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A PACKAGING & PROCESSING WEEK EVENT 
7th to 10th March

in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

The Australian Institute of Packaging (AIP) and the Australian Packaging & Processing Machinery Association 
(APPMA) are currently at the planning stage of the 2017 National Technical Forums that will be held as a part 
of Packaging & Processing Week at the Sydney Showgrounds, Sydney Olympic Park on the 7th to the 10th of 
March 2017.  Following a number of highly successful National Technical Forums that the AIP have run over 
the last seven AUSPACK exhibitions, the 2017 National Technical Forum will be designed to deliver a four-day 
educational program that will cover a broad range of topics relating to the theme Innovation & Design.
 
The 2017 Packaging & Processing Week National Technical Forums will attract delegates from all facets of the 
packaging and processing industry of both technologist and management levels (such as design, development, 
marketing, production, engineering, supply chain and logistics personnel) to equipment suppliers, raw material 
providers, users of packaging, retailers and consumers.

The AIP and the APPMA intend to break the National Technical Forums into breakout sessions, to ensure that 
a diverse range of issues and topics are covered over the three days. The AIP and the APPMA are looking for a 
broad range of speakers from all areas of the packaging, processing, materials and components sectors to 
ensure that the National Technical Forums offer something for everyone.
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W
ITH all products there is a 
packaging design and devel-
opment cycle that starts with 
an idea and eventually, if the 
idea warrants the investment, 
it becomes marketable. The 
two stand-out innovations 
discussed are at different 

stages of design and development before 
they will reach the hands of consumers.

1 XO RESEALABLE CAN END
Chris Smith, GM Sales, Marketing & 

Strategy at Orora Beverage, presented the 
XO resealable can end, one of the most ad-
vanced resealable can ends available in the 
world. He advised delegates that Orora 
Beverage is currently looking for suitable 
beverages for the innovation and several 
companies are running trials locally and 
globally right now. 

So what is the XO resealable can end?
The XO can end has a sliding plastic re-

sealable feature that offers product differen-
tiation and the ability to re-close a beverage 

can. The question is, which company will 
see the merit in adopting the XO end first? 

The option to reseal makes a beverage can 
with the XO end leak-proof between drinks. 
This allows the consumer to take their time 
to finish their drink because they no longer 
have an open container that can spill. The 
XO end also offers product security against 
drink spiking or any unwanted pest entry.

Tamper evidence is provided by a small 
plastic strip and the plastic slider can be 
made in a range of colours or embossed to 
tie in with branding. The end can be ap-
plied by current equipment with very little 
modification and does little to affect the 
recyclability of the aluminium can be-
cause the plastic is separated as part of 
most modern recycling processes.

The shelf life of carbonated products us-
ing XO is currently six months, while fu-
ture versions available next year are aim-
ing at 12-18 months shelf life.

XO can end development is ongoing and 
a new improved version will become avail-
able early next year, but early adopters will 

certainly have a point of difference which 
could be used to enhance brand awareness 
and loyalty. Samples handed out on the 
day allowed attendees to try the feature 
themselves (pictured left) leading to an  ap-
preciation of the technical hurdles this de-
velopment has overcome. 

2 LIQUIFORM 
When I saw the announcement of the 

Liquiform process in various technical 
journals in late 2014, I was impressed by 
the proposed step change and the potential 
it offered. The idea of using the end prod-
uct contents (e.g. beverage, detergent, food) 
as the means to ‘form’ (previously called 
‘blow’) a bottle certainly can simplify the 
multiple steps of bottle blowing and fill-
ing, and is intuitive enough to make you 
ask why hadn’t it been thought of before?

Then you start to think about the differ-
ent characteristics of liquid products, how 
products would react at the temperature 
needed to stretch blow mould PET or poly-
olefins and the current focus on chemical 
leaching potential and you start to get an 
appreciation of the technical hurdles that 
Amcor, and their partners, Sidel, Yoshino 
and Nestle have had to address and re-
search as part of the process development. 

Richard Smith FAIP, GM Technical De-
velopment, Amcor Flexibles Asia Pacific, 
explained the technology is still in the de-
velopment stage with commercial produc-
tion predicted to be some three years in the 
future and broad adoption across the in-
dustry to follow after that time. 

