPC Ardmona and 
George Weston Foods took out the 
top prizes in the new Save Food 
Packaging Awards for ANZ, 
announced by the Australian 
Institute of Packaging at its 2016 
National Conference gala dinner  
in June. Lindy Hughson reports.

As global awareness of the issue of 
food waste and its detrimental impact 
on the environment grows, increased 
attention is turning to the role of 
packaging in preventing food waste. 
The subject was raised in a number  
of presentations at this year’s 
conference, so it was fitting to see 
packaging formats that are 
successfully saving food in the 
Australian and New Zealand market 
being recognised through this 
prestigious new awards program.

The Save Food Packaging Awards 
is a global program that has been 
developed by the World Packaging 
Organisation (WPO), in conjunction 
with Messe Dusseldorf and 
Interpack. The awards recognise 
companies that are developing 
innovative and sustainable 
packaging that minimises food 
losses and food waste, extends shelf 
life and improves the supply of food.

The Save Food Packaging Awards 
for ANZ were launched earlier this 
year by the Australian Institute of 
Packaging (AIP), with the inaugural 
awards formally presented by WPO 
president Tom Schneider, visiting 
from the US. Schneider said he 
believed the awards program will 
encourage packaging technologists 
to design packaging with saving food 
in mind.

SPC Ardmona topped the Food 
Services category for its ProVital 
easy-open portion control Fruit  
cup (see breakout), with a High 
Commendation going to 
HealthShare NSW for My Food 
Choice. In the Retail category, 
George Weston Foods’ Don KRC 
Fresh division scored top honours 
for its Cryovac Darfresh vacuum 
skin packaging. The High 
Commendation was awarded to 
Botanical Food Company for 
Gourmet Garden Herbs & Spices.

PACKAGING 
RECOGNISED FOR 
SAVING FOOD
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2018 AIP NATIONAL CONFERENCE
PARTNERSHIP OPPORTUNITIES

2&3 MAY

6

OPTION 1 
LUNCH PARTNERS     $3,000 + GST

















LIMITED TO ONE COMPANY ONLY PER LUNCH  
Exclusive opportunity to sponsor lunch for the 2018 AIP National Conference on either day 
one or day two. 

Company logo to be included on lunch program.
       
Company logo to be included on the 2018 AIP National Conference registration brochure. 
 
1 x one third horizontal full colour strip advertisement within the delegates handbook.  
(Artwork to be supplied by the partner.)        
 
2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday 
the 1st of May. 

1 x complimentary ticket to attend the 2018 AIP National Conference as a delegate on 
Wednesday the 2nd and Thursday the 3rd of May. (This includes 1 x ticket to attend the 
conference/gala awards dinner on Wednesday the 2nd  of May).     
 
Company logo and company listing in delegates handbook. Additional exposure on 
conference APP. 

1 x company banner to be displayed in the exhibition area where the catering will be during 
lunch.  (To be supplied by the partner.)

All partners are permitted to include Promotional Material - such as giveaways like rulers, 
pens, note pads, water bottles etc for all delegates bags.  (This does not include printed 
flyers, as we recommend that exhibitors keep marketing material for their stands).

LIMITED TO ONE COMPANY ONLY        
Exclusive opportunity to sponsor the cocktail evening for the speakers and sponsors 
for the 2018 AIP National Conference on Tuesday the 1st of May. As the World Packaging 
Organisation Board will be running their meetings alongside the conference over 25 
countries will also be attending the cocktail function.
  
Company logo to be included on all social media, website, printed and on-line advertising 
for the 2018 AIP National Conference.
        
1 x one third horizontal full colour strip advertisement within the delegates handbook.  
(Artwork to be supplied by the partner.) 
       
8 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday 
the 1st of May. 

2 x complimentary tickets to attend the 2018 AIP National Conference as a delegate on 
Wednesday the 2nd and Thursday the 3rd of May. (This includes 2 x tickets to attend the 
conference/gala awards dinner on Wednesday the 2nd of May)

Company logo and company listing in delegates handbook. Additional exposure on 
conference APP. 

