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The Australian Institute of Packaging (AIP) is currently at the planning stage of the 2020
AIP Australasian Packaging Conference that will be held at Crown Promenade on 1 & 2
April. Following over two decades of highly successful technical conferences, the 2020
AIP Australasian Packaging Conference will be designed to deliver a two-day educational
program that will cover a broad range of topics relating to the theme

The packaging industry is facing many challenges at the moment with global plastic
pollution and recycling issues and transformational changes to value and supply chain models, resulting
in negative government and consumer perceptions. These challenges are requiring packaging companies,
manufacturers and retailers to re-think their approaches and undertake strategic changes to address the
challenges of meeting global and domestic Sustainable Packaging, 2025 National Packaging Targets,
transform supply chains; all the while having clear parameters for driving the 4R’s. The packagingindustry
globally is looking towards true circular value chains and ensuring that recyclability of packaging, recycled
content, reducing packaging wherever possible, replacing problematic materials, designing with new
materials, looking at how packaging can be reused and developing closed looped programs are the new
normal for packaging design.

The additional challenge of ‘Halving Food Waste going to Landfill by 2030’ is also another target
that Food Manufacturers need to recognise and designing Save Food Packaging is a challenge that
packaging technologists and designers need to start incorporating into all product development.

Packaging Design is also changing with new intuitive and innovative packaging being introduced every
day. Now more than ever is the time to collaborate, share ideas and success stories, discuss the challenges
and journeys the industry is facing openly and what we can do collectively to work towards the same
targets.

The 2020 AIP Australasian Packaging Conference will attract
delegates from all facets of food, beverage, pharmaceutical, manufacturing and packaging industries
including packaging technologists, designers and engineers, sustainability managers, marketing,
sales, production, design agencies to equipment suppliers, raw material providers, users of packaging,
retailers and consumers, environmental managers, procurement, quality teams, government & councils
and waste & recycling companies.



AIP AUSTRALASIAN PACKAGING CONFERENCE




AIP AUSTRALASIAN PACKAGING CONFERENCE

e

. - & s
WM s _ m Ay J{ g

'i
-

1

’.{é
—

=




AIP AUSTRALASIAN PACKAGING CONFERENCE

If your company is looking to network with packaging technologists, designers, engineers and packaging
department heads at FMCG companies in the food, beverage, pharmaceutical, personal & household
care markets then exhibiting at the 2020 AIP Australasian Packaging Conference is the perfect solution.
Book your stand at the AIP’s 2020 AIP Australasian Packaging Conference which will be held at Crown
Promenade, Southbank, Victoria on Wednesday the 1st and Thursday the 2nd of April.

The biennial AIP Australasian Packaging Conference will be themed and
is the largest professional development and networking opportunity of its kind in the packaging industry,
bringing together leading experts from around the globe to cater for all participants in food, beverage,
manufacturing and packaging.

Following a number of highly successful topical conferences over the past few years, the AIP will approach
the 2020 AIP Australasian Packaging Conference to deliver a two-day event that will cover a broad range of
topics relating to packaging, incorporating current trends and future developments, case studies and real-
life applications.

Sponsorship at this event will give you direct access to packaging industry players in Australia, New
Zealand and further abroad and, as was the case at the 2018 AIP National Conference, spaces are
limited and will fill up quickly so we recommend your early consideration.

The two-day 2020 AIP Australasian Packaging Conference is the largest regularly held conference for the
packaging industry and will provide you with the opportunity to network with key players in the packaging
industry in Australia and New Zealand.

+ Branding exercise

« Network and expand your contacts
+ Expand your database

+ Meet new people

+ Launch new products

« Awareness and development

+ Up-skill your teams

Space is limited in the Exhibitors area so book now.
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Making sense of it all

The packaging industry recently converged

on Australia to discuss the challenges an

d

opportunities ahead. One of the most talked-

about highlights ofthe Packaging Confel

rence

was the keynote session run by the packaging

press, reports Steven Pacitti
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going to play a big ole in fresh produce pack.
the fiture,
“We can also do foamed PET trays now,
which has one quarter of the density of con-
ventional PET," he adds, “FormShrink tech-
nology, meanwhile, reduces plasties use by

Australia. produces 64 millon tonnes of
waste a year, of which 13mt comes from
households, and Syt is packaging. Plasties

with a keynote session dedicated to solving
Australia's food waste problem.
Brianna Casey i chiefexecutiveof Foodbarik
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by Karli Verghese from the RMIT University
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tralia,”said Bompane, illustrating the size of
the opportunity .
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The Agr PPT3000 is the only commercially available system
to fully simulate filling process pressures and identify
container failure points prior to the filling operation.
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HE 2018 Australian Instituto of Pack-
aging (AIP) National Conference was

a jam-packed two days of talks, enter-

tainment and networking opportunitios,

all undr the roof of the Marriott Resort
in Queensland's iconic Surfers Paradise.
Spanning 3 Moy
d 60 speakers from 20 countries and.
attacted loss 300 vistors.
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g Organisa-
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'FODD WASTE DISCONNECT TACKLED

One ofthe strongest themes to emerge at the

and the need for a louder packaging ‘voice’ were
eakers at the 2018 AIP National Conference.

Koynoto speakor and CEO of Foodbank
Australia Brianna Casey told attendees

May-June 2018 | www.packagingnews.com.au
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A national collaboration to help bridgo the
gap between Australia’s 520 billion food
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RMIT University, shared now dotails about
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st exciting thing that hos happened

i waste in my Lifo"

The CRC will comprise three rosearch
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Gucing Tood loss and wast throughout
tho supply chain: transforming unavoid-
ablo wasto into valuable products; and on-
gaging with industry and consumers to
deliver change.
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and then we will b able to disseminate

ining  courses,
newsletters,and so on,” Verghese said.

indusf
s fumlamenlal trov
getting it right.”

2

In Australia, Casey s
are food-insocure, and one in 10 kids in
food-insecurc homes go a whole day cach
woek withaut eating at all. Morsover, the
problem is increasing over time, and not
justin traditionally disadvantaged areas.

According to Casey, taxation reforms
sl

t the moment,if you're  food and gro-

oy compans on St  former i
o Foodbank, you can claim 4 tax doduc-
tion on some of the costs o that food, but
¥ laim a tax deduction on the cost
of transporting the faod.” W

. ono in five kids

* Working truck,
9

One of Sealed A
Darfresh On Tray system, which enables

use-by dates to avoid waste: and

doubling of product shalf .

P e

have resulted in zero skeletal waste,

tions around the
packaging

Kar Deily Geft)
roceivas !
Machi

CERTIFIED PACKAGING PROFESSIONAL IN TRAINING
(CPIT)® DESIGNATION NOW AVAILABLE IN AUSTRALASIA
e
MAKE HISTORY BY BEING ONE OF THE FIRST CERTIFIED PACKAGING  proFessionaLs ““hidmam ™
OB NSNS TR SEARAD A

EDUCATE@AIPACK.COM.AU

WWW.AIPACK.COM.AU




AIP AUSTRALASIAN PACKAGING CONFERENCE

PIDA

AUSTRALASIAN

PACKAGING
INNOVATION & DESIGN

AWARDS 2020

The Australian Institute of Packaging (AIP) and Packaging New Zealand will be running the 2020 Australasian
Packaging Innovation & Design Awards (PIDA) on 1 April, which will recognise companies and individuals who
are making a significant difference in their field in Australia and New Zealand. The Australasian Packaging

Innovation & Design Awards (PIDA) are the exclusive award program for all Australia and New Zealand entries
into the prestigious WorldStar Packaging Awards.
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The Australian Institute of Packaging (AIP), in conjunction with Packaging New Zealand,
have designed the Australasian Packaging Innovation & Design Awards (PIDA) to recognise
companies and individuals who are making a significant difference in their field in Australia
and New Zealand. The PIDA Awards are the exclusive award program for all Australia and New
Zealand entries into the prestigious WorldStar Packaging Awards, which are coordinated by the
World Packaging Organisation (WPO). The AIP are the Member for Australia and New Zealand for
the WPO.

The Design Innovation of the Year company awards will recognise organisations that have designed
innovative packaging within each of these five manufacturing categories:

FOOD

BEVERAGE

HEALTH, BEAUTY & WELLNESS

DOMESTIC & HOUSEHOLD

LABELLING & DECORATION

u b WN =

There will be three special awards available:

1. SUSTAINABLE PACKAGING SPECIAL AWARD

2. SAVE FOOD PACKAGING DESIGN SPECIAL AWARD
3. ACCESSIBLE PACKAGING DESIGN SPECIAL AWARD

In addition there are three awards designed for people who have made specific contributions to the
packaging industry.