If my reading of the situation is correct, it 
would appear that the LiquiForm team will 
be looking for equipment manufacturers 
willing to partner or take up licences to fur-
ther develop and tailor the process for spe-
cific applications. To date, testing has shown 
that a wide range of beverage and non-bever-
age liquid products can adopt this technolo-
gy. The process will certainly have signifi-
cant energy savings and reduced equipment 
maintenance and operating labour costs.

XO and Liquiform were just two of the 
many innovations presented. We look for-
ward to seeing some of these innovations 
in store in the not-too-distant-future. ■

At the recent National Technical Forums held in conjunction with 
AUSPACK, two innovations stood out for their remarkable design 
capabilities, writes Llewelyn Stephens FAIP.
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SETTING the context for his presenta-
tion Driving Growth Through Pack-
aging Innovation, Euromonitor's se-
nior research analyst Daniel Grimsey 
noted that market saturation has led 
to the development of functional 
packaging solutions as a way to help 
consumers ease their increasingly 
fast-tracked, active lives. Conve-
nience is therefore a key driver of in-
novation, and this doesn't only play 
out in easy-to-use, on-the-go- solu-
tions, it also translates into making it 
easy for people to control calorie intake, so 
feeding the rise in portion control packs. 
(Australia’s fastest growing pack sizes are 
50-100g and 100-300g.)

Looking at the annual unit growth in 
food and beverage packaging consump-
tion (not production) in Australia, he not-
ed that there is a severe slowing of growth 
in food packaging.

"Although beverage packaging appears 
to trend slightly upwards, there is still 
only one per cent of growth at the best of 
times," he said.

There are some high perfomers, however.
"[Globally] stand-up pouches are among 

the five pack types which are forecast to 
grow fastest over the 2012-2017 period," 
said Grimsey. "Their versatility allows 
them to offer safety in baby food, convey 
portability and value in confectionery, al-
low microwavability in rice, and to stand 
out in bakery products.

“In Australia, the fastest growing pack 
types are stand-up pouches at 55 per 
cent compound annual growth each 

year, over the last five years,” he said
He cited local and overseas cases across 

a wide range of food categories — from 
gherkins to coffee to babyfood — of the 
growing penetration of pouches. As one 
example, the Kellogg's Snack Attack por-
tion control pouch encourages on-the-go 
consumption, increases consumption oc-
casions, and differentiates the product on-
shelf from the standard cereal packaging.

One of the most prominent pack formats to 
be used for snacking on the move is the plas-
tic pouch fitted with a zip/press closure. It 
allows the packaging to be opened and re-
closed any time, minimises mess and maxi-
mises product freshness, and is most notable 
in “bite sized” chocolate confectionery.

In a category like soup, where consump-
tion is flat around the world [recording vol-
ume growth of less than one per cent glob-
ally in 2013] the pouch has the potential to 
reinvigorate the category because of its mi-
crowaveability, an advantage over the tra-
ditional metal can format.

"Stand-up pouches were also 
the fastest growing pack-type in 

beverages, with a compound annual 
growth rate of 61 per cent over the last five 
years, and for similar reasons to their pop-
ularity in food packaging. This is however, 
starting from a lower base,” Grimsey said, 
noting that in the world of Euromonitor 
definitions, milk is a food, not a beverage.

“In alcoholic drinks packaging, stand-up 
pouches still play a very minor role global-
ly,” he said. "Yet the pack type has proved 
that it can carve itself a niche in certain 
growth areas in what is a rather hermetic 
industry, by offering not only pack func-
tionality but also a modern brand image."

Pouches have certainly proven their ver-
satility and their growth is set to  continue. 
Meanwhile, HDPE bottles are the second 
fastest growing pack type in beverage 
packaging, driven by their use for RTD 
iced coffee, and the same goes for brick liq-
uid cartons thanks to the massive penetra-
tion of Up&Go liquid breakfasts. But the 
packaging format to watch, Grimsey con-
cluded, in both the food and beverage cat-
egories is the shaped liquid carton.  ■

In Australia, stand-up 
pouches are the fastest 
growing pack format.