All partners are permitted to include Promotional Material - such as giveaways like rulers, 
pens, note pads, water bottles etc for all delegates bags. (This does not include printed 
flyers, as we recommend that exhibitors keep marketing material for their stands).

OPTION 2 
COCKTAIL EVENING PARTNER     $5,000 + GST














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Company logo to be included on the 2018 AIP National Conference date claimer, invitation, save 
the date, registration brochure and conference handbook.  

Company logo to be included on all social media, website, printed and on-line advertising for 
the 2018 AIP National Conference.  Additional exposure on conference APP. 
 
1 x single exhibition stand in the exhibitors area.  (3m x 2.5m) (All exhibition stands include 
walls, fascia, lighting and power.  A built-in plinth with lockable storage, a shelf on the back wall, 
and one bar stool are included in the package.)

Small company logo to be included on the 2018 AIP National Conference sponsors pull up 
banners. 

2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 
1st of May.

2 x complimentary tickets to attend the 2018 AIP National Conference as a delegate and/or to 
man the exhibition stand on Wednesday the 2nd and Thursday the 3rd of May.  (This includes 2 
x tickets to attend the conference/gala awards dinner on Wednesday the 2nd of May). 

Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP.
 
1 x one quarter page advertisement in the conference handbook.  (Artwork to be supplied by 
the partner) 

Sponsorship acknowledged during the two-day 2018 AIP National Conference. 

All partners are permitted to include Promotional Material - such as giveaways like rulers, 
pens, note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, 
as we recommend that exhibitors keep marketing material for their stands).

OPTION 3 
BRONZE PARTNER     $4,000 + GST




















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2018 AIP NATIONAL CONFERENCE
PARTNERSHIP OPPORTUNITIES

2&3 MAY
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Company logo to be included on the 2018 AIP National Conference date claimer, invitation, save 
the date, registration brochure and conference handbook.  

Company logo to be included on all social media, website, printed and on-line advertising for the 
2018 AIP National Conference.  Additional exposure on conference APP. 
  
Front page exposure of corporate logo on registration brochure, promotional material and trade 
magazine advertising for the 2018 AIP National Conference.  
     
1 x single exhibition stand in the exhibitors area.  (3m x 2.5m) (All exhibition stands include walls, 
fascia, lighting and power.  A built-in plinth with lockable storage, a shelf on the back wall, and 
one bar stool are included in the package.) 

Small company logo to be included on the 2018 AIP National Conference sponsors pull up 
banners.

2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 
1st of May.
           
3 x complimentary tickets to attend the 2018 AIP National Conference as a delegate and/or to 
man the exhibition stand on Wednesday the 2nd and Thursday the 3rd of May.  (This includes 3 
x tickets to attend the conference/gala awards dinner on Wednesday the 2nd of May)

1 x one third page full colour advertisement to be published in the delegates handbook.  
(Artwork to be supplied by the partner) 

Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP. 

Sponsorship acknowledged during the two-day 2018 AIP National Conference.
 
Right to display conference endorsement on company letterhead, website and media releases.

All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, 
note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, as we 
recommend that exhibitors keep marketing material for their stands)

OPTION 4
SILVER PARTNER     $5,500 + GST
























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LIMITED TO ONE COMPANY ONLY
Exclusive opportunity to sponsor the Lifestyle speaker for the conference.

1 x  one half page horizontal full colour advertisement within the delegates handbook.  (Artwork 
to be supplied by the partner)
 
2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 
1st of May. 
          
2 x complimentary tickets to attend the 2018 AIP National Conference as a delegate on 
Wednesday the 2nd and Thursday the 3rd of May. (This includes 2 x tickets to attend the 
conference/gala awards dinner on Wednesday the 2nd of May)

Company logo to be included on the registration brochure and all promotional material.  
Additional exposure on conference APP.  

Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP.

2 x company banners to be displayed in the plenary room during the lifestyle speaker session.  
(To be supplied by the partner) 

All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, 
note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, as we 
recommend that exhibitors keep marketing material for their stands)

 
LIMITED TO ONE COMPANY ONLY        
Exclusive opportunity to sponsor the Conference APP.      

1 x half page horizontal full colour advertisement in the delegates handbook.  (Artwork to be 
supplied by the partner)          

2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 1st 
of May.

