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INNOVATION & DESIGN
2017 NATIONAL TEGHNICAL FORUMS
APACKAGING & PROCESSING WEEK EVENT

7th to 10th March
in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

The Australian Institute of Packaging (AIP) and the Australian Packaging & Processing Machinery Association
(APPMA) are currently at the planning stage of the 2017 National Technical Forums that will be held as a part
of Packaging & Processing Week at the Sydney Showgrounds, Sydney Olympic Park on the 7th to the 10th of
March 2017. Following a number of highly successful National Technical Forums that the AIP have run over
the last seven AUSPACK exhibitions, the 2017 National Technical Forum will be designed to deliver a four-day
educational program that will cover a broad range of topics relating to the theme Innovation & Design.

The 2017 Packaging & Processing Week National Technical Forums will attract delegates from all facets of the
packaging and processing industry of both technologist and management levels (such as design, development,
marketing, production, engineering, supply chain and logistics personnel) to equipment suppliers, raw material
providers, users of packaging, retailers and consumers.

The AIP and the APPMA intend to break the National Technical Forums into breakout sessions, to ensure that
a diverse range of issues and topics are covered over the three days. The AIP and the APPMA are looking for a
broad range of speakers from all areas of the packaging, processing, materials and components sectors to
ensure that the National Technical Forums offer something for everyone.
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INNOVATION & DESIGN

201] NATIONAL TECHNICAL FORUMS

APACKAGING & PROCESSING WEEK EVENT

7th to 10th March

in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

EXAMPLES OF JUST SOME OF THE MEDIA FROM THE
2015 NATIONAL TECHNICAL FORUMS.

May-June 2015 | www.packagingnews.com au

Stand up and
be counted

Is there anything pouches can't do?
The answer is almost nothing, j
some of the examples of innovative

packaging from around the world presented
| Grimsey at the AIP
National Technical Forums that ran alongside

by Euromonitor's Dai

AUSPACK in March.

SETTING the context for his presenta-
tion Driving Growth Through Pacl
aging Innovation, Euromonitor's se- |
nior research analyst Daniel Grimsey
noted that market saturation has led
to the development of functional
packaging solutions as a way to help
consumers ease their increasingly
fast-tracked, active lives. Conve-
nience is therefore a key driver of in-
novation, and this doesn't only play
out in easy-to-use, on-the-go- solu-
tions, it also translates into making it
casy for people to control calorie intake, so
feeding the rise in portion control packs.
(Australia’s fastest growing pack sizes are
50-100g and 100-300g)

Looking at the annual unit growth in
food and beverage packaging consump-
tion (not production) in Australia, he not-
ed that there is a severe slowing of growth
in food packaging.

“Although beverage packaging appears
to trend slightly upwards, there is still
only one per cent of growth at the best of
times,” he said.

‘There are some high perfomers, however.

“[Globally] stand-up pouches are among
the five pack types which are forecast to
grow fastest over the 2012:2017 period,”
said Grimsey. "Their versatility allows
them to offer safety in baby food, conv
portability and value in confectionery, al-
low microwavability in rice, and to stand
out in bakery products.

“In Australia, the fastest growing pack
types are stand-up pouches at 55 per
cent compound annual growth each

g by
pouch

year, over the last five years,” he said
He cited local and overseas cases across
a wide range of food categories — from
gherkins to coffee to babyfood — of the
growing penetration of pouches. As one
example, the Kellogg's Snack Attack por-
tion control pouch encourages on-the-go
consumption, increases consumption oc-
casions, and differentiates the product on-
shelf from the standard cereal packaging.

One of the most prominent pack formats to
be used for snacking on the move is the plas-
tic pouch fitted with a zip/press closure. It
allows the packaging to be opened and re-
closed any time, minimises mess and maxi-
mises product freshness, and is most notable
in “bite sized” chocolate confectionery.

In a category like soup, where consump-
tion is flat around the world [recording vol-
ume growth of less than one per cent glob-
ally in 2013] the pouch has the potential to
reinvigorate the category because of its mi-
crowaveability, an advantage over the tra-
ditional metal can format.
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‘ INDUSTRY INSIGHT

In Australia, stand-up
pouches are the fastest
growing pack format.

“Stand-up pouches were also
the fastest growing pack-type in
beverages, with a compound annual
growth rate of 61 per cent over the last five

vears, and for similar reasons to their pop-
ularity in food packaging. This is however,
starting from a lower base,” Grimsey said,
noting that in the world of Euromonitor
definitions, milk is a food, not a beverage.

“In alcoholic drinks packaging, stand-up
pouches still play a very minor role global-
ly,” he said. “Yet the pack type has proved
that it can carve itself a niche in certain
growth areas in what is a rather hermetic
industry, by offering not only pack func-
tionality but also a modern brand image."