Is there anything pouches can't do?  
The answer is almost nothing, judging by  
some of the examples of innovative pouch 
packaging from around the world presented  
by Euromonitor's Daniel Grimsey at the AIP 
National Technical Forums that ran alongside 
AUSPACK in March.

May-June 2015    www.packagingnews.com.au INDUSTRY INSIGHT
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D
EFINING packaging through specifi-

cations has long been a challenge 

for packaging technologists, with 

each section of the packaging in-

dustry and even individual suppli-

ers within a category defining 

packaging in a different manner. 

The Australian Food & Grocery Council 

(AFGC) Product Information Form (PIF) 

review project has brought to light an op-

portunity to address this diversity. This 

is an issue across many areas of the pack-

aging industry, exacerbated by the more 

recent challenge of recording, maintain-

ing and circulating of packaging data in 

this digital age.

 
WHAT DOES THE PROJECT INVOLVE AND 

WHAT IS THE TIMELINE? IS THIS COLLAB-

ORATIVE MODEL ADOPTED ELSEWHERE IN 

THE WORLD? 
The AFGC Product Information Form (PIF) 

is an industry-agreed questionnaire in-

tended to be used by companies to provide 

a wide variety of information about food 

products and ingredients in a single docu-

ment that meets the information needs for 

legal and regulatory compliance.

The PIF was launched in ANZ in 2005 with 

the objective of replacing multiple compa-

ny-specific forms. It is managed and sup-

ported by the AFGC and is currently freely 

available on the AFGC website.

The AFGC is now undertaking a review of 

both the content and technology platform 

on which the PIF is delivered. As a result of 

the current review, the AIP and its mem-

bers have been working with the AFGC to 

develop and enhance the packaging infor-

mation contained within the current PIF. 

A working group was established with ex-

pert packaging technologists from across 

the industry coming together to develop 

the content.

The AFGC is not aware of this type of col-

laborative model else-

where in the world.

Fiona Fleming MAIFST

Advisor, Policy & 

Regulation

Australian Food & 

Grocery Council  

(AFGC)

WHAT HAVE YOU OBSERVED TO BE THE 

KEY CHALLENGES AROUND RECORDING, 

MAINTAINING AND CIRCULATING OF 

PACKAGING DATA IN THIS DIGITAL AGE?

I see that the key challenge in this area is to 

be able to link packaging material specifi-

cations with manufacturing data so that 

companies can quickly and easily know 

what is the latest version of artwork, mate-

rial types, certifications, material sources 

and sustainability information for any of 

their products. 

Standardisation of packaging specifi-

cations would better enable IT resources 

to develop databases that reduce the time 

spent entering information, and, more 

importantly, enable companies to make 

information avialable online that is key 

to consumer purchase decision making. 

On-line purchasing has increased the de-

gree to which consumers are demanding 

information about a product prior to pur-

chase, and at times they will not buy if 

this information is not available. Whilst 

companies can generally answer any 

question about a product from internal 

knowledge bases, the information is of-

ten not held in one database, and needs to 

be sourced manually. 

As Australian businesses need to in-

creasingly compete internationally, reduc-

ing the costs required to maintain and up-

date information is just another part  

in helping make our 

products competitive 

on the local and inter-

national market.

Jason Goode MAIP

Packaging Development 

Manager

Simplot Australia

FOR A MULTINATIONAL LIKE NESTLÉ, 

WITH PACKAGING FORMATS THAT CROSS 

MANY BORDERS, HOW WILL THE OUT-

COMES OF THIS WORKING GROUP IN 

AUSTRALIA BE DISSEMINATED ACROSS 

THE GROUP GLOBALLY? WHAT WILL BE THE 

MAIN BENEFITS FOR YOUR COMPANY?

Our company has a global packaging 

specification management system and we 

see time and time again how having de-

tailed, accurate packaging specifications 

benefits our operations, in having specifi-

cations matched to equipment capabili-

ties, product requirements, and allowing 

identification of cost and source optimisa-

tion opportunities. 

Having packaging specifications in a standardised, 

digital format is essential in meeting the growing 

needs of the Australian packaging industry.”