2 x complimentary tickets to attend the 2018 AIP National Conference as a delegate on 
Wednesday the 2nd and Thursday the 3rd of May. (This includes 2 x tickets to attend the 
conference/gala awards dinner on Wednesday the 2nd of May) 

Company logo to be included on the registration brochure and all promotional material.  

Additional exposure on conference APP.

Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP.

Company logo on front of APP.

Naming Rights to the Conference APP.

All partners are permitted to include Promotional Material - such as giveaways like rulers, 
pens, note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, 
as we recommend that exhibitors keep marketing material for their stands)

OPTION 6 
LIFESTYLE PARTNER     $6,000 + GST

OPTION 7 
CONFERENCE APP PARTNER     $6,000 + GST






























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PARTNERSHIP OPPORTUNITIES
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Company logo to be included on the 2018 AIP National Conference date claimer, invitation, save 
the date, registration brochure and conference handbook.  

Company logo to be included on all social media, website, printed and on-line advertising for the 
2018 AIP National Conference.          
     
Front page exposure of corporate logo on registration brochure, promotional material and trade 
magazine advertising for the 2018 AIP National Conference.  Additional exposure on conference 
APP.          

3m x 2.5m stand in the exhibitors area. (All exhibition stands include walls, fascia, lighting and 
power.  A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are 
included in the package)

      
Medium-sized company logo to be included on the 2018 AIP National Conference sponsors pull 
up banners. 
          
2 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 
1st of May.

            
4 x complimentary tickets to attend the 2018 AIP National Conference as a delegate and/or to 
man the exhibition stand on Wednesday the 2nd and Thursday the 3rd of May.  (This includes 4 
x tickets to attend the conference/gala awards dinner on Wednesday the 2nd of May)  
             
1 x half page full colour advertisement to be published in the delegate handbook.  (Artwork to 
be supplied by the partner)           
            
Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP.            
    
Sponsorship acknowledged during the two-day 2018 AIP National Conference.

Right to display 2018 AIP National Conference endorsement on company letterhead, website and 
media releases.   

All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, 
note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, as we 
recommend that exhibitors keep marketing material for their stands).

1 x A4 double sided handout to be included in the delegates satchel.  (Inserts to be printed and 
supplied by the partner)

OPTION 8 
GOLD PARTNER     $7,500 + GST

OPTION 9 
SATCHEL INCLUSIONS     $1,000 + GST





























A PACKAGING & PROCESSING WEEK EVENT

2
0
1
8

A
I
P

N
A
T
I
O
N
A
L

C
O
N
F
E
R
E
N
C
E

2018 AIP NATIONAL CONFERENCE
PARTNERSHIP OPPORTUNITIES

2&3 MAY

11

Company logo to be included on the 2018 AIP National Conference date claimer, invitation, 
save the date, registration brochure and conference handbook.  

Company logo to be included on all social media, website, printed and on-line advertising for 
the 2018 AIP National Conference.          
        
Front page exposure of corporate logo on registration brochure, promotional material and 
trade magazine advertising for the 2018 AIP National Conference. Additional exposure on 
conference APP.
          
6m x 2.5m stand in the exhibitors area.  (All exhibition stands include walls, fascia, lighting and 
power.  A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are 
included in the package)        

Large company logo on the 2018 AIP National Conference sponsors pull up banners.   
            
4 x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 
1st of May. 

            
6 x complimentary tickets to attend the 2018 AIP National Conference as a delegate and/or to 
man the exhibition stand on Wednesday the 2nd and Thursday the 3rd of May.  (This includes 
6 x tickets to attend the conference/gala awards dinner on Wednesday the 2nd of May)  
             
+ 2 additional tickets to attend the 2018 AIP National Conference dinner on Wednesday the 
2nd of May.               
   
1 x  full page full colour advertisement to be published in the delegate handbook.  (Artwork to 
be supplied by the partner)           
             
Company logo and listing displayed in the delegates handbook. Additional exposure on 
conference APP. 
 
Sponsorship acknowledged during the two-day 2018 AIP National Conference.

Right to display 2018 AIP National Conference endorsement on company letterhead, website 
and media releases. 