These Individual Awards will include:

1. YOUNG PACKAGING PROFESSIONAL OF THE YEAR

2. INDUSTRY PACKAGING PROFESSIONAL OF THE YEAR

3. PACKAGING NEW ZEALAND SCHOLARSHIP that will offer one person from New Zealand the
opportunity to enrol in the Diploma in Packaging Technology Course; an internationally
recognised and accredited course.
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OME 200 packaging industry pros-
sionals gathered at the Sofitel Went-
worth Tast month to celebrate the
award winners n this yoar's Austral-
asian Packaging Innovation & Design
Awards(PIDAS), which recogniso
companios and individuals making a

sigaificant difference in their field across

New Zealand.

The PIDAs, which aro co-ordinated by
the Australian Institute of Packaging (ATP)
‘and Packaging New Zealand, are the exclu-
sive feedor program for the prestigious
WorldStar Packaging Awards. The 2019

inners will_automataly bo
cligible for entry into the 21 Star
awards compatition.

AND THE WINNERS IN THE MAIN SECTOR
‘CATEGORIES ARE...

'BEVERAGE CATEGORY

The Beverage category recognises organ-

isations that have designed innovative pro-

coming matrceand pockagng o louid
tea, coffoe, water and soft drinks in-

g i and spirits.

GOLD WINNER: PACT Group for the Now

recyclod tPET milk bottlo range. The rPET
botles and simple label design stand out
on shelfas they are based on old-style glass
milkbottles. This has enabled the boutique.
brand o achiove a nostalgic focl and a now
lovel o authenticity. Tha sPET battlos have.
& sturdy glass-liko promium-foe] that c

tures the rand's hisory and mdenn.k

This product went on to win a second
award, in the Sustainability — Circular

that was manufsctured locally and incor-
porates a cutting forme that allows for per-

SILVER WINNER: Stay Tray for the rousable
drink tray that is deugnea with 100 per
cont recycled sourced from
Australian bu:
BRONZE Wi
the world's first Milk and M;
boverage designed in New Zealand in an
old-fashioned Aseptic PET milk bottle
with a removable PET shrink sleove.

FO0D CATEGORY

The Food category recognises organisa-
tions that have designed innovative food
packaging and processing materials for
Jresh, frozen or other categories

6OLD WINNER: Danone ELN NZ
Supply Point for its sachet
‘multipack for both Aptamil
and Karicaro Infant Formula
ranges for salo in
and New Zealand. T

T
o Chane 0 200 e cot T 5
also 100 per cont recyclable.

Collecting the award, Lucy Soronson of
Lewis Road Creamery said, “This was a
roally big projoct for our relatively small,
20 e toam . NZ s e it 100 per
cont recycled PET, and recyclable, bottle
o the marka i ths <o sory. we are
really proud to have dane that.

TAKE CENTRE STAGE AT
ARESTIGIOUS AIDA AWARDS

robotics company
that has developed a
game-changing new
lamb processing system
was one of several companies rec-
ognised for outstanding achieve-
ment at the prestigious 2018

ing area, This enables casy apening by the
consumer without scissors (an ANZ firs),
On receiving the award, Danone's eposen-
v sid - Whon w s sared this ol

surface area cha
o niploTayr i ssinabe by 055

SR WAER Don KEC. 1 Dission of
i Foods, for its Just Add Don
oo sapap
SR WINER: O Fibr Slutions o s
pen top & open front Shelf
Frondly Paskoging

HEALTH, BEAUTY & WELLNESS.

o ot Soauly - Welss coegry
recognises  organisations that  have
e v prossing matonls
and pucgingvithin cosmetc it
personal hy, ipplements, vitamins,
berfumes, b by and ov ure

GOLD WINNER: Impact International for the.
Sarah, Craig and Margorie 100 per cent
rocyclod PE and sugar cane PE tubos. The
Craig tube can also be offered
as a five-layer EVOH tube,
which helps improve product
sholf lifo by increasing the
oxygen barsier proprties of

PIDA 2019 | AWARDS

SUSTAINABILITY ATTRACTS RECORD NUMBER OF ENTRIES

“The Sustainable Packaging Design Aviard is
810200 gy n e PDAL s i yer
hes rur o sbiamons, i

rckicdrtiwiabends

B ST
entries o this category and the diference
in styles of packaging entered, the award

winners were separated into two subset
categories: Gircular Economy and Materi-
als. The gold winners for each category.

10,000 sponsored by Empauer.

CIRCULAR ECONOMY GOLD WINNER:
ACT Group for

products.
[
redirected to the Impact website, which
explains what makes each
tube unique.
Aleks L

Lowis
sourced PCR 100% recycled rPET milk
bottle range. (See beverage category,
facing page for more detai.

diroctor, rocaivod tho

award and said: “This tubo

Detpsk, for the RecycleMe system.

Technol-
ogies for the NEAT Meat Tray.

MATERIALS BRONZE WINNER: Impact Intorna-
I Craig, Sarah and Margorie

tubes.

'MATERIALS SPECIAL COMMENDATION #1:

attributes including QR
coding that enables com-
bigshout

kaging
peskabe, re-sealable. tamper proof top.

o the team, we pulled our
factory apart throo yoars ago
and as part of the upgrade,

Punchbon’s design approach was to
deliver a simple. practical and sustainable
solution for customers, whie ensuring a

have a large TV in our recepr
tion which shows how much
energy wo are using, how

many kilos €O, wo aro emit-

packag-
ing. In designing this sustainable packaging
foma, Kakuna v been ol 0 acteve
10 per cent welght reduction cor

VAR i 15 e eeren

by 00kt do. overy day

SILVER WINNER: PACT Group for the Now
Zeaands Mix id Banobrnd post
sumer sourced (PCR] 100% recycled sPET
shampoo bottlo range.

BRONZE WINNER: OJI Fibre Solutions for
EcoStaro gift packs.

“The pumnet is
made from renewable unbleached wheat
G
punnetis also
vewl:h!ble vith sty testng g

as developed reuse opportunites beiris
punnet as seeding plant pots

Ranpakfor their Thermal Paper Packaging
Solut

Dream. Design. Do.

Bottles. Preforms. Closures. Thinwall.
ding of

sumer expectation

BT wvaros T ioa 2010
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designed its own st

EASY-OPEN DESIGNS SHINE

design was introduced to the 2019
Packaging lnnovation & Design Awards
Programme. SPC. Flavour Creations and
Sealed Airwers recognised for their

ble to
open the pack without
tools). The key design
features of the ProVital
packis the textured and

using our expertise. Projects like this
demonstrate what our company and our
industry is capablo of.’
SILVER WINNER: OF Packaging for the Kook.
aburra Worm Farms flat botiom bag with
perforated sida gussets.

hats

o
accessible, nttive, easy-to-open and
inovative

opening force. Testng undrtaken by SPC

when opening e

and consumer satisfaction levels with

ack. The final set this entry
apart was the pvssanmlmn of allthe key
The

d the

This category recognises the addition of
content to a p

g, codimgimarkings. siching, directly
applied inks or any other similar process.

BOLD WINNER: Currie Group for its new

read, with the use ul the appropriate font

ProVital Easy-Open Diced Fruttin Jelly
range that s designed for all consumers to

int conrast.
SUVER WINNER: Flovour roationsfor s
pre-thickened ReadyTo-Drink (RTD) range

rinting tochnology for
packaging that showcasos high-end print-
ing, finishing, coding, marking and
AR technology driving awareness to The
‘Australian Rhino Projoct (TARP)

packaged in the new Dysphagia Cup and
motor skils dexterity and strength. This

design achieved an ISR +8 accessibiity
rating (.

‘easyto-open, with 95 per cent of the

Cup Holder
SPECIAL COMMENDATION: Moana New
Jand & Sealed Grip

and Tear,

accossing hard-to-reach fill

nnmsm & HOUSEHOLD
Domestic & Hanselw!d

ies hat e desgned
innovative. packaging and vate due to regulations in
processing - materials for the automotive  indusiry.
products in_the  domestic this was a really successful
and household, toy, statio- innovation. It had to bo easy
nery, gift, clothing, garden, to gt product from the
decorating sectors pouch to the transmission
box and engine. No-ono has

ever used flexible packaging
bofore, wo are the first. A big
losuros.” In

Currio Group's Mark Daws said: “We
wanted to push the boundaries and show
how print can deliver tha “wow’ factor and
instigate action, using a_combination of
tochnologios. Thanks to the team at PKN,
our marketing manager Malt Tangey and
thoother parters n the projt,Brdstone

d gusto

6OLD WINNER: Nulon Products
Australia & Gaps and Closures
for the Nulon EZY-SQUEEZE
fluid transfer system which

sesponse, Michal van Dord - continue o pu lhebmmdznes
A

roplaces the traditional rigid from Caps & Closures said:  SIVER WINNER ustralia_for
packaging witha flexible pouch “The job was a great opportu-  Chobani porty spuukv Vanilla Ghost

and applicator that has made nity to develop innovation  Shaped Pouch. W

GAME-CHANGING SAVE FOOD PACKAGING

the biggest and peclable topfim

hicken F allows for easy product
the PID/ access. This means n
onTray knives and no product

damage. The pack i also
S freezer eady and the
e acuum environment ensures
product dehycration. The.
shalfife s visible and casy to find

packaging solutions that minimise food inclucing food safety, shelfIfe

losses and food waste. ‘extension. operational efficiency and brand  on the front of the pack. which makes meal
he gold buiding.
entry into ging  in shelffe of 25 p 9
p
o i to- heteartab of packaging.