Establishing an industry-based format for sharing packaging 

specifications is the task of a working group run by the AFGC 

and made up of AIP members from packaging and FMCG 

companies. In this Q&A, representatives of the group provide 

some insight into the scope and benefits of the project.
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THE working group is seeking to  

develop a questionnaire with agreed-on 

terminology for all parties in the supply 

chain to access.

THE PROBLEM: At the moment FMCG 

manufacturers, packaging suppliers, 

retailers and GS1 have different/modified 

specifications and the data is inconsis-

tent; transferring data among the 

packaging supply chain is arduous and 

most of it is inputted manually each time 

a supplier or retailer requires the data. 

THE SOLUTION: The AFGC and AIP 

members have formed a working group of 

major FMCG and packaging suppliers to 

address the standardisation of agreed 

terminology across core packaging 

formats. The goal is to be able to receive, 

store and distribute packaging data in a 

digital format while protecting the IP of 

the supplier / FMCG relationship and 

sharing necessary information with 

industry data management areas.

The idea is to shift manually uploaded 

data on packaging specifications to a 

digital data management format that can 

be consistently and easily transferred 

among FMCG companies, suppliers and 

retailers. This working group is trying to 

bring packaging specifications into an 

electronic era and make the job of 

maintaining data less arduous and more 

efficient. This will allow industry to have 

agreed on packaging terminology for the 

food industry that is consistent. 

The working group is made up of AIP 

members from FMCG companies and 

AFGC member companies and packaging 

suppliers across Australia and is driven 

by the AFGC. The AFGC and AIP are 

collaborating on this initiative to serve the 

industry on matters related to packaging. 

The initiative will be launched at the 

National Technical Forums, to be held at 

AUSPACK on 24-27 March (see p.27).

INDUSTRY-FIRST 

COLLABORATION

Getting down to specifics

To my knowledge, there is no one consis-

tent method in other countries in which 

packaging specifications are shared be-

tween organisations, and I look forward to 

Australia being the leaders in this area. I 

see our industry approach as having two 

main benefits. Firtly, for Nestlé in Oceania, 

we have more than 1000 packaging specifi-

cations, so anything that helps with busi-

ness- to-business communication, even 

just by saving 15 minutes of communica-

tion time back and forth for each new spec-

ification, will result in significant resource 

savings to the business. Secondly, ensur-

ing that all the required specification in-

formation is available in the one document 

correct from the source will help to reduce 

the incidents where a key packaging per-

formance parameter is missed, potentially 

saving a lot of rework if 

something goes wrong. 

Nina Cleeve-Edwards 

MAIP
Manager – Oceania 

Innovation  

Acceleration Team

Nestlé Australia Ltd

WHAT DO YOU CONSIDER TO BE THE MAIN 

BENEFIT OF THIS PROJECT FOR FMCG 

MANUFACTURERS AND RETAILERS?

For FMCG manufacturers, the challenge of 

keeping accurate, up-to-date, standardised 

data on their packaging specifications has 

never been greater. The business divisions 

of operations, quality and procurement 

have traditionally had the greatest need for 

this information (and still do) but with the 

growing demands from consumers to 

know more about what they are buying, 

clear accurate, readily available packaging 

information is now essential. Retailers are 

both brand owners and a key link with 

consumers. All retailers are wanting to 

know more details about what product in-

gredients and packaging materials are be-

ing used for their branded products. This is 

most relevant in the growing online retail 

environment. Having packaging specifica-

tions in a standardised, digital format is es-

sential in meeting the 

growing needs of the 

Australian packaging 

industry.

Ralph Moyle FAIP

National President

Australian Institute  

of Packaging (AIP)

WHAT DO YOU CONSIDER TO BE THE MAIN 

BENEFIT OF THIS PROJECT FOR A PACKAG-

ING MANUFACTURER?

An industry standard for specifying pack-

aging will help us understand our custom-

ers’ needs in the packaging development 

phase. Packaging specifications often use 

technical terms that are familiar to our in-

dustry, such as ‘bearing surface’ or ‘brim-

ful capacity’, which our customers may be 

less familiar with. A 

common standard will 

allow us all 

to be on the same page. 