All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, 
note pads, water bottles etc for all delegates bags.  (This does not include printed flyers, as we 
recommend that exhibitors keep marketing material for their stands) 

OPTION 10 
PLATINUM PARTNER     $10,000 + GST


























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EXHIBITION BOOTHS MAP
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for delegates within the 
exhibition area at all times, 

including pre-dinner drinks.
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The following are 

Note: This diagram is for illustrative purposes only. For specific stand size please refer to your show plan. 

incorporated in your Octanorm Exhibition Stand Package:

• Stand Size For your specific stand refer to the Show Plan

• Walls 3m x 2.5m high white melamine walls in an Aluminium Octanorm frame

• Fascia Aluminium frame with standard purple fascia board.

• Signage
Company names will be installed over each open aisle fascia.
Lettering will be computer cut vinyl in white on the fascia board. 
Each sign will be a maximum of 30 characters including spaces.

• Lighting
2 x 120 watt track mounted spotlights per stand
mounted on 

• Furniture
One locked plinth, one shelf for back wall and a bar stool will be provided 
as a part of the package.

the light track inside the fascia.

• Power 1 x 4amp power point per stand 
Located in rear corner of stand unless otherwise specified.

• Flooring The existing venue flooring will constitute the flooring of your stand. 

• Items which can
be used on walls

When attaching anything to walls, exhibitors are asked to use Velcro, bluetac, 
double-sided adhesive tape or wall-mounted shelving and hooks, all are 
available from ExpoNet if required.

Company Name
Company NameCompany Name

EXHIBITION BOOTHS

COMPANY 
LOGO HERE

COMPANY NAME HERE

3m

2.5m

2018 AIP NATIONAL CONFERENCE 
BOOKING FORM



EXHIBITION BOOTHS

    $7,500 + GST 
    $3,000 + GST   $10,000 + GST 

    $4,000 + GST 
    $6,000 + GST   

    $3,000 + GST 

    $1,000 + GST 
    $5,000 + GST 

    $1,500 + GST 

    $5,500 + GST   
    $6,000 + GST   

EXCLUSIVE SPONSORSHIP OPPORTUNITIES

Gold Partner

Lunch PartnersPlatinum Partner 

Silver Partner 

Conference APP Partner

Bronze Partner

Lifestyle Speaker Partner

Silver Partner Package

Satchel Inclusion

Cocktail Evening Partner

Supporters Package

2018 AIP NATIONAL CONFERENCE 
BOOKING FORM

  $10,000 + GST   $5,000 + GST 

  $5,000 + GST 

  $12,625 + GST   $7,625 + GST 

  $7,625 + GST 

    $3,000 + GST 

    $1,500 + GST 

Platinum Partner Package
Option AOption A

Option A

Option BOption B

Option B

Gold Partner Package

Gold Partner Package

Silver Partner Package

Supporters Package

Mr/Ms/Miss   

Position

Telephone

State

Suburb

Country Postcode

Email Address (Please print clearly)

Address

Given Name   Surname  

Company  

Mobile  

TOTAL     $___________
I understand that upon submitting this completed form that a
Tax Invoice will be raised and emailed to the nominated person.

Please return this form to:  
Nerida Kelton       Australian Institute of Packaging (AIP)      nerida@aipack.com.au

 YES I WOULD LIKE TO EXHIBIT AT THE 2018 AIP NATIONAL CONFERENCE FOR:

 YES I WOULD LIKE TO PARTNER WITH THE 2018 WORLDSTAR PACKAGING AWARDS FOR:

 YES I WOULD LIKE TO PARTNER WITH THE 2018 PIDA AWARDS FOR:

YOUR DETAILS

PAYMENT

  $6,000 + GST   $8,625 + GST 

Dinner Entertainment Partner
Option A Option B

  $10,000 + GST 

  $12,625 + GST 

Platinum Partner Package

Option A

Option B

SOLD

DAY ONE SOLD

SOLD



HOW YOU CAN BE INVOLVED IN
2018 PACKAGING & PROCESSING WEEK

SPEAK
With a theme of ‘Packaging Globalisation’  the AIP will be looking for a broad range of speakers from 
all areas of the packaging industry to ensure that the AIP National Conference offers something 
for everyone.  The AIP National Conference Programming Committee is looking for presentations and 
papers that incorporate case studies and real-life applications from end-users. 