Pouches have certainly proven their ver-
satility and their growth is set to continue.
Meanwhile, HDPE bottles are the second
fastest growing pack type in beverage
packaging, driven by their use for RTD
iced coffee, and the same goes for brick lig-
uid cartons thanks to the massive penetra-
tion of Up&Go liquid breakfasts. But the
packaging format to watch, Grimsey con-
cluded, in both the food and beverage cat-
egories is the cham- 1"
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IH all products there is a
packaging design and dovel-
opment cycle that starts with
an idea and eventually, if the
idea warrants the investment,

stages of design and development before
they will reach the hands of consumers.

X0 RESEALABLE CAN END

Chris Smith, GM Sales, Marketing &
Strategy at Orora Beverage, presented the
XO resealable can end, one of the most ad-
vanced ds available in the

www,

al Forums held in conjunction with
, two innovations stood out for their remarkable design
s, writes Llewelyn Stephens FAIP.

can. The question is, which company will
seo the morit in adopting the XO end first?
“The option to reseal makes a beverage can
with the XO end leak-proof between drinks
“This allows the consumer to take their time
to finish their drink because they no longer
have an open container that can spill. The
XO end also offers product security against
drink spiking or any unwanted pest entr
Tamper ovidence is provided by a small
plastic strip and the plastic slider can be
made in a range of colours or embossed to
tie in with branding. The end can be ap-
plied by current equipment with very little
modification and does little to affect tho

world. Ho advised delogates that Orora

ev urrently looking for suitable
beverages for the innovation and several
companies are running trials locally and
glabally right now.

So what is the XO resealable can end?

‘The XO can end has a sliding plastic re-
sealable featuro that offers product differen-
tiation and the ability to re-close a beverage

Y of the aluminium can be-
cause the plastic is soparated as part of
‘most modern recycling proce:

“The sholflife of carbonated products us-
ing XO is currently six months, while fu-
ture versions available next year are aim-
ing at 12-18 months shelf lifo

XO can end development is ongoing and
anew improved version will become avail-
able carly next year, but early

packagingnews.com.au | May-June 2015

Innovation at its best

cortainly have a point of difference which
could be used to enhance brand awareness
and loyalty. Samples handed out on the
day allowed attendees to try the feature
themselves (pictured loft) leading to an ap-
preciation of the technical hurdles this de-
velopment has o

LIQUIFORM
When I saw the announcement of the
Liquiform process in various  technical
journals in late 2014, T was impressed by
the proposed step change and the potential
it offored. The idea of using the end prod-
uct contents (e.g. beverage, detergent, food)
as the means to *form’ (previously called
‘blow) a bottle certainly can simplify the
multiple steps of bottle blowing and fill-
ing, and is intuitive enough to make you
ask why hadn't it been thought of before?
‘Then you start to think about the diffor-
ent characteristics of liquid products, how
products would react at the temperature
needed to stretch blow mould PET or poly-
alefins and the current focus on chemical
leaching potential and you start to get an
appreciation of the technical hurdles that
Amcor, and their partners, Sidel, Yoshino
and Nestlo have had to address and ro-
search as part of the process development

Richard Smith FAIP, GM Technical De-
velopment, Amcor Flexibles Asia Pacific,
explained the technology is still in the de-
velopment stage with commercial produc-
tion predicted to be some three years in the
future and broad adoption across the in-
dustry to follow after that time.

1f my reading of the situation is correct, it
would appear that the LiquiForm team will
be looking for equipment manufacturers
willing to partner or take up licences to fur-
thor dovelop and tailor the process for spe-
cific applications. To date, testing has shown
that awide rango of bevorago and non-bover-
age liquid products can adopt this technolo-
gy. The process will cortainly have signifi-
cant energy savings and reduced equipment
maintenance and operating labour costs.

XO and Liquiform were just two of the
many innovations presented. We look for-
ward to seeing some of these innovations
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INNOVATION & DESIGN
2017 NATIONAL TECHNICAL FORUMS
APACKAGING & PROGESSING WEEK EVENT

7th to 10th March
in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park
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INNOVATION & DESIGN
201] NATIONAL TECHNICAL FORUMS
APACKAGING & PROCESSING WEEK EVENT

7th to 10th March
in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

PARTNERS PACKAGES

The AIP and the APPMA would like to offer some exclusive partnership opportunities to a small
group of companies who would be interested in being a part of the 2017 four-day National
Technical Forums.

PLATINUM PARTNERS

$8,000 + GST = $8,800 inc GST

[ ]8 x complimentary guests to attend the four-day National Technical Forums to be held on
the 7th to 10th March 2017.

[ ] Platinum partner acknowledgement and large company logo on all advertising, invitations,
expression of interest forms and other related promotional material for the 2017 National
Technical Forums.