Silverfern Farms and Meat & Livestock Australia.

2018 Desian Innovation of THe Yean Awanb
Heaurn, Beauty & Wetiness

Flip-cap closure with ring-peel induction seal liner
by West Wadding.

2018 Desicn Innovarion of The Year AWaRp
sTic & Housenotn

Precise Pour for continuous pour, anti-clog and

The PIDA Awards are the exclusive | The new technology, comprising tamper-evidence by Caps and Closures.

award program for all Australia of an xcray, primal and middle.

and New Zealand entries into the | process, has exceeded all 2018 Sustainaste Packacing Desicn Awano
prestigious Worldstar Packaging | expectations.

Awards. Materials & Packaging cat

tegory
For the past 10 years Scott ICEE Containers biofoam PLA insulated boxes.
Winners of the Worldstar Awards, | Technology (within its joint venture

representing 22 countries, were | company Robotic Technologies Machinery & Equipment category
he r

Packaging & Processing Innovation
& Design Awards (PIDA),

The PIDA Awards acknowledge

same event. Ltd) CogniPRO Link for the meat

Awaro

Packaging’s leading

BROUGHT TO YOU BY 25 |

professionals recognised

One of th

hts of the PIDA awards eves

hii g is the
annguncement o the industry prafessionalof tho year

award, which this year went

ME Industry Packaging Profos-
sional of the Year Award

‘to Joe Foster of OF Packaging.

relationship we have with flexible
packaging and plastics, helping

dosigned to recognise and  inspire new rospoct for packaging
acknowladgo the outstanding  and improving consumer and waste
achievements and contribution  behaviours along the way.

by an individual curently  Another much-anticipated an

working within the packaging
industry. The judges were lookin

for an individual who has domon-  which this

strated vision and leadership, shows
innovation and who s not afraid to
take risks.

This yoar's winner s Joo Fostor,
co-founder and director, OF Packag-
ing. The audience heard that Joo
Foster has had a passion for flexible
packaging for most of
has run four businesses across four

nouncement was the 2019 Young
Packaging Profossional of the Year,
yoar went to Karunia
Aduiputa (dhi, packaging e
nologist — Technical
tion,Nosté Autralia,
o purpose of the Young Packag-
iog Peaasons o the Yo Awards
0

MAIN: Jos Foster
acknowiedges
h

tow hanoured
h

atobo
ecegised i
e

Professionalof
e Yoor .

BELOW: PIDA
2019 tomg

of
T Von Karenia
Adhiputra

both ARL and PREP tools, and he
hopos that ono day ho will becomo a
‘mentar to new packaging technolo-
gists and provide them with the
skills roquired to becomo succossful
and valuable contributors to. the
packaging industry
Alsoannounced o the ight was
the winner of tho 21

New Zoatand Sehelarhip, peiy
provides a packaging profossional
who is looking to further their
sdcation \he  opportunity o ol
e in Pucaging

Tzclu\ulug» b 150
2008 winner 1 Poonam P
for  packaging  technologist,
Goodman Filder, According to hor
citation, “Poona believes that with
a Diploma in Packaging Tochnology
in hand she will have o strong
platform to solidify her carvor path
to specialise in the packaging field.
ot ool hal, th kowldgopioed
from the Diploma will empower her

Lo wils. o sk i

journey doesn't just stop at creating
and innovating. She recently read
about the importance of women in
the manufacturing environment and
the part they actively play 10 grow

o Soun profstonals wh o boh

his lifo and  cursontly working and scoking o

continue their carcer path, within
tho packaging industry.

Foster has spent the majority of his  Adhis citation read: “While Adhi

stand floxiblo packaging at its core,  mumbo

but progress the possibilities of flex.
ible plastics with a continued focus
on packaging innovation.
Tho citation said: “Joa Fostor's truo
Iogacy revolves around his resound-
titude towards
flexible packaging. Joe sees beyond
what Mexible packaging s, o what it
can be, and hopes to create an
ovolved understanding of floxible
packaging and the place it holds in
saciety. His goal is to improve the

Regan Foster AAIP, director of Omniverse, Foster
Packaging.

Livestock Australia and various by Sealed Air Australia.

Scoft LEAP Site of Technologies | Australian processors has been

Wonwo Packacin Oncanisation (WPO) awanos

are making a significant difference
in the packaging increase across
Australia and New Zealan

rocessing
system was developed by Scott | bone-in lamb boning system.
Automation & Robotics, in
Silverfern Farms
and Meat & Livestock Australa

Yean Awaro

removes Craig Wellman FAIP, CEO of Wellman Packaging.
operators from bandsaw

also presented to:

Professor Harry Lovell (Australia)
Miklos Galli (Hungary)

The 2018 PIDA Awards arecoorcinated by the st nstitue

The Awards were presentedata | (MLA). interaction, provides uniform 2018 APPMA Scovanss Helmet Meininger (Austria)
gala event held in conjunction with boning room production speed and
0 lian Institute o 8 jeld. Nathan Leong MAIP, a packaging and product

Packaging (AIP) Conference on the
QLD Gold Coast.

16 MAY/JUNE 2018

the PIDA Machinery & Equipment technologist, Primo Smallgoods.
Award,

hitps://bit ly/2x1Xymf

o clogng APl e Ao acogls s Prcesig ey
sociaon (APPIA) nd the Packaging CounlofNew

has alroady achioved a significant

of things in his caroor the
one that stands out is the dovelop-
mont of the Australasian Rocycling
Label program tracker and generator
for Nestls. During the implementa-

Excel tracker which captures all
products across Australia and New
Zoaland 1o assist in the auditing
roquirement of APCO  members.
Adhi is now responsible for training
all Nestlé packaging technologists in

- Foa0Tics o FoanTics

MAY / JUNE 2018

BELOW RIGHT:

“Her aspiration s 10 not only be
a part of this movement but to
advocate o the upcoming generation
of women joining th work force an
the viability of a career in packaging
tochnology.” W
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WOMEN IN PACKAGING FORUM

0/

WOMEN IN PACKAGING
2 April 2020

Following on from the success of the inaugural 2018 event, PKN Packaging News and Food & Drink
Business will be hosting their third Women in Packaging Breakfast Forum during the AIP Australasian
Packaging Conference. The 2020 Women in Packaging Breakfast Forum is held each year with either
the Australasian Packaging Conference or the AIP Packaging Technical Forum. The Women in Packaging
Breakfast Forum is an event presented by PKN Packaging News and Food & Drink Business, in partnership
with the Australian Institute of Packaging (AIP).
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SAVE FOOD, SAVE THE PLANET

Fighting food waste is a key area where
packaging can show off its sustainability
credentials, guests learned.

‘The National Food Waste Strategy aims
t0 halve food waste in Australia by 2030.
The problem of wasted food s a significant
one, said Sam Oakden, manager of food
sustainability at Food Innovation Australia
Limited (FIAL): every year. 4.4 gigatonnes.
of greenhouse gases are emitted due to
food waste.

I food waste and loss were a country,
it would be the third largest emitter of
greenhouse gases.” he said.

An estimated $1.6 trillon worth of food
is wasted worldwide every year, and
packaging can play a key role in extending
shelf lfe to prevent loss.

Gilad Sadan, managing director of NAVI,
pointed out as part of a panel discussion with
Alan Adarns, sustainabilty, retail and market
director of Sealed Air Food Care; Shannon
Doherty, director of special products at
Planet Protector; Karli Verghese, Reduce.
program leader at the Fight Food Waste
CRC; and Michael Dossor, MD of Result
Group, that customers won't buy products
‘again that they had to throw out the first time.

“If the technology to extend shelf ife is
implemented and the consumer has a
better experience, they re more likely to
‘come back and purchase that product
again.” said Sadan.