Brad Malcolm MAIP

Product Development 

Manager  O-I Asia 

Pacific  ■

BUILD YOUR PACKAGING CAREER ON FIRM FOUNDATIONS WITH THE AIP   

The Australian Institute of Packaging (AIP) is at the forefront of packaging training and education 

in Australasia; helping to shape the careers of generations of packaging professionals - from 

packaging technologists to international packaging business leaders along with a host of people 

in associated disciplines - sales and marketing, purchasing, production and environment. 

MAKE 2015 THE YEAR YOU INVEST IN YOUR CAREER.  

PH: +61 7 3278 4490     educate@aipack.com.au     aipack.com.au
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bers have been working with the AFGC to 
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needs of the Australian packaging industry.”

Establishing an industry-based format for sharing packaging 
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THE working group is seeking to  
develop a questionnaire with agreed-on 

terminology for all parties in the supply 

chain to access.
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retailers and GS1 have different/modified 
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tent; transferring data among the 
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address the standardisation of agreed 
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formats. The goal is to be able to receive, 
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digital format while protecting the IP of 

the supplier / FMCG relationship and 
sharing necessary information with 
industry data management areas.

The idea is to shift manually uploaded 

data on packaging specifications to a 
digital data management format that can 

be consistently and easily transferred 
among FMCG companies, suppliers and 

retailers. This working group is trying to 

bring packaging specifications into an 
electronic era and make the job of 
maintaining data less arduous and more 

efficient. This will allow industry to have 

agreed on packaging terminology for the 

food industry that is consistent. 
The working group is made up of AIP 

members from FMCG companies and 
AFGC member companies and packaging 

suppliers across Australia and is driven 

by the AFGC. The AFGC and AIP are 
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industry on matters related to packaging. 
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To my knowledge, there is no one consis-

tent method in other countries in which 
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tween organisations, and I look forward to 

Australia being the leaders in this area. I 

see our industry approach as having two 

main benefits. Firtly, for Nestlé in Oceania, 

we have more than 1000 packaging specifi-
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ness- to-business communication, even 

just by saving 15 minutes of communica-

tion time back and forth for each new spec-

ification, will result in significant resource 

savings to the business. Secondly, ensur-

ing that all the required specification in-

formation is available in the one document 
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saving a lot of rework if something goes wrong. 
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this information (and still do) but with the 
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clear accurate, readily available packaging 

information is now essential. Retailers are 

both brand owners and a key link with 

consumers. All retailers are wanting to 

know more details about what product in-

gredients and packaging materials are be-

ing used for their branded products. This is 

most relevant in the growing online retail 
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tions in a standardised, digital format is es-

sential in meeting the growing needs of the Australian packaging industry.
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PLATINUM PARTNERS

The AIP and the APPMA would like to offer some exclusive partnership opportunities to a small 
group of companies who would be interested in being a part of the 2017 four-day National 
Technical Forums.

PARTNERS PACKAGES

$8,000 + GST = $8,800 inc GST 
 F 8 x complimentary guests to attend the four-day National Technical Forums to be held on 
the 7th to 10th March 2017.   

  
 F Platinum partner acknowledgement and large company logo on all advertising, invitations, 
expression of interest forms and other related promotional material for the 2017 National 
Technical Forums.             
NB: Logo to be supplied as a full colour eps format.

 This will include:
• Advertising within relevant trade magazines and on-line enewsletters
• Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
• 2017 National Technical Forums Program

 
 F 1 x handout and 1 x Promotional item/gift in the 2017 National Technical Forums delegate bags.  
NB: All handouts to be printed and supplied by the partner.  (Partner is responsible for delivery and collection to and 
from the venue in Melbourne). 

 F Large Logo to be included on all pull up banners for the 2017 National Technical Forums.  
               
       GOLD PARTNERS

$5,000 + GST = $5,500 inc GST
 F 6 x complimentary guests to attend the four-day National Technical Forums to be held on 
the 7th to 10th March 2017.         

 
 F Gold partner acknowledgement and medium sized company logo on all advertising, invitations, 
expression of interest forms and other related promotional material for the 2017 National Technical 
Forums.               
NB: Logo to be supplied as a full colour eps format.

 This will include:
• Advertising within relevant trade magazines and on-line enewsletters
• Regular advertising on the AIP & APPMA websites (www.aipack.com.au and www.appma.com.au)
• 2017 National Technical Forums Program     

 F 1 x handout and 1 x Promotional item/gift in the 2017 National Technical Forums delegate bags.  
NB: All handouts to be printed and supplied by the partner.  (Partner is responsible for delivery and collection to and 
from the venue in Melbourne). 