EXHIBIT
Does your company have packaging or processing materials, designs, products or machinery that 
would be of interest to Food and Beverage manufacturers? Limited exhibition space and exclusive 
partnership opportunities are available for the biennial conference.

ATTEND
Do you want to learn more about ‘Packaging Globalisation’ and hear from leading packaging and 
processing experts from across the world? Do you want to network with like-minded packaging 
professionals? Then mark the 2nd and 3rd of May 2018 in your calendar.

SPONSOR
The WorldStar Packaging Awards is the flagship event annually for the World Packaging Organisation 
(WPO) and is the pre-eminent international award in packaging.  The WorldStar Packaging Awards 
illustrate the continual advancement of the state of packaging design and technology and creates a living 
standard of international packaging excellence from which others may learn.  WorldStars are presented 
only to those packs which, having already won recognition in a national or regional competitions, are 
compared by an expert panel of judges to similar packs from around the world.  In 2018 the AIP will 
be hosting the WorldStar Packaging Awards in Australia alongside of the AIP National Conference and 
PIDA Awards.  By sponsoring the WorldStar Packaging Awards in 2018 you will be a part of a global 
awards dinner in Australia that will see over 25 countries travel to Queensland to attend the night.
 
ATTEND
Attending the 2018 WorldStar Packaging Awards will be a once-in-a-lifetime opportunity for many and 
will be a highlight in the 2018 packaging and processing calendar across the globe.

SUBMIT/NOMINATE
The Packaging  & Processing Innovation & Design Awards are designed to recognise companies 
and individuals who are making a significant difference in their field.  The PIDA’s are the only awards 
program in ANZ developed to recognise materials/packaging and also machinery/equipment.  The PIDA 
awards are also the exclusive entry point for a number of the categories for the WorldStar Packaging 
Awards.  Now is the time to recognise your peers, your clients or even yourself in this prestigious awards 
program for Australia and New Zealand.
 
SPONSOR
As the leading awards program for the packaging and processing industries across Australia and 
New Zealand sponsoring the PIDA Awards will ensure that your company is seen as a supporter 
of this most-important industry event.  Your logo and company will be recognised leading in to, 
during and after the PIDA Awards.  As the AIP will be hosting the annual WorldStar Packaging Awards 
for the World Packaging Organisation alongside of the PIDA’s, the 2018 event will be an international 
gala dinner with over 25 countries anticipated to attend.

ATTEND
Attending the PIDA Awards is a great networking opportunity and also time to spend a gala 
awards evening with like-minded industry professionals.  The attendees reach across packaging 
and processing markets in food, beverage, pharmaceutical and manufacturing industries:  a great 
cross-tasman event for the industry.  As the PIDA Awards will be coordinated to run with the annual 
WorldStar Packaging Awards the event will bring global recognition, attendees and international 
networking opportunities.

1

1

1

2

2

2

3

3

PH: +61 7 3278 4490        info@aipack.com.au        aipack.com.au

2018 AIP NATIONAL CONFERENCE

2018 WORLDSTAR PACKAGING AWARDS

2018 PIDA AWARDS


	Satchel Inclusion: Off
	Bronze Partner: Off
	Silver Partner: Off
	Gold Partner: Off
	Platinum Partner: Off
	5000  GST: Off
	7625  GST: Off
	Lifestyle Speaker Partner: Off
	Conference APP Partner: Off
	Lunch Partners: Off
	Supporters Package: Off
	Silver Partner Package: Off
	Option A: Off
	7625  GST_2: Off
	Option A_2: Off
	12625  GST: Off
	Supporters Package_2: Off
	Silver Partner Package_2: Off
	Platinum Partner Package: 
	Option A_3: Off
	Option B: Off
	MrMsMiss: 
	Given Name: 
	Surname: 
	Position: 
	Company: 
	Address: 
	Suburb: 
	State: 
	Country: 
	Postcode: 
	Telephone: 
	Mobile: 
	Email Address Please print clearly: 
	undefined_26: 