Shelflfe also has meaningful impact for
supermarkets, which are more likely to
stock food items that they won't have to
throw out for a while, Adams said; he also
suggested that portioning via packaging
design could help customers avoid
disposing of food.

he said, hut cautioned packagers not to

Food Waste CRC to launch the Save Food
Packaging Criteria and Framework 1.2.1
project, which ims to develop design
criteria and communi material for
packaging that will reduce food waste,
focusing initally on Australia and New
Zealand before looking overseas through
the World Packaging Organisation (WPO).
“The AIP has a goal to create a global
standard for all Save Food Packaging design
and that the criteria and guidelines are
embedded in all NPD processes,” said

www.packagingnews.com.au

pointed out that, for example, Unilever's
“Sustainable Living” brands grow more
than 50 per cent faster than the rest of the
business, and delivered in excess of 60 per
cent of the company’s growth in 2016,

business practices, with 91 per cent

ing ambitious sustainability agondas.
MecCormick, one of the world's leading
suppliers of herbs and spices, is among
them, and Wilson-Smith talked guests
through the _company's ~ sustainability
programme. This includes reducing its
carbon footprint by 25 per cent, and
switching to 100 per cont rousablo, recycla-
ble, or ropurposable packaging, by 2025.
McCormick has alroady boon ranked
the 13th most sustainable company in the
world — first in tho food catogory ~ and

the AIP,
‘who announced the partnership at the forum.

ith told guests she was excited
about aligning the company’s environ-
mental goals with its commercial goals.

May-June 2019

“I don't want to be just customer-led,
I want to be environmentally-led, and
T'm excited about the power we can have
in_ influencing customers positively for
change. she said.

Van Leuven, Australian director at Vanden
d  Kar

Yiom CEEO Brooke bonnely sid the e of
plastic pollution has the potential to be
bigger than climate change.

“You can't f

E

one part - you
have to fix the entire system.” she said

Donnelly was not impressed with the
estimated 30 per cont of companics who
aro not yot pulling their weight to meot
the national targets.

“Aftor twenty yoars [sinco tho Cove-
nant was implemented], if youre not
working [towards sustainabilityl, you
should go and do something about that
right now, because you're holding every-
one else back,” she said. B

May-June 2019

1. (-0 Libby Costin,
ael Van Dord,

Jacqui Wilson-Smith,
Nicole Ohm, and Liza
Vernalls discus

packaging innovation

Shomon Dnhlr;y‘

we food packaging
tthe for

3. Afull house at the
Women in Packaging
breakfast forum (see
our story page 16).

a

5.

www.packagingnews.com.au

- Brooke Donnelly,

Leuven, and
Ralph Moyle speak

“Portioning s a great solution to aiding Consumers are increasingly demanding ‘a panel with Marlene Cronje-Vermeu- d design. “"n:;“,:‘:b‘lz" “If your glass is blocking light, you won't
with reducing food waste in the home.” companios adopt ethical and sustainablelen, packaging technologia ot Lion: Simon 2. .0 Gilad Sadan, wbgmg recycle it right.*

use too much menenal and thus be accused | surveyed saying they thought businesses  Recycling; putra, e g
of averp should be responsible, not just try toturna packaging leLhnuluglsl at Nestlé, Pl ible “What we call a carton is not necessarly
The AIP has pem\ered with the Fight pr()hl Key brands are, in turn, implement-  Australs Covenant Organisa- prosenta el o0 ha the consumer would cala carton -

L
Campbell Amott's
walks guests through
the packaging de:
of the new Simple
Batch biscuit range.
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Sl]llNIl BITES

“Consumers today expect sustainable
and responsible pracices from companies
and from themsefves.

LIBBY COSTIN, TETRA PAK

“People think that the greatest innovation
needs brand new technology. but you can
often repurpose what you have f you think
outside the box.”

~LIZAVERNALLS, CAMPBELL ARNOTTS

“What consumers say they re going to do,
and what they actualy do at point of purchase,
are not necessarily the same thing.”

HM. BROWNES DAIRY

—NICOLE

“We'e in positions of influence, and we can
help carve out a better world. Packaging can
help do that.”

JACQUIWILSON-SMITH, MCCORMICK

“Developing renewable materials is an
important part of the circular economy.”
“KEITH CHESSELL, A

“You have to have been lving under
@ rock to not know about the growth
af the p/am based food market.

IAHLER, DELICIOUS FOODS

'Consumsrs don't see the value of
packaging
Do st oo whsr cne

“2025 5 & great big, hairy. audacious

goal, and don't we all love them?
BROOKE DONNELLY, APCO

~KARUNIA ADHIPUTRA, NESTLE

they would just call it a box.
MARLENE CRONJEVERMEULEN, LION

“If we can't recycle, we can reuse.
- APOORV MEHROTRA, Ol FIBRE SOLUTIONS

ARE YOU A MEMBER OF THE PEAK PROFESSIONAL BODY FOR
AIP PACKAGING EDUCATION & TRAINING IN AUSTRALASIA?

JOIN THE AIP TODAY TO BE A PART OF A GLOBAL

PACKAGING COMMUNITY
INFO@AIPACK.COM.AU

WWW.AIPACK.COM.AU
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Innovation and sust:
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Forum faces the future

Many brands and packagers don't consider
accessibility when designing their packaging
~ but that's a big mistake, said experts.

ity were major themes at the 2019 AIP
Packaging Technical Forum, which was held in a packed room at

May-June 2019

May-June 2019

cited, are willing to pay more for smarl-
packaged products that can ensure food
safety and authenticity.

“There’s a lot of activity in this space,
and it's just going to continue to take off,”
she said

E-commerce is creating a “whole new
role” for packaging as well, according to
Costin, with online shoppers reshaping
how packagers are thinking about their
products: they now need to display well
online, be robust enol to survive
delivery, and provide an  enjoyable
unwrapping experience, she said, citing
the popularity of ‘unboxing’ videos and
the publicity thy bring.

Costin then joined Vernalls,

global head of marketing and innovation at
McCormick; Nicole Ohm, senior marketing
manager at Brownes Dairy; and Michael
Van Dord, technical and design engineer at

www.packagingnews.com.au

Caps and Closures, for a panel on award-
winning packaging innovations.

According to Wilson-Smith, you don't
need a big budget to innovate - you should
focus on the minimum viable product,
making it quick, cheap, and casy to pivol.

“Statistically, youre going to fail.” she
said, and stressed that starting small will
allow you to iterate and make changes as
swiftly as possible.

In her presentation on the packaging
design for Arnotts new Simple Batch
biscuit range, Vernalls told guests to
prototype early and often; understand and
re-purpose existing assets: and not forget
to oxamine shelf standout.

“What looks good in your hand can get
lost on the shelf” she said.

PACKING FOR A BETTER WORLD

What's good for the planet is good for busi-
ness ~ that was one takeaway woven
through a number of presentations. Costin

AIP FORUM 2019 | TECH SPEAK m

MAIN: Nerida Kelton, AIP executive director
announces the AIP's iead on the

representative Keith CI

(APCO), David Kllpamck(ZlDForm
: Alan Adams (Sealed Ain,

Michaal Dossor (Result Packammn and

ferghese (RMIT).
ABOVE: Nicole Maier has enioyed startup
oods. producer of
Hlant based raady meals i pouches.

Alexandra Brayshaw, accessible packag-

Sydney’s Sofitel Wentwnrul on 30 April. PKN’s Jake Nelson has a

ing researcher at Arthritis Australa, told
guests that with four million Australians
suffering from arthrits. and the ageing baby
boomers holding more than half of the
nation's wealth, FMCG packaging has to
keep up with these consumers’ needs.

“Accessibilty is about designing your
product for a diverse set of consumers
and wha their abiliies are.” she said.

Brayshaw cited figures showing 65
per cent of consumers have to wait for
someone to open packaging for them,
and 92 per cent have split or damaged a
product when opening it. The convenience
of accessible packaging will reduce "wrap
rage”, injury, and waste — and if consumers.
can't open your product, they Il go to your
competitors instead, she warned.

As gloves developed by Georgia Tech
to simulate arthritis circulated through the
crowd, Blair Keating, head of innovation
at SPC, took the stage to outline how the
company's Pro Vital fruit cup was made
more accessible to disabled consumers
through features such as easier grip. a
clearly visible opening method. a seal that
required less tear strength to open, a large
textured tab that was simple to pull, and
instructions printed in large font.

There is no single solution for acces-
sible packaging,” he said. adding that it's
important to engage with prospective
users and prototype often based on
their feedback.

wrap-up of the day’s di:

HEMED around “Packaging Innova-
tion and Design”, tho 2
Packaging Technical Forum at-
tracted domestic and internation-
al guests to the Sofitel Wentworth
hotel in Sydney to discuss the
trends shaping packaging design.

Speaking 10 a full house, experts held
court on topics ranging from the 2025 Na-
tional Packaging Targots, to making pack-
aging more accessible to the disabled. to
innovative design solutions, to fighting
food waste.

Nerida Kelton, executive director of the
AIP, said the institute was pleased with
how the day turned out.

“Starting with the co-partnered Women
in Packaging broakfast (se page 16), thon
running the new-model AIP Packaging
Technical Forum and into our 2019 Aus-
tralasian Packaging Innovation & Design
Awards gala dinner in the evening, the day
was a great opportunity to learn about cur-
ront trends and challenges the industry is
facing and offered a unique way lo network
with like-minded packaging technologists.

“Attendees were able to learn from
outstanding speakers, network, and make
now connections,” she said.