NB: Logo to be supplied as a full colour eps format.

This will include:
« Advertising within relevant trade magazines and on-line enewsletters
+ Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
« 2017 National Technical Forums Program

[ ]1xhandout and 1 x Promotional item/gift in the 2017 National Technical Forums delegate bags.
NB: All handouts to be printed and supplied by the partner. (Partner is responsible for delivery and collection to and
from the venue in Melbourne).

[ ] Large Logo to be included on all pull up banners for the 2017 National Technical Forums.

GOLD PARTNERS

$5,000 + GST = $5,500 inc GST

[ ]6 x complimentary guests to attend the four-day National Technical Forums to be held on
the 7th to 10th March 2017.

[ ] Gold partner acknowledgement and medium sized company logo on all advertising, invitations,
expression of interest forms and other related promotional material for the 2017 National Technical
Forums.

NB: Logo to be supplied as a full colour eps format.

This will include:
« Advertising within relevant trade magazines and on-line enewsletters
+ Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
« 2017 National Technical Forums Program

[ 11 xhandout and 1 x Promotional item/gift in the 2017 National Technical Forums delegate bags.
NB: All handouts to be printed and supplied by the partner. (Partner is responsible for delivery and collection to and
from the venue in Melbourne).

[ ] Medium Logo to be included on all pull up banners for the 2017 National Technical Forums.
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INNOVATION & DESIGN
201] NATIONAL TECHNICAL FORUMS
APACKAGING & PROCESSING WEEK EVENT

7th to 10th March
in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

PARTNERS PACKAGES

SILVER PARTNERS

$2,500 + GST=$2750inc GST

[ 13 x complimentary guests to attend the four-day National Technical Forums to be held on
the 7th to 10th March 2017.

[ ]Small company logo on all advertising, invitations, expression of interest forms and other
related promotional material for the 2017 National Technical Forums.
NB: Logo to be supplied as a full colour eps format.

This will include:
« Advertising within relevant trade magazines and on-line enewsletters
+ Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
« 2017 National Technical Forums Program

[ ] 1 x handout in the 2017 National Technical Forums delegate bags.
NB: Handout to be printed and supplied by the partner. (Partner is responsible for delivery and collection to and from
the venue in Melbourne)

[ ] Logo to be included on all pull up banners for the 2017 National Technical Forums.

SUPPORTERS

$1,000 + GST=$1,100 inc GST

[ ]1 x complimentary guest to attend the 2017 National Technical Forums to be held on the
7th to 10th March 2017.

[ ]Small company logo on all advertising, invitations, expression of interest forms and other
related promotional material for the 2017 National Technical Forums.
NB: Logo to be supplied as a full colour eps format.

This will include:
- Advertising within relevant trade magazines and on-line enewsletters
+ Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
« 2017 National Technical Forums Program

[ ] Logo to be included on all pull up banners for the 2017 National Technical Forums.
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INNOVATION & DESIGN
201] NATIONAL TECHNICAL FORUMS
APACKAGING & PROCESSING WEEK EVENT

7th to 10th March
in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

2017 NATIONAL TECHNICAL FORUMS

PARTNERS BOOKING FORM
SCAN AND EMAIL BACK TO info@aipack.com.au OR FAX BACKTO: +61 7 3009 9916

Yes | would like to be a partner of the 2017 National Technical Forums.

Please Tick:
[ ] Platinum Partner $8,000 + GST = $8,800 inc GST
[] Gold Partner $5,000 + GST = $5,500 inc GST
[ ] silver Partner $2,500 + GST = $2,750 inc GST
|:| Supporters $1,000 + GST =$1,100 inc GST

YOUR DETAILS

Mr/Ms: Given Name: Surname
Company: Position:
Address:

Suburb: State: Post Code:
Ph: ( ) Mob:

Email address: PRINT CLEARLY

PAYMENT OPTIONS

PAYMENT OPTION ONE: CREDIT CARD
Please debit my credit card and send me a tax receipt as indicated below: TOTAL | $

[ ] VISA [ ] MASTERCARD [ ] AMEX
Name on Card

Signature
Amount: $ Expiry Date
Card No. :
PAYMENT OPTION TWO: EFT PAYMENT OPTION THREE: CHEQUE
Please send me a tax invoice for payment |:| Please send me a tax invoice for payment
Electronic Funds Transfer Cheques payable to:
Bank: ANZ Australian Institute of Packaging Inc
BSB: 012-224 34 Lawson Street
Account Number: 269629055 Oxley QLD 4075

Account Name: Australian Institute of Packaging
REFERENCE: 2017 NTF and then Company Name

Please fill out this form and Scan and Email back to

info@aipack.com.au or fax back to: +61 7 3009 9916
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