 F Medium Logo to be included on all pull up banners for the 2017 National Technical Forums.  
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$1,000 + GST = $1,100 inc GST

 F 1 x complimentary guest to attend the 2017 National Technical Forums to be held on the 
7th to 10th March 2017. 

          
 F Small company logo on all advertising, invitations, expression of interest forms and other 
related promotional material for the 2017 National Technical Forums.

 NB: Logo to be supplied as a full colour eps format.
 
 This will include:

• Advertising within relevant trade magazines and on-line enewsletters
• Regular advertising on the AIP & APPMA websites  (www.aipack.com.au and www.appma.com.au)
• 2017 National Technical Forums Program

 F Logo to be included on all pull up banners for the 2017 National Technical Forums. 

SILVER PARTNERS

SUPPORTERS

PARTNERS PACKAGES

$2,500 + GST = $2750 inc GST

 F 3 x complimentary guests to attend the four-day National Technical Forums to be held on 
the 7th to 10th March 2017.            
         

 F Small company logo on all advertising, invitations, expression of interest forms and other 
related promotional material for the 2017 National Technical Forums.      
NB: Logo to be supplied as a full colour eps format.

 This will include:
• Advertising within relevant trade magazines and on-line enewsletters
• Regular advertising on the AIP & APPMA websites  (www.aipack.com.au and www.appma.com.au)
• 2017 National Technical Forums Program

 F 1 x handout in the 2017 National Technical Forums delegate bags.  
 NB: Handout to be printed and supplied by the partner. (Partner is responsible for delivery and collection to and from 

the venue in Melbourne)

 F Logo to be included on all pull up banners for the 2017 National Technical Forums. 
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INNOVATION & DESIGN
2017 NATIONAL TECHNICAL FORUMS

A PACKAGING & PROCESSING WEEK EVENT 
7th to 10th March

in conjunction with AUSPACK 2017, Sydney Showgrounds, Sydney Olympic Park

Mr/Ms:____________ Given Name: ________________________ Surname ___________________________

Company:_____________________________________________ Position: ___________________________

Address:_________________________________________________________________________________

Suburb: _______________________________________ State: _____________ Post Code: ______________

Ph: ( ____ ) ________________________________ Mob: _________________________________________

Email address: PRINT CLEARLY  ______________________________________________________________

PAYMENT OPTION ONE: CREDIT CARD
Please debit my credit card and send me a tax receipt as indicated below: 
F VISA      F MASTERCARD      F AMEX      

Name on Card   _________________________________________________________________

Signature ______________________________________________________________________

Amount:  $___________________    Expiry Date ________________________

Card No. : 

YOUR DETAILS

PAYMENT OPTIONS

F Platinum Partner $8,000 + GST = $8,800 inc GST 
F Gold Partner $5,000 + GST = $5,500 inc GST
F Silver Partner $2,500 + GST = $2,750 inc GST
F Supporters                     $1,000 + GST = $1,100 inc GST

Please fill out this form and Scan and Email back to 
info@aipack.com.au or fax back to: +61 7 3009 9916     

  TOTAL     $_____________

PAYMENT OPTION TWO: EFT
F Please send me a tax invoice for payment 
Electronic Funds Transfer
Bank: ANZ
BSB: 012-224
Account Number: 269629055
Account Name: Australian Institute of Packaging
REFERENCE: 2017 NTF and then Company Name

PAYMENT OPTION THREE: CHEQUE
F Please send me a tax invoice for payment 
Cheques payable to: 
Australian Institute of Packaging Inc
34 Lawson Street
Oxley QLD 4075

2017 NATIONAL TECHNICAL FORUMS 
PARTNERS BOOKING FORM

Yes I would like to be a partner of the 2017 National Technical Forums. 
Please Tick:

SCAN AND EMAIL BACK TO info@aipack.com.au OR FAX BACK TO: +61 7 3009 9916



PH: +61 7 3278 4490       info@aipack.com.au       aipack.com.au

COORDINATED BY
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