In her keynote addres
vice president of marketing for Asia at

Libby Costin,

Totra Pak, outlined two themes that would
be key focal points for the forum:
technology and sustainability.

“The speed and pace of technology
change is impacting everything in the
world,” she said, adding: “Companies are
bocoming really specific about the content
of their packaging — i’s going to be more
renewable, more sustainable, and so on.”

TECHNOLOGY AND INNOVATION

Smart packaging was a highlight of Cos-
tin's prosentation, with the figures
showing plenty of interest in solutions
such as digital print, QR coding, RFlD,
and holograms ~ 89 per cent of Chines
consumers, according to a study aho

Companies are hecoming
really specific ahout
the content of their
I!lal:kaging it’s ;'oing to
e more renewable, more
sustainahle, and so on.”
— Libby Costin, Tetra Pak

FEATURES INCLUDE:

% more efiient than tra

AR e (nnspm and storage ol oncig
tleast 2
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OPTION 1: ILLUSTRATION/VISUAL DESIGN PARTNER $3,500 + GST

Your company will become the Exclusive lllustration/Visual Design Partner of the 2020 AIP Australasian
Packaging Conference, and also receive additional exposure and promotion during the 2020
Australasian Packaging Innovation & Design Awards and the Women In Packaging Forum.
(Exclusive Partnership Opportunity for one company only).

NB: The two-day conference will be visually captured by an Illustrator.

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY

v Exclusive opportunity to sponsor lllustration/Visual Design Partner for the 2020 AIP Australasian
Packaging Conference on either day one or day two.

v Company logo to be included on the 2020 AIP Australasian Packaging Conference registration
brochure.

v 1x one third horizontal full colour strip advertisement within the delegate
supply the same ad leading into the conference for the monthly AIP ne
by the partner.)

v 1x complimentary ticket to attend the 2020 AIP Austr
Wednesday the 1st and Thursday the 2nd of April.

v 1x company banner to be displayed near the

v" All partners are permitted to include P
pads, water bottles etc for all delega
solutions for your promoti teri

andbook. All partners can
(Artwork to be supplied

ence as a delegate on

onference room.
e rulers, pens, note
pnsider sustainable

2020 AUSTRALASI

v Small company logo on the
form, advertising and all pr

v 1x complimentary dinner
(PIDA) evening, which will

v Illustrator partner acknowle
Awards (PIDA) evening, which
Victoria.

v/ Recognition as a lllustrator partner on all promotional material at the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) evening, which will be held on Wednesday 1 April 2020, Crown
Promenade, Southbank Victoria.

v Acknowledgement of Illustration/Visual Design partnership in AIP and Packaging New Zealand
newsletters and post 2020 Australasian Packaging Innovation & Design Awards (PIDA) publicity.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA)
[llustrator partner in industry magazines, AIP & Packaging New Zealand newsletters, websites and on-
line media outlets.

v All partners are invited tocr)rovide a unique gift for each attendee at the awards dinner. (We would
recommend that you consider sustainable solutions for your gift where possible)

IGN AWARDS (PIDA)

nnovation & Design Awards (PIDA) nomination

020 Australasian Packaging Innovation & Design Awards
nesday 1 April 2020, Crown Promenade, Southbank Victoria.
Emcee at the 2020 Australasian Packaging Innovation & Design
e held on Wednesday 1 April 2020, Crown Promenade, Southbank

2020 WOMEN IN PACKAGING FORUM

4 Companz logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising
and marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo disyﬁlayed on event slides.

v 1x complimentary ticket to attend the Women in Packaging Forum on 2 April 2020.

v ;x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging

orum report.
v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 2: LUNCH PARTNERS $4,000 + GST

Your company will become the Exclusive Lunch Partner of the 2020 AIP Australasian Packaging
Conference, and also receive additional exposure and promotion during the 2020 Australasian
Packaging Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only per day).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY PER LUNCH

v Exclusive opportunity to sponsor lunch for the 2020 AIP Australasian Packaging Conference on either
day one or day two.

v’ Company logo to be included on lunch program.

v gomﬁany logo to be included on the 2020 AIP Australasian Packaging Conference registration

rochure.

v 1x one third horizontal full colour strip advertisement within the delegates handbook. All partners can
f)upﬁly the sam)e ad leading into the conference for the monthly AIP newsletters. (Artwork to be supplied

y the partner.

4 ﬁ/lx cohmplimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of

arch.

v 2x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate on
Wednesday the 1st and Thursday the 2nd of April. (These tickets can be used for your team and/or
customers}/

v/ 1x company banner to be displayed in the exhibition area where the
be supplied by the partner.)

v All partners are permitted to include Promotional Materi
pads, water bottles etc for all delegates bags. (We
solutions for your promotional material where possib

ill be during lunch. (To

ike rulers, pens, note
onsider sustainable

2020 AUSTRALASIAN_ R/ DS (PIDA)

v Small company logo Awards (PIDA)
nomination form, adve

v 2x complimentary din
Awards (PIDA) evening,
Victoria. (These tickets €

v Lunch partner acknowled§
Awards (PIDA) evening, which
Victoria.

v/ Recognition as a Lunch part
& Design Awards (PIDA) eve
Southbank Victoria.

v Acknowledgement of Lunch pafrthership in AIP and Packaging New Zealand newsletters and post
2020 Australasian Packaging Innovation & Design Awards (PIDA) publicity.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Lunch
par'lcners in industry magazines, AIP & Packaging New Zealand newsletters, websites and on-line media
outlets.

v All partners are invited to(frovide a unique gift for each attendee at the awards dinner. (We would
recommend that you consider sustainable solutions for your gift where possible)

g Innovation & Design
own Promenade, Southbank

sian Packaging Innovation & Design
1 April 2020, Crown Promenade, Southbank

i Naterial at the 2020 Australasian Packaging Innovation
ill be held on Wednesday 1 April 2020, Crown Promenade,

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising
and marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v’ 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 3: BRONZE PARTNER $5,000 + GST

Your company will become a Bronze Partner of the 2020 AIP Australasian Packaging Conference, and
also receive additional exposure and promotion during the 2020 Australasian Packaging Innovation &
Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

v Company logo to be included on the 2020 AIP Australasian Packaging Conference date claimer, invitation, save
the date, registration brochure and conference handbook.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020 AIP
Australasian Packaging Conference. Additional exposure on conference APP.

v 1x single exhibition stand in the exhibitors area. (3m x 2.5m) (All exhibition stands include walls, fascia, lighting
andkpow)er. A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are included in the
package.

v gmall company logo to be included on the 2020 AIP Australasian Packaging Conference sponsors pull up

anners.

v 2x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of March.

v’ 2x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate and/or to man the
exhibition stand on Wednesday the 1st and Thursday the 2nd of April. (These tickets can be used for your team
and/or customers)

v' 1x quarter page advertisement in the conference handbook. All partners can supply the same ad leading into the
conference for the monthly AIP newsletters. (Artwork to be supplied by the partner)

v’ Sponsorship acknowledged during the two-day 2020 AIP Australasian Packaging Conference.

v" All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note pads,
water bottles etc for all delegates bags. (We would recommend that you consider sustainable solutions for your
promotional material where possible%

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v Small company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination form,
advertising and all promotional material.

v' 2x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria. (These
tickets can be used for your team and/or customers).

v Bronze partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria.

v Recognition as a Bronze partner on all promotional material at the 2020 Australasian Packaging Innovation & Design
\A}wards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank

ictoria.

2020 WOMEN IN PACKAGING FORUM

v' Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v’ Sponsor Io?(o inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v I1:x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging

orum report.
v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 4: COCKTAIL EVENING PARTNER $6,000 + GST

Your company will become the Exclusive Cocktail Evening Partner of the 2020 AIP Australasian Packaging
Conference, and also receive additional exposure and promotion during the the 2020 Australasian
Packaging Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY

v’ Exclusive opportunity to sponsor the cocktail evening for the speakers and sponsors for the 2020 AIP
Australasian Packaging Conference on Wednesday the 1st of April.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020 AIP
Australasian Packaging Conference.

v 1x one third horizontal full colour strip advertisement within the delegates handbook. All partners can
sk,)uprr)]ly the sam)e ad leading into the conference for the monthly AIP newsletters. (Artwork to be supplied

y the partner.
v 8x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of March.
v 2x complimentary tickets to attend the 2020 AIP Australasiang® g Conference as a delegate

on Wednesday the 1st and Thursday the 2nd of April. (Thes used for your team and/or
customers)

v All partners are permitted to include Promotional
water bottles etc for all delegates bags. (We would
your promotional material where possi

ike rulers, gens, note pads,
sustainable solutions for

2020 AUSTRALA

v' Small company logo
form, advertising and
v’ 2x complimentary din
(PIDA) evening, which
(These tickets can be used for

v" Cocktail Evening partner
Design Awards (PIDA) eve
Victoria.

v’ Recognition as the Cocktail
Innovation & Design Awards (PI
Southbank Victoria.

v' Acknowledgement of Cocktail Evening partnership in AIP and Packagin% New Zealand newsletters and
post 2020 Australasian Packaging Innovation & Design Awards (PIDA) publicity.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Cocktail
Evening partner in industry magazines, AIP & Packaging New Zealand newsletters, websites and on-line
media outlets.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would
recommend that you consider sustainable solutions for your gift where possible)

DS (PIDA)

Awards (PIDA) nomination

ckaging Innovation & Design Awards
, Crown Promenade, Southbank Victoria.

ee at the 2020 Australasian Packaging Innovation &
on Wednesday 1 April 2020, Crown Promenade, Southbank

rtner on all promotional material at the 2020 Australasian Packaging
evening, which will be held on Wednesday 1 April 2020, Crown Promenade,

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v’ Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v" In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE
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OPTION 5: COFFEE STATION PARTNER $6,000 + ST

Your company will become the Exclusive Coffee Station Partner of the 2020 AIP Australasian Packaging
Conference, and also receive additional exposure and promotion during the 2020 Australasian
Packaging Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY

v" Exclusive opportunity to sponsor the Coffee Station for the two-day conference.

v 1x half page horizontal full colour advertisement in the delegates handbook. All partners can supply the same ad
leading into the conference for the monthly AIP newsletters. (Artwork to be supplied by the partner)

v’ 2x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of March.

v’ 2x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate on Wednesday
the 1st and Thursday the 2nd of April. (These tickets can be used for your teamaand/or customers)

v Company logo to be included on the registration brochure and all proa o

v Additional exposure on Coffee Station.

v Company logo on front of Coffee Station.

¥v" Naming Rights to the Coffee Station.

v All partners are permitted to include P
water bottles etc for all delegates ba
your promotional materi

e rulers, pens, note pads,
sustainable solutions for

2020 AUSTRALAS AWARDS (PIDA)

v Small company logo on & Design Awards (PIDA) nomination form,
advertising and all promotio

v’ 2x complimentary dinner ti ralasian Packaging Innovation & Design Awards (PIDA)
evening, which will be hel April 2020, Crown Promenade, Southbank Victoria. (These
tickets can be used for you

v’ Coffee Station partner ackn
Awards (PIDA) evening, which wi
Victoria.

v Recognition as a Coffee Station partner on all promotional material at the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020,
Crown Promenade, Southbank Victoria.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v’ Coffee Station partner acknowledgement on the AIP and Packaging New Zealand websites.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Coffee Station
partner in industry magazines.

v" All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would recommend
that you consider sustainable solutions for your gift where possible)

ent by Emcee at the 2020 Australasian Packaging Innovation & Design
e held on Wednesday the 1st of April 2020, Crown Promenade, Southbank

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE
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OPTION 6: SATCHEL INCLUSIONS $1,000 + GST

v 1x A4 double sided handout to be included in the delegates satchel.
v (Inserts to be printed and supplied by the partner)

OPTION 7: SILVER PARTNER  $6,500 + GST

Your company will become a Silver Partner of the 2020 AIP Australasian Packaging Conference, and
also receive additional exposure and promotion during the 2020 Australasian Packaging Innovation
& Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

v Company logo to be included on the 2020 AIP Australasian Packaging Conference date claimer,
invitation, save the date, registration brochure and conference handbook.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020
AIP Australasian Packaging Conference.

v Front page exposure of corporate logo on registration brochure, promotional material and trade
magazine advertising for the 2020 AIP Australasian Packaging Conference.

v 1x single exhibition stand in the exhibitors area. (3m x 2.5m) (All exhibition stands include walls, fascia,
lighting and power. A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are
included in the package.)

v Medium company logo to be included on the 2020 AIP Australasian Packaging Conference sponsors pull
up banners.

v 3x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of
March.

v 3x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate
and/or to man the exhibition stand on Wednesday the 1st and Thursday the 2nd of April. (These
tickets can be used for your team and/or customers)

v 1x one third page full colour advertisement to be published in the delegates handbook. All partners can
supply the same ad leading into the conference for the monthly AIP newsletters. (Artwork to be supplied
by the partner)

v Sponsorship acknowledged during the two-day 2020 AIP Australasian Packaging Conference.

v/ Right to display conference endorsement on company letterhead, website and media releases.

v" All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note pads,

water bottles etc for all delegates bags. (We would recommend that you consider sustainable solutions
for your promotional material where possible)



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 7 Cont'd:  SILVER PARTNER $6,500 + GST

Your company will become a Silver Partner of the 2020 AIP Australasian Packaging Conference, and
also receive additional exposure and promotion during the 2020 Australasian Packaging Innovation &
Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v Medium company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination
form, advertising and all promotional material.

v 3x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards
(PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria. (These tickets can be used for your team and/or customers)

v Silver partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design Awards
(PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria.

v Recognition as a Silver partner on all promotional material at the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020,
Crown Promenade, Southbank Victoria.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.
v Silver partner acknowledgement on the AIP and Packaging New Zealand websites.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Silver
partners in industry magazines.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would recommend
that you consider sustainable solutions for your gift where possible)

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising
and marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v" Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v" The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE
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OPTION 8: LIFESTYLE SPEAKER PARTNER  $7,000 + GsT

Your company will become the Exclusive Lifestyle Speaker Partner of the 2020 AIP Australasian Packaging
Conference, and also receive additional exposure and promotion during the the 2020 Australasian Packaging
Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY

v Exclusive opportunity to sponsor the Lifestyle Speaker for the conference.

v 1x one half ﬁage horizontal full colour advertisement within the delegates handbook. All partners
can supply the same ad leading into the conference for the monthly AIP newsletters. (Artwork to be
supplied by the partner)

/ﬁ/‘x cohmplimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of

arch.

v’ 2x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate on
Wednesday the 1st and Thursday the 2nd of April. (These tickets can be used for your team and/or
customers%,

v'Company logo to be included on the registration brochure and all promotional material. Additional
exposure on conference APP.

v’ 2x company banners to be displayed in the plenary room during the lifestyle speaker session. (To be
supplied by the partner)

\/Alldpartners are permitted to include Promotional Material - such as giveaways like rulers, pens, note
pads, water bottles etc for all delegates bags. (We would recommend that you consider sustainable
solutions for your promotional material where possible)

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v Medium company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination
form, advertising and all promotional material.

v’ 2x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria. (These
tickets can be used for your team and/or customers)

v Lifestyle partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design
Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria.

v' Recognition as a Lifestyle partner on all promotional material at the 2020 Australasian Packaging Innovation &
Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Lifestyle Partner acknowledgement on the AIP and Packaging New Zealand websites.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Lifestyle Partner
in industry magazines.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would recommend
that you consider sustainable solutions for your gift where possible)

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v/ 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 9: CONFERENCE APP PARTNER $7,000 + GsT

Your company will become the Exclusive Conference APP Partner of the 2020 AIP Australasian Packaging
Conference, and also receive additional exposure and promotion during the 2020 Australasian Packaging
Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY

v Exclusive opportunity to sponsor the Conference APP.

v 1x half page horizontal full colour advertisement in the delegates handbook. All partners can supply
tﬂe same agj leading into the conference for the monthly AIP newsletters. (Artwork to be supplied by
the partner

v 2x cohmplimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of
March.

v 2x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate on
Wednesday the Tst and Thursday the 2nd of April. (These tickets can be used for your team and/or
customers},

v’ Company logo to be included on the registration brochure and all promotional material.

v/ Additional exposure on Conference APP.

v’ Company logo on front of Conference APP.

v’ Naming Rights to the Conference APP.

v All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note
pads, water bottles etc for all delegates bags. (We would recommend that you consider sustainable
solutions for your promotional material where possible)

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v Medium company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination
form, advertising and all promotional material.

v’ 2x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria. (These
tickets can be used for your team and/or customers)

v" Conference APP partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design
Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria.

v Recognition as a Conference APP partner on all promotional material at the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020,
Crown Promenade, Southbank Victoria.

v' Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Silver partner acknowledgement on the AIP and Packaging New Zealand websites.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Conference
APP partner in industry magazines.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would recommend
that you consider sustainable solutions for your gift where possible)

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v" In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 10: DINNER ENTERTAINMENT PARTNER $8,000 + GST

Your company will become the Exclusive Dinner Entertainment Partner of the 2020 AIP Australasian
Packaging Conference, and also receive additional exposure and promotion during the 2020 Australasian
Packaging Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

LIMITED TO ONE COMPANY ONLY
v Company logo to be included on the 2020 AIP Australasian Packaging Conference date claimer, invitation, save the
date, registration brochure and conference handbook.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020 AIP
Australasian Packaging Conference. Additional exposure on conference APP.

v 1x single exhibition stand in the exhibitors area. (3m x 2.5m) (All exhibition stands include walls, fascia, lighting
and power. A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are included in the
package.)

v" Small company logo to be included on the 2020 AIP Australé onference sponsors pull up banners.

v’ 2x complimentary tickets to attend th 3 Tuesday the 31st of March.

v 2x complimentary _ti id : ference as a delegate and/or to
man the exhibi . (These tickets can be used for
your team a

v Dinner Entert « ilum sized company logo on all advertising,
invitations, expres er related promotional material for the 2020 AIP Australasian
Packaging Confer
This will include:
« Advertising within ade magazines and on-line enewsletters
+ Regular advertising on the AIP website (www.aipack.com.au)

« 2020 AIP Australasian Packaging Conference Program

v" All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note pads,
water bottles etc for all delegates bags. (We would recommend that you consider sustainable solutions for your

promotional material where possible)

v 1x half-page advertisement within the delegates handbook. All partners can supply the same ad leading into
the conference for the monthly AIP newsletters. (Artwork to be supplied by the partner)

v Medium Logo to be included on all pull up banners for the 2020 AIP Australasian Packaging Conference.
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OPTION 10 Cont'c: DINNER ENTERTAINMENT PARTNER $8,000 + GST

Your company will become the Exclusive Dinner Entertainment Partner of the 2020 AIP Australasian
Packaging Conference, and also receive additional exposure and promotion during the 2020 Australasian
Packaging Innovation & Design Awards and the Women In Packaging Forum.

(Exclusive Partnership Opportunity for one company only).

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v Small company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination form,
advertising and all promotional material.

v' 8x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria. (These
tickets can be used for your team and/or customers).

v Dinner Entertainment Partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation &
Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade,
Southbank Victoria.

v Recognition as a Dinner Entertainment Partner on all promotional
Innovation & Design Awards (PIDA) evening, which will be held o
Promenade, Southbank Victoria.

20 Australasian Packaging
1st of April 2020, Crown

v Acknowledgement of Dinner partnership P etters and post 2020

Australasian Packaging Innovation & Desi )
v Post 2020 Australasian Pa
v Media releases acknowl

Entertainment Partner in i
media outlets.

esign Awards (PIDA) Dinner
nd newsletters, websites and on-line

ft for each attendee at the awards dinner. (We would recommend
ur gift where possible)

v All partners are invited to pro
that you consider sustainable s

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.



AIP AUSTRALASIAN PACKAGING CONFERENCE

OPTION 11: GOLD PARTNER  $8,500 + GST

Your company will become a Gold Partner of the 2020 AIP Australasian Packaging Conference, and
also receive additional exposure and promotion during the 2020 Australasian Packaging Innovation
& Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

v'Company logo to be included on the 2020 AIP Australasian Packaging Conference date claimer,
invitation, save the date, registration brochure and conference handbook.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020
AIP Australasian Packaging Conference.

v Front page exposure of corporate logo on registration brochure, promotional material and trade
magazine advertising for the 2020 AIP Australasian Packaging Conference. Additional exposure on
conference APP.

v 3m x 2.5m stand in the exhibitors area. (All exhibition stands include walls, fascia, lighting and power.
A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are included in the
package)

v Medium-sized company logo to be included on the 2020 AIP Australasian Packaging Conference
sponsors pull up banners.

v 4x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of
March.

v’ 4x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate and/or
to man the exhibition stand on Wednesday the 1st and Thursday the 2nd of April. (These tickets can be
used for your team and/or customers)

v 1x half page full colour advertisement to be published in the delegate handbook. All partners can supply
the same ad leading into the conference for the monthly AIP newsletters. (Artwork to be supplied by the
partner)

v’ Sponsorship acknowledged during the two-day 2020 AIP Australasian Packaging Conference.

v/ Right to display 2020 AIP Australasian Packaging Conference endorsement on company letterhead,
website and media releases.

v" All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note
pads, water bottles etc for all delegates bags. (We would recommend that you consider sustainable
solutions for your promotional material where possible)
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OPTION 11 Cont'd:  GOLD PARTNER $8,500 + GST

Your company will become a Gold Partner of the 2020 AIP Australasian Packaging Conference, and also
receive additional exposure and promotion during the 2020 Australasian Packaging Innovation & Design
Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v'Medium company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA)
nomination form, advertising and all promotional material.

v 4x complimentary dinner tickets to attend the 2020 Australasian Packaging Innovation & Design Awards
(PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank
Victoria. (These tickets can be used for your team and/or customers).

v Gold partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design Awards
(PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade, Southbank Victoria.

v Recognition as a Gold partner on all promotional material at the 2020 Australasian Packaging Innovation &
Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade,
Southbank Victoria.

v Acknowledgement of Gold partnership in AIP and Packaging New Zealand newsletters and post 2020
Australasian Packaging Innovation & Design Awards (PIDA) publicity.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Gold
partners in industry magazines, AIP & Packaging New Zealand newsletters, websites and on-line media
outlets.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would recommend
that you consider sustainable solutions for your gift where possible)

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v’ Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v" In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.
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OPTION 12: PLATINUM PARTNER $11,000 + GST

Your company will become a Platinum Partner of the 2020 AIP Australasian Packaging Conference,
and also receive additional exposure and promotion during the 2020 Australasian Packaging
Innovation & Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AIP AUSTRALASIAN PACKAGING CONFERENCE

v Company logo to be included on the 2020 AIP Australasian Packaging Conference date claimer,
invitation, save the date, registration brochure and conference handbook.

v Company logo to be included on all social media, website, printed and on-line advertising for the 2020
AIP Australasian Packaging Conference.

v'Front page exposure of corporate logo on registration brochure, promotional material and trade
magazine advertising for the 2020 AIP Australasian Packaging Conference. Additional exposure on
conference APP.

v'6m x 2.5m stand in the exhibitors area. (All exhibition stands include walls, fascia, lighting and power.
A built-in plinth with lockable storage, a shelf on the back wall, and one bar stool are included in the
package)

v'Large company logo on the 2020 AIP Australasian Packaging Conference sponsors pull up banners.

v'6x complimentary tickets to attend the speakers & partners cocktail evening on Tuesday the 31st of
March.

v'6x complimentary tickets to attend the 2020 AIP Australasian Packaging Conference as a delegate
and/or to man the exhibition stand on Wednesday the 1st and Thursday the 2nd of April. (These
tickets can be used for your team and/or customers)

v 1x full page full colour advertisement to be published in the delegate handbook. All partners can supply
the same ad leading into the conference for the monthly AIP newsletters. (Artwork to be supplied by
the partner)

v'Sponsorship acknowledged during the two-day 2020 AIP Australasian Packaging Conference.

v'Right to display 2020 AIP Australasian Packaging Conference endorsement on company letterhead,
website and media releases.

v'All partners are permitted to include Promotional Material - such as giveaways like rulers, pens, note
pads, water bottles etc for all delegates bags. (We would recommend that you consider sustainable
solutions for your promotional material where possible)
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OPTION 12 Cont'd: PLATINUM PARTNER $11,000 + GST

Your company will become a Platinum Partner of the 2020 AIP Australasian Packaging Conference, and
also receive additional exposure and promotion during the 2020 Australasian Packaging Innovation &
Design Awards and the Women In Packaging Forum. (Limited partnerships available).

2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

v’ Large company logo on the 2020 Australasian Packaging Innovation & Design Awards (PIDA) nomination
form, advertising and all promotional material.

v 8x complimentary dinner tickets (1x table of eight) to attend the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020,
Crown Promenade, Southbank Victoria. (These tickets can be used for your team and/or customers)

v Platinum partner acknowledgement by Emcee at the 2020 Australasian Packaging Innovation & Design
Awards (PIDA) evening, which will be held on Wednesday the 1st of April 2020, Crown Promenade,
Southbank Victoria.

v Recognition as a Platinum partner on all promotional material at the 2020 Australasian Packaging
Innovation & Design Awards (PIDA) awards evening, which will be held on Wednesday the 1st of April
2020, Crown Promenade, Southbank Victoria.

v Acknowledgement of Platinum partnership in AIP and Packaging New Zealand newsletters and post
2020 Australasian Packaging Innovation & Design Awards (PIDA) publicity.

v Post 2020 Australasian Packaging Innovation & Design Awards (PIDA) recognition in the media.

v’ Media releases acknowledging 2020 Australasian Packaging Innovation & Design Awards (PIDA) Platinum
partners in industry magazines, AIP & Packaging New Zealand newsletters, websites and on-line media
outlets.

v All partners are invited to provide a unique gift for each attendee at the awards dinner. (We would
recommend that you consider sustainable solutions for your gift where possible)

2020 WOMEN IN PACKAGING FORUM

v Company logo acknowledging sponsorship support of the 2020 Women in Packaging forum in advertising and
marketing promotions.

v Website event advertising will click through to dedicated landing page with sponsor logo inclusion linked to
website landing page of sponsor’s choice

v Sponsor logo inclusion on event marketing EDM's; logo linked to landing page of sponsor’s choice.

v' In-event acknowledgement as sponsor with logo displayed on event slides.

v’ 2x complimentary tickets to attend the Women in Packaging Forum on 2 April 2020.

v 1x quarter page advertisement in PKN Packaging News (May-June 2020 issue) including Women in Packaging
Forum report.

v The PKN Packaging News Media offering is valued at $2800.
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Note: This diagram is for illustrative purposes only. For specific stand size please refer to your show plan.

AIP AUSTRALASIAN PACKAGING CONFERENCE

3M

The following are incorporated in your Octanorm Exhibition Stand Package:

2.5M

Stand Size For your specific stand refer to the Show Plan
Walls 3m x 2.5m high white melamine walls in an Aluminium Octanorm frame
Fascia Aluminium frame with standard purple fascia board.
Company names will be installed over each open aisle fascia.
Signage Lettering will be computer cut vinyl in white on the fascia board.
Each sign will be a maximum of 30 characters including spaces.
. One locked plinth, one shelf for back wall and a bar stool will be provided
Furniture as a part of the package.
Lo 2 x 120 watt tfrack mounted spotlights per stand
Lighting mounted on the light track inside the fascia.
Power 1 x 4amp power point per stand
Located in rear corner of stand unless otherwise specified.
Flooring The existing venue flooring will constitute the flooring of your stand.

Items which can
be used on walls

When attaching anything to walls, exhibitors are asked to use Velcro, bluetac,

double-sided adhesive tape or wall-mounted shelving and hooks, all are
available from ExpoNet if required.
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Does your company have packaging or processing materials, designs, products or
machinery that would be of interest to Food and Beverage manufacturers? Limited
sponsorship and exclusive partnership opportunities are available for the AIP Australasian
Packaging Conference.

With a theme of ‘Packaging: Fit for Design’ the AIP will be looking for a broad range of
speakers from all areas of the packaging industry to ensure that the AIP Australasian
Packaging Conference offers something for everyone. The AIP Australasian Packaging
Conference Programming Committee is looking for presentations and papers that incorporate
case studies and real-life applications from end-users.

Do you want to learn more about ‘Packaging: Fit for Design’ and hear from leading
packaging and processing experts from across the world? Do you want to network with
like-minded packaging professionals? Then mark the 1st & 2nd of April in your calendar.

pipA 2020 AUSTRALASIAN PACKAGING INNOVATION & DESIGN AWARDS (PIDA)

AUSTRALASIAN
PACKAGING
INNOVATION & DESIGN

AWARDS 2020

As the leading awards program for the packaging industry across Australia and New
Zealand sponsoring the PIDA Awards will ensure that your company is seen as a supporter
of this most-important industry event. Your logo and company will be recognised leading
in to, during and after the PIDA Awards.

The Australasian Packaging Innovation & Design Awards (PIDA) are designed to recognise
companies and individuals who are making a significant difference in their field. The
PIDA's are the only awards program in ANZ developed to recognise materials/packaging and
also machinery/equipment. The PIDA awards are also the exclusive entry point for a number
of the categories for the WorldStar Packaging Awards. Now is the time to recognise your
peers, your clients or even yourself in this prestigious awards program for Australia and New
Zealand.

Attending the PIDA Awards is a great networking opportunity and also time to spend a
gala awards evening with like-minded industry professionals. The attendees reach across
packaging and processing markets in food, beverage, pharmaceutical and manufacturing
industries: a great cross-tasman event for the industry.

< U 2020 WOMEN IN PACKAGING FORUM

WOMEN IN PACKAGING

As the only annual forum designed to recognise and support Women in the Packaging
industry this event is a unique opportunity for your business.

Attending the 2020 Women in Packaging Forum is a great networking event and also
enables your own staff and colleagues the opportunity to learn from successful women
who have amazing careers in the packaging industry.



Mr/Ms/Miss

AIP AUSTRALASIAN PACKAGING CONFERENCE

PARTNERSHIP OPPORTUNITIES

Satchel Inclusion $1,000 + GST
Bronze Partner $5,000 + GST
Silver Partner $6,500 + GST
Gold Partner $8,500 + GST
Platinum Partner $11,000 + GST
Wustrator/Visual Designer Partner——$3.500+6ST SOLD

Cocktail Evening-Partner $6,000+GST SOLD
Coffee StationPartner —  $4.000+6ST SOLD
Lifestyle Speaker Partner $7,000 + GST
Conference APP Partner $7,000 + GST

Dinner Entertainment Partner — $8.000+GST SOLD

Given Name Surname

Position

Company

Address

Suburb

State

Country Postcode

Telephone

Mobile

Email Address (Please print clearly)

| understand that upon submitting this completed form that a

Tax Invoice will be raised and emailed to the nominated person. TOTAL $

Please return this form to:

Mark Kelton  Australian Institute of Packaging (AIP) mark@aipack.com.au
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TERMS AND CONDITIONS

The Partner must pay to the AIP the total amount set out in accordance with the agreed payment
schedule. If any payment is not made by the Partner in accordance with the agreed payment schedule,
the AIP may, in its absolute discretion, terminate this Partners Contract and resell or otherwise use the

space allocated to the Exhibitor.

In such circumstances:
A: The Partner shall be liable to reimburse the AIP’s costs and expenses arising directly or indirectly as

a result of such failure to pay; and

B: The Partner shall not be entitled to a refund of any moneys paid in respect of this Partner Contract,

and shall remain liable to pay to the AIP all moneys owing as at the date of termination.

C: If the Partner wishes to cancel its participation at the AIP or reduce the size of its allocated
exhibition space, written notice must be given to the AIP. In the event of such cancellation or
reduction in size, the Organiser is entitled to a 20% withdrawal fee. This 20% withdrawal fee is a
genuine pre-estimate of costs, loss and damage incurred by the AIP as a result of the Partner’s

withdrawal.

D: The Exhibitors are solely responsible for accessing delegate contact information. The Conference

organisers do not provide attendee databases to any exhibitors.
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SELECT YOUR STAND NUMBER

2020 AIP AUSTRALASIAN PACKAGING
CONFERENCEPARTNER CONTRACT

1st Choice 2nd Choice

3rd Choice

SELECT YOUR PACKAGE LEVEL

Please circle your package: PLATINUM GOLD SILVER BRONZE OTHER (Please list)

Exhibition package | NB: 3m x 2.5m Exhibition space, fascia, walls and general lighting. A built-in
includes: plinth with lockable storage, a shelf on the back wall and 1 x bar stool.

PAYMENT DETAILS (BASED ON 1st CHOICE)

A Tax Invoice will be provided upon receipt of
your signed contract.

Payment Schedule:

20% deposit payable now.

Remainder to be paid no later than Friday the
Friday the 28 February 2020.

Cost of Package (from above) $

Plus GST $

TOTAL COST OF PACKAGE $

20% deposit  $

INVOICING OPTIONS (Please tick)

|:| Please send me an invoice for payment
OR

|:| Please charge the credit card details below
and send me a receipt.

]
L]

Please send me an invoice/receipt for the 20% deposit.
(Followed by an invoice/receipt for the remaining 80%)
OR

Please send me an invoice/receipt for the full amount.

EXHIBITOR CONTACT DETAILS

Company Name:

Postal Address:

State: Postcode: Phone:

Accounts Contact: Stand Coordinator: Marketing Contact:

(Name & Email) (Name & Email) (Name & Email)
METHODS OF PAYMENT

Payment Option One: Credit Card
Please debit my credit card as indicated below

[ ] wvisa [ ] MASTERCARD [ | AMEX

TOTAL PAYMENT $

Account Number: 269629055
REFERENCE: Invoice Number or Name

Name on Card: Signature:
Amount: $ Expiry Date:
Card No:
Payment Option Two Payment O?tion Three
Electronic Funds Transfer Cheque Enclosed
Bank: ANZ Cheques payable to:
BSB: 012-224 Australian Institute of Packaging Inc

Account Name: Australian Institute of Packaging

34 Lawson Street
Oxley QLD 4075

7. TERMS AND CONDITIONS (Please tick box and sign as below)

I:I We understand and agree to pay the total costs as indicated by the above payment details. This application contract is
binding once accepted for and on behalf of the AIP. We understand that our stand will not be reserved UNTIL this form is signed
and returned. CANCELLATION POLICY: By signing this agreement we understand and agree that the 20% depositis non-refundable
and that stands will not be held without a deposit. Cancellations may be accepted up to Friday the 28 February 2020 BUT will
incur a 20% cancellation fee. Booking cancellations after the Friday the 28 February 2020 are non-refundable.

Name: Signature: Date:

PLEASE FILL OUT THIS FORM AND RETURN TO:
B mark@aipack.com.au +617 3278 4490 +617 30099916